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Equality  for  blacks  is  a  27-year-old 
promise,  bom  in  the  Supreme 
Court’s  1954  school  desegregation 
order,  nurtured  in  the  civil  rights 
stmggles  of  the  ’60s,  codified  in 
the  Voting  Rights  Act  and  other 
legislation. 

Where  does  equality  stand  today? 

A  Gannett  news  task  force  came 
together  to  find  out.  The  members 
were  a  cross  section  of  journalists 
—editors  and  reporters,  black  and 
white,  men  and  women,  young 
and  veteran— and  they  came  from 


Gannett  News  Service  bureaus  in 
Washington,  D.C.,  from  across  the 
country,  and  from  Gannett  member 
newspapers  in  Oakland,  Cincinnati, 
Monroe,  La.,  Bridgewater,  N.J.,  and 
elsewhere. 

They  crisscrossed  the  county, 
visited  45  cities  and  communities, 
conducted  hundreds  of  interviews, 
and  reported  their  nationwide  find¬ 
ings  in  a  13-part  series,  “Equality: 
America’s  Unfinished  Business’’ 
in  which  one  reporter  wrote: 

“Racism  still  stands  in  the  way  of 
equality.  Changes  have  been  made 
on  the  surface.  We  see  more  black 
faces  in  business,  politics  and  on 
television,  but  that  hasn’t  reduced 
racism.  It  has  just  blunted  the 
effects’.’ 

Gannett  members  supplemented 
that  national  report  with  an  update  on 
equality  in  their  own  communities. 

In  Rochester,  N.Y.,  the  Democrat 
and  Chronicle  described  subtle 
forms  of  racism  there...  In  Chicago, 
WVONAVGCI  radio  initiated  a 
broadcast  community  dialogue  on 
discrimination... In  Port  Huron, 
Mich.,  the  Times  Herald  focused  on 


black  unemployment  and  housing... 
In  Marin  County,  Calif.,  the  Inde¬ 
pendent  Journal  reported,  “If  you’re 
black  you  have  to  be  smarter,  better 
dressed— perfect  just  to  be  equal.” 

Some  readers  reacted  with 
praise.  Others  wrote  letters  of  con¬ 
demnation.  This  hostility  under¬ 
lined  the  fact  that  equality  is  truly 
America’s  unfinished  business. 

At  Gannett  we  believe  it  is  our 
responsibility  to  work  for  the  good 
of  the  entire  community  by  provid¬ 
ing  news  and  information  trough 
newspapers,  broadcasting  services 
and  outdoor  advertising. 

For  a  reprint  of  the  Gannett 
News  Service  series,  write: 

Gannett  Co.,  Inc;  Corporate 
Communications— Dept.  E;  Lincoln 
Tower;  Rochester,  N.Y.  14604. 
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A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 
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700,000  readers  every  day.  People  with  a  median 
income  of  over  $22,000. 

So  when  you’re  planning  to  cover  L.A., 
plan  on  buying  the  Herald  Examiner. 

Otherwise  you’re  tossing  away  your  media 
coverage. 


When  you  want  to  reach  a  50%  household 
coverage  goal  in  the  L.A.  market,  you  need  to 
buy  eight  different  newspapers.  And  the  Herald 
Examiner  is  the  number  two  newspaper  needed 
to  achieve  that  goal. 

The  Herald  Examiner  reaches  almost 


Represented  by  Hearst  Advertising  Services 
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The  Voice  of  Texas. 


we  fill  it.  See  a  problem,  we 
address  it  with  the  finest 
reporting  staff.  With  new 
sections.  Columnists.  And 
far-reaching  bureaus. 

As  our  city  and  state  con¬ 
tinue  to  be  in  the  spotlight, 
The  Dallas  Morning  News  is 
the  source  that  illuminates, 
inspires  and  informs  —  mak¬ 
ing  us  work  even  harder  to 
become  one  of  the  finest 
newspapers  anywhere. 

That’s  why  we  are  The 
Voice  of  Texas.  Not  only 
■  j  because  of  what  we  have  to 
I  say  —  but  because  of  how 
f  we  speak  to  our  readers  — 
about,  and  for,  this  unique 
time  and  place  in  ways  that 
are  well  worth  sharing.  A 
j  fact  more  and  more  people 
■  sense.  Every  morning. 
f  On  sight. 


iexas.  It’s  magic. 
And  wonderfolly 
real.  An  image. 

And  great  and  glorious  real¬ 
ity.  From  a  legendary  past  to 
a  present  that  amazes  even 
Texas  —  to  a  future  the 
world  is  watching. 

We’re  proud  to  be  the 
newspaper  that  personifies 
the  vigor  that  is  the  Lone 
Star  State.  Not  only  mirror¬ 
ing  the  extraordinary  here 
and  now,  but  playing  an 
active  part  in  making  it  hap¬ 
pen. 

In  the  process.  The  Dallas 
Morning  News  has  emerged 
as  the  unmistakable  voice  of 
Texas  —  the  source  more 
people  listen  to,  because  of 
the  qualities  for  which  we 
are  well  known. 

When  we  sense  a  need. 
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NOVEMBER 

I- 13 — Circulation  Management  Development  Seminar,  sponsored 

by  Gannett  Foundation,  Hilton  Inn  on  the  Campus,  Rochester,  N.Y. 
3-5— 67th  Audit  Bureau  of  Circulations  conference  and  annual 
meeting,  Continental  Plaza,  Chicago. 

5-8 — Society  of  Newspaper  Designers,  Hotel  Eden  Roc,  Miami,  Fla. 
7-10— 72nd  annual  Association  of  National  Advertisers,  Fair¬ 
mont  Hotel,  San  Francisco. 

10- 11 — Estate  Planning  Seminar  sponsored  by  ANPA,  Hotel 

Washington,  Washington,  D.C. 

11- 13 — Ohio  Circulation  Managers  Association,  Salt  Fork,  Cam¬ 

bridge,  Ohio. 

II- 13 — Circulation  Seminar,  PNPA  Press  Center,  Harrisburg,  Pa. 

11- 14 — Sigma  Delta  Chi,  Society  of  Professional  Journalists, 

National  Convention,  Hyatt  Regency,  Washington,  D.C. 

12- 13 — Central  Region  American  Association  of  Advertising 

Agencies.  Ritz-Carlton,  Chicago. 

15-18— INPA/AN  PA  Management  &  Communications  Seminar, 

Chicago. 

19-20— Practising  Law  Institute's,  9th  annual  Communications 
Law  Institute,  New  York  Statler,  N.Y.C. 


DECEMBER 

8 — American  Advertising  Federation's  5th  annual  Law  Conference 
Four  Seasons  Hotel,  Washington,  D.C. 


JANUARY  1982 

19- 23 — 9th  Public  Relations  World  Congress,  Taj  Mahal  Interconti¬ 

nental,  Bombay,  India. 

20- 22— ICMA/Troy  State  University  Seminar,  Troy  State  U., 

Troy,  Alabama 

24-17 — Graph  Expo  82  West,  Moscone  Convention  Center,  San 
Francisco 

30- Feb.  6 — Pennsylvania  Newspaper  Publishers  Assn.  Winter  Manage¬ 

ment  Seminar.  Pineapple  Beach  Hotel,  St.  Thomas,  V.l. 

31- Feb.  3 — International  Newspaper  Advertising  Executives,  Sheraton 

Washington,  Washington,  D.C. 


FEBRUARY 

8— Florida  Bar's  8th  annual  Media-Law  Conference,  Sheraton  St. 
John's  Place,  Jacksonville.  Fla. 

15-19 — Inland  Daily  Press  Association,  Cruise  Seminar. 

17-20 — Newspaper  Advertising  Cooperative  Network,  The  Plaza 
of  the  Americas.  Dallas.  Tex. 

20-23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt 
Regency,  Milwaukee 


MARCH 

24-28— America  East,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 
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About  awards 

MUCH  BUSINESS  .  .  .  Winners  of  $5,000  prize  money 
provided  by  the  Interstate  Natural  Gas  Association  for  busi¬ 
ness/economics  reporting  were  selected  from  among  300  entries 
that  were  sent  to  the  University  of  Missouri  School  of  Journal¬ 
ism.  In  the  large  newspaper  category  the  top  award  went  to 
“Energy  Anarchy,’’  a  seven-part  series  by  Donald  L.  Bartlett 
and  James  Steele  in  the  Philadelphia  Inquirer.  A  series  about 
cable  tv  in  the  New  London  (Conn.)  Day  won  the  $1,000  prize  for 
Ann  Baldelli  and  Stan  DeCoster  in  the  under-100,000  circula¬ 
tion  class.  Awarded  $250  prizes  were:  George  Bernstein, 
Poughkeepsie  (N.Y.)  Journal,  and  Merle  Linda  Wolin,  Los 
Angeles  Herald  Examiner.  Magazine  winners  were:  William 
Wolman,  Business  Week;  Erik  Calonius,  Florida  Trend;  Tho¬ 
mas  N.  Bethell  and  Gregg  Easterbrook,  Washington  Monthly, 
and  John  Schneidawind,  California  Business. 

*  *  * 

SCHOLARSHIPS  .  .  .  Dow  Jones  Foundation  Grants  of 
$750  to  $2,000  for  each  of  four  years  in  college  are  made  to 
children  of  Dow  Jones  &  Co.  employes  on  the  basis  of  merit, 
school  costs  and  financial  need.  A  nationwide  competition  is 
conducted  among  high  school  seniors.  Contact:  Betty  A. 
Duval,  Dow  Jones  &  Co.,  22  Cortlandt  Street,  New  York, 
N.Y.  10007. 

♦  ♦  * 

HELPING  HANDICAPPED  .  .  .  The  National  Easter  Seal 
Society  has  cited  George  Esper,  Boston  AP,  and  the  following 
newspaper  people  for  articles  dealing  with  the  rights  and 
achievements  of  disabled  persons:  Aly  Colon,  Ponitac  (Mic.) 
Oakland  Press;  Carol  Elroy,  Indianapolis  Star;  David  Chester, 
Fort  Polk  (La.)  Guardian;  Richard  Braunsberg  and  John  W. 
Strickler,  Pottstown  (Pa.)  Mercury;  Dick  Belz,  Luther  Young, 
Jeanne  Garland,  Gail  Campbell,  Barbara  Vendimia  and  Ellen 
Niballi,  Howard  Sun,  Baltimore;  Michael  Kelly,  Hackensack 
(N.J.)  Record;  Sam  Schraeger,  Asbury  Park  (N.J.)  Press;  Janet 
Koch,  New  Haven  (Conn.)  Journal-Courier;  Betty  Booker, 
Richmond  (Va.)  Times  Dispatch;  and  the  staff  of  the  Levittown 
(Pa.)  Bucks  County  Courier. 

Kt  $K  9fe 

SICK  SITUATION  .  .  .  The  Richlands  (Va.)  News- 
Press,  a  Worrell  newspaper,  did  such  a  good  job  of  reporting 
the  controversy  between  two  local  hospitals  that  the  Chirop¬ 
ractic  Society  of  Virginia  gave  it  its  award  for  exemplary 
journalism. 

♦  «  ♦ 

REALITY  REPORTING  .  .  .  Gary  Washburn,  Chicago 
Tribune,  told  the  story  of  a  small,  honest  homebuilder  who  was 
driven  out  of  business  by  depressed  market  conditions.  It  won 
$1,000  in  the  Journalism  Achievement  Competition  of  the 
National  Association  of  Realtors.  Dr.  Paul  Snider  of  the  Bradley 
University  journalism  faculty  also  announced  a  tie  for  first  prize 
between  Don  G.  Campbell,  Los  Angeles  Times,  and  Ben  Z. 
Hershberg  and  Loni  White,  Louisville  Courier- Journal.  Camp¬ 
bell  did  a  series  on  land  leasing;  the  Louisville  team  produced 
the  Home  Price  Guide,  a  breakout  of  prices  by  zip  code  and 
street.  A  slum  report  won  honorable  mention  for  a  Fort  Lauder¬ 
dale  (Fla.)  NewsISun  Sentinel  team  of  G.  Harrison  Macnow, 
Irwin  Speizer,  Kevin  Boyd  and  S.  Adyokay.  Alio  on  the  honors 
list  was  Don  DeBat,  Chicago  Sun-Times,  for  “The  Mortgage 
Game.’’ 

*  4<  * 

AWARDS  TIME  .  .  .  Richard  Maschal,  CWo/fe  (N.C.) 
Observer,  will  receive  the  top  award  in  the  newspaper  divi¬ 
sion  of  the  Russell  L.  Cedil  competition  at  the  Arthritis 
Foundation’s  annual  meeting  December  3  in  Cincinnati.  Re¬ 
gional  winners  in  that  contest  were:  Warren  Froelich  and  Pat 
McKeown,  Philadelphia  Bulletin;  Greg  Lewis,  Lorain 
(Ohio)  Journal;  and  Robert  Locke,  AP  Los  Angeles. 

(Continued  on  page  29) 
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Helping  to  speed  Americas 
offshore  search  for  energy. 


Thats  a  Bethlehem  commitment. 
And  we  re  succeeding. 


Exploration  for  oil  and  gas  beneath 
U.S.  coastal  waters  is  intensifying.  And 
so  is  demand  for  the  offshore  mobile 
drilling  rigs  used  to  find  them. 

To  help  satisfy  that  demand,  we 
recently  started  to  build  these  rigs  in  our 
shipyard  at  Sparrows  Point,  Maryland  — 
in  addition  to  expanding  rig  production 
at  our  shipyard  in  Beaumont,  Texas. 

At  Beaumont,  Bethlehem  pioneered  in 
the  design  and  construction  of  facilities 


used  to  find  oil  and  gas  offshore.  More 
than  60  rigs  built  at  this  yard  have 
proved  themselves  on  drilling  sites 
aroundjthe  world. 

Now  the  expertise  we've  gained  at  Beau 
mont  over  the  past  35  years  is  being  shared 
with  our  rigbuilders  at  Sparrows  Point.  . 

The  SABINE  III,  shown  here,  is  the 
first  drill  rig  to  be  completed  at  Sparrows 
Point.  But. .  .with  orders  for  five  more 
ijgs  on  the  books... it  won't  be  the  last. 


Bethlehem^ 

Bethlehem  Steel  Corp.,  Bethlehem,  PA  18016 
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News  and  believability 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  average  paid  June  30, 1981 — 29,012 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged.  The  Journalist  estab¬ 
lished  March  22.  1884:  Newspaperdom  established 
March,  1892;  the  Fourth  Estate.  March  1, 1894;  Editor  & 
Publisher.  June  29. 1901 ;  Advertising.  January  22. 1925. 


Opinion  Research  Corporation  has  just  completed  a  con¬ 
sumer  survey  for  the  Newspaper  Advertising  Bureau  which 
adds  fuel  to  the  competitive  battle  between  newspapers  and 
television  about  which  is  the  first,  the  greatest,  the  most 
used,  most  believable,  reliable,  etc. 

The  study  reveals  that  people  find  newspaper  ads  more 
believable  than  advertisements  which  appear  in  other  major 
media.  Asked  to  select  the  one  medium  with  the  most  believ¬ 
able  advertising,  42%  of  the  respondents  selected  news¬ 
papers;  26%  chose  television;  11%  chose  radio;  and  only  5% 
selected  direct  mail. 

Now,  everyone  will  recall  that  Elmo  Roper  has  been  mak¬ 
ing  an  annual  study  for  the  Television  Information  Bureau 
which  always  provides  the  result  that  television  is  the  major 
source  of  news  for  Americans.  When  asked  to  give  multiple 
answers  to  the  question:  ‘*Where  do  you  usually  get  most  of 
your  news  about  what’s  going  on  in  the  world  today?”  more 
than  60%  chose  tv  and  a  smaller  percentage  chose  newspap¬ 
ers.  The  methodology  of  this  study  has  been  criticized  by 
many  because  “what’s  going  on  in  the  world  today”  could 
mean  different  things  to  different  people.  It  doesn’t  suggest 
“what’s  happening  on  Main  Street,”  or  at  the  local  shopping 
center.  “In  the  world”  suggests  any  place  other  than  “home.” 

If  you  get  the  idea  we  are  suggesting  that  because  people 
find  newspaper  ads  more  believable  than  tv  ads  they  also  find 
news  in  newspapers  more  believable  than  news  on  tv,  you  are 
correct. 

More  than  a  year  ago,  J acob  J acoby ,  a  consumer  psycholog¬ 
ist  at  Purdue  University,  completed  a  study  for  the  American 
Association  of  Advertising  Agencies,  in  which  he  found  “that 
the  vast  majority  of  tv  viewers — more  than  80% — misunder¬ 
stand  some  part  of  what  they  see,  no  matter  what  kind  of 
broadcast  they  are  watching.  One  of  the  most  devastating 
conclusions  of  the  study  was  that  “regardless  of  what  they 
are  watching,  television  viewers  seem  to  misunderstand 
facts  equally  as  much  as  they  misunderstand  inferences  in  a 
broadcast.” 

Maybe  the  fact  that  national  advertisers’  investment  in 
newspapers  for  the  first  eight  months  this  year  was  up  25%  is 
an  indication  that  the  truth  is  beginning  to  be  accepted  in  the 
advertising  community. 

One  of  the  popular  alibis  of  newspaper  ad  salesmen  in 
recent  years  was  that  young  advertising  agency  people  were 
from  a  generation  raised  and  weaned  on  television  entertain¬ 
ment  and  directing  their  messages  to  consumers  with  the 
same  background.  The  new  Opinion  Research  study  reveals 
that  even  the  25  to  34-year-old  respondents  rated  newspap¬ 
ers  as  significantly  more  believable  than  tv  and  this  repre¬ 
sents  the“  first  generation  to  be  raised  with  television  as  a 
pervasive  influence.”  The  studies  seem  to  indicate  that 
“pervasive  influence”  is  a  thing  of  the  past. 
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Letters 


TWO  ITEMS 

Two  items  in  an  October  issue  of  Edi¬ 
tor  &  Publisher,  seemingly  unrelated, 
bear  upon  the  demise  of  some  newspap¬ 
ers  and  the  circulation  decrease  of  others. 

In  your  editorial,  “Hoodwinked 
Again,’’  referring  to  the  mishandled  Ban¬ 
zai  run  story  written  by  Gloria  Ohland  of 
AP’s  Los  Angeles  bureau,  you  urge  peer 
pressure  as  a  deterrent  to  those  perpetrat¬ 
ing  hoaxes  in  these  efforts  to  get  a  quick 
and  easy  “good  story.’’ 

Since  one  recent  hoax  resulted  in  a 
Pulitzer  Prize  and  others  doubtless  are 
dreamed  up  by  writers  bent  on  receiving 
plaudits  that  will  make  their  names  wide¬ 
ly  recognized  among  prospective  em¬ 
ployers,  how  about  less  frenzied  emph¬ 
asis  by  editors  and  publishers  on  winning 
prizes  awarded  by  peers  and  others  living 
outside  of  their  circulation  areas  and  un- 
conversant  with  local  situations  and 
needs,  coupled  with  more  emphasis  on 
delving  into  what  the  readers  want  and 
satisfying  their  wishes  in  coverage. 
Newspapers  cannot  put  themselves  out¬ 
side  the  laws  of  economics  and  survive. 
Food  companies  and  cosmetics  firms  are 
constantly  talking  to  their  consumers  to 
determine  needs  and  are  not  caught  up  in 
contests  to  judge  one  another’s  products. 
They  thrive  and  survive  by  pleasing  the 
consumer. 

Another  item  in  that  same  issue  notes 
that  the  American  Society  of  Newspaper 
Editors  has  awarded  a  ^2,000  grant  to 
two  researchers  to  interview  up  to  25  re¬ 
porters  at  eight  newspapers  (that’s  $2,480 
per  interview)  “to  determine  the  overall 
mind-set’’  of  staffers.  How  much  broader 
a  base  could  be  covered  at  a  lesser  cost — 
and  how  much  more  productive  for  the 
member  papers — if  executives  were  to 
open  up  the  lines  of  communications  and 
query  their  own  staffs  in  an  honest  effort 
to  learn  answers  to  these  same  questions. 
A  side  benefit  would  be  that  many  staff 
members  are  in  a  position  to  be  closer  to 
the  man  and  woman  on  the  street  than 
executives  hassled  with  daily  production 
and  union  problems,  and  much  could  be 
learned  about  the  nature  of  readership. 

Catherine  Portman-Laux 
(Portman-Laux  is  a  family  section  reporter 
for  the  Jersey  Journal  in  Jersey  City,  N. J.) 


PHOTO  STAFF 

I  must  take  exception  with  a  point 
nuide  by  Andrew  Radolf  in  his  story  on 
the  Hartford  Courant  (E&P,  Oct.  10) 
where  he  describes  the  news  staff  as  con¬ 
sisting  of  reporters  and  editors  and  deems 
the  Courant  photogrtqihers  to  part  of  a 
support  staff  that  includes  library  person¬ 
nel  and  clerical  workers. 

Radolf  perpetuates  a  misconception 
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that  is  far  too  prevalent  in  the  newspaper 
industry.  Photographers  are  not  part  of  a 
support  staff  and  they  are  not  simply  a 
service  department  that  blindly  follow 
any  assignment  given  out.  Photographers 
generate  and  complete  stories  as  writers 
do  and  their  right&l  place  is  in  the  news¬ 
room  alongside  the  writer,  not  isolated  in 
a  dingy  darkroom  in  the  comer  of  the 
buildiiig. 

Photographers  at  the  Baltimore  News 
American  became  painfully  aware  of  how 
far  this  misconception  can  be  carried. 
When  the  publisher  of  the  News  Amer¬ 
ican  announced  that  there  would  be 
layoffs  at  the  p£q>er  he  also  revealed  that 
he  considered  the  photo  department  to  be 
a  peripheral  area.  When  the  actual  layoffs 
were  announced,  the  reportng  staff  was 
reduced  by  less  than  10%  and  the  photo 
staff  was  reduced  by  nearly  50%. 

Any  editor  or  publisher  who  considers 
their  photo  staff  peripheral,  a  service  de¬ 
partment  or  a  support  staff  is  certainly 
under-utilizing  their  photographers  and 
surely  cheating  their  readers. 

Michael  Schwarz 
(Schwarz  is  a  former  staff  photographer 
for  BaMmore  News  American.) 

RIGHTS 

E&P’s  report  that  Newsday  was 
absolved  of  sex  bias  in  editorial  hiring 
(E&P,  October  10)  should  have  been 
accompanied  by  an  editorial. 

The  real  issue  is  not  whether  or  not 
Newsday  discriminated  against  women, 
but  rather,  does  the  government  have  a 
right  to  interfere  in  newspapers’  hiring 
practices. 

The  First  Amendment  guarantees  free¬ 
dom  of  the  press.  If  a  newspaper  cannot 
hire  whomever  it  wants — even  if  it  wants 
to  hire  only  blue-eyed  Croatian  men  or 
only  dark-eyed  Latin  beauties — then  it  is 
the  government,  not  the  newspapers,  that 
in  effect  does  the  hiring. 

In  the  same  issue  you  report  that  Presi¬ 
dent  Reagan  backs  a  measure  to  cut  off 
UNESCO  funds  if  it  tries  to  implement 
steps  to  control  the  press.  Good  for 
Reagan  and  good  for  E&P  for  its  past 


editorial  attacks  on  UNICEF-proposed 
controls. 

But  why  the  deafening  silence  by  news¬ 
papers  when  the  government  tries  to 
serve  as  their  personnel  departments?  Is 
it  that  newspapers  fear  they  might  be  ac¬ 
cused  of  Ku  Klux  Klanism  if  they  protest 
against  anything  deemed  to  aid  women  or 
minorities? 

I’ve  been  in  the  newspiqwr  business 
many  years  and  there  may  be  a  few  KKK 
mentalities  in  it,  but  if  so,  they  have  been 
assiduous  in  avoiding  me,  because  I  nev¬ 
er  encountered  one. 

Such  women  and  members  of  minority 
groups  who  have  been  my  colleagues 
have  been  hardworking,  honest  journal¬ 
ists  and  I’m  glad  they  were  hired.  But 
that’s  not  the  point.  The  point  is  that 
newspapers  have  not  taken  up  the  fight 
for  a  truly  free  press — which  can  only 
exist  if  a  willing  buyer  of  a  journalist’s 
services  (the  publisher)  and  a  willing  sel¬ 
ler  (the  joum^st)  of  his  or  her  services, 
agree  to  work  together. 

I’ve  asked  many  newspaper  fiiends 
why  the  press  stands  mute  on  this  issue 
and  have  noted,  from  their  eyes,  that  the 
question  makes  them  uncomfortable. 
Does  it  make  you  uncomfortaUe  too? 

WooLSEY  Teller 
(Teller  b  editorial  writer  of  indutmapolis 
Star.) 


OOPS 

Ted  Miyeski  knows  a  good  newsi^ioto 
when  he  sees  one,  but  the  gem  he’s  hew¬ 
ing  in  the  pic  on  p.  32  of  E&P  for  Oct.  3, 
wasn’t  taken  by  one  of  his  photogs  as 
your  caption  suggests. 

An  amateur  photographer  by  the  name 
of  Neil  Armstrong  (who  happened  to  be 
the  only  guy  in  the  neighborhood  with  a 
camera  handy)  snapped  this  famous  view 
of  Buzz  Aldrin  on  the  surface  the  moon 
on  July  20,  1%9. 

Harold  S.  Stall 
(Stall  b  director  of  public  affairs,  Natioaal 
Aeronautics  and  Space  Adminbbration.) 


EDITOR'S  COMMENT  I 

I  Charles  Worth  Ward 
I  Executive  Editor 

■  Times/ Record  News 
I  Wichita  Falls,  Texas 

I  “The  New  York  Times  News  Service  has  magnified  the  news 
I  report  and  analysis  we  bring  our  readers.  Since  many  of  our 

■  readers  have  just  come  to  Texas  from  the  northeast,  we  find 

I  a  ready  acceptance  for  the  service.  Also,  the  high  name 

I  identification  of  such  writers  as  Hedrick  Smith,  Tom  Wicker, 

I  Russell  Baker,  James  Reston  and  Craig  Claiborne  has  upgraded 
I  our  editorial  pages . . . .” 


61|e  KeUf  j|ork  Sime0 

■  NEWS  SERVICE 
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Rockwell  International  know-how: 
Heavy-duty  truck  axles  tough  enough 
for  up  to 1,000,000  miles  of  service. 


Mcavy-Jury  trucking  is  tou^h  on  axles. 
That’s  wliy  engineers  at  Rockwell’s  Automotive 
C')perations  applied  advanced  technology  to  desi^^n 
an  axle  to  take  a  pounding  and  keep  pertornnn^  at 
top  etticiency  tor  as  many  as  a  million  miles. 

It’s  because  ot  this  kind  of  technology  lead¬ 
ership  that  one-halt  ot  all  the  highway  tandem  trac 
tors  in  North  America  are  equipped  with  Rockwell 


axles.  We’re  a  leading  supplier  ot  brakes,  ll-Joints 
and  other  components  tor  trucks,  trailers,  buses, 
ott-hi”hway  eciuipmeiK,  vans  and  passenger  cars. 

Automoti\'e  is  one  cd  the  vital  businesses  at 
Rockwell  International,  a  $7  billion  worldwide, 
mulri-ini.lustry  company.  We’re  at  the  leading  edge 
ot  technology  in  our  other  principal  businesses  as 
well;  Aerospace,  Fdectronics  and  Cleneral  Industries. 


FurrhernK)re,  to  manage  those  technologies, 
^ve’ve  developed  systems  that  are  as  advanced  as  the 
technologies  themselves. 

We’ve  put  the  ri^ht  engineering  and  man- 
utacturing  reams  together  with  the  right  manage¬ 
ment  to  meet  many  (.)t  the  world’s  unprecedented 
challenges. 


To  leant  more  about  us  and  our  products  or  if 
you  are  interested  in  an  engineering  career,  write: 
Rockwell  International,  Department  815EP-2, 
600  Grayt  Street,  Pittsburgh,  PA  15219. 


Rockwell  International 


...where  science  gets  down  to  business 


Automotive  Aerospace 
Electronics  General  Industries 


Make  it  in  Massactvisetts^ 


ADWEEK  magazine  has  placed  Springfield, 
Massachusetts,  in  the  Top  30  hottest  markets  for  retail 
sales  volume  and  percentage  increase  over  1979!* 

If  you  want  to  cover  one  of  the  hottest  markets 
in  the  nation,  buy  the  newspapers  that  reach  85%  of 
the  adults  in  the  SMSA.  Buy  the  newspapers  with  the 
highest  ADI  coverage  in  New  England.  Buy  the  news¬ 
papers  that  do  the  job  so  well,  that  penetration  from 
any  outside  daily  paper  is  under  7%  I 

Buy  the  Springfield  Newspapers,  and  watch 
your  sales  heat  up. 

*ADWEEK,  August  31, 1981 

The 

Springfield 

Newspapers 

Largest  in  Massachusetts  Outside  Boston 

Represented  by  Newhouse  Newspapers 
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Every  Saturday  since  1884 


A  new  ad  service 

l-order/l-bill  ad  senrice 
offered  by  private  firm 


By  John  Consoli 

Creative  Media  Services  of  Wiltorr, 
Connecticut  has  unveiled  a  new  service — 
Newsprint  Network — which  will  enable 
national  advertisers  to  place  a  multi¬ 
newspaper  run-of-press  (rop)  schedule 
with  one  order  and  pay  for  it  with  one 
check. 

Creative  Media  president  Douglas 
Burch  is  so  confident  that  the  program 
will  be  successful,  that  he  has  terminated 
the  media  buying  work  his  company  did 
for  the  past  TVi  years  for  the  Newspaper 
Co-Op  Couponing  operation. 

Burch  said  the  Newsprint  Network 
computer  bank  has  complete  data  on 
1 ,463  daily  newspapers.  He  said  the  prog¬ 
ram  has  been  in  the  planning  stages  for 
the  past  two  years  and  has  been  field 
tested  using  one  national  advertiser  for 
the  past  six  months.  He  hopes  to  have  the 
service  fully  operational  by  January  1  at 
the  latest. 

“There  is  nothing  new  or  original  about 
this  service,”  he  said.  “The  only  differ¬ 
ence  is  we  have  it  working.  The  others 
have  just  talked  about  it.” 

Burch  said  national  advertisers  can 
send  Newsprint  Network  a  list  of  markets 
they  wish  to  advertise  in,  the  ad  sizes  they 
want  to  run  and  insertion  dates,  and 


and  tearsheets. 

Newsprint  Network  will  work  on  a 
“commission  on  commission”  basis. 
That  is,  if  an  agency  makes  a  15%  com¬ 
mission,  it  pays  Newsprint  Network  15% 
of  that  or  2V4%  of  the  gross  billing. 

The  Newspaper  Advertising  Bureau 
offers  a  l-order/l-bill  service  which  en¬ 
ables  advertisers  to  place  a  multi¬ 
newspaper  preprint  insert  schedule,  but 
has  only  offered  1  -order/ 1  -bill  for  national 
rop  advertisers  on  a  limited  basis. 

Gannett  Co.  offers  a  1-order,  l-bill  ser¬ 
vice  for  advertisers  in  all  of  its  84  news¬ 
papers  and  Landon  Associates  is  offering 
a  l-order/l-bill  service  for  co-op  advertis¬ 
ing.  A  tripartite  effort  among  newspaper 
industry  organizations  has  also  led  to  the 
formation  of  NCN,  another  l-order/l-bill 
service  for  co-op  advertising. 

Newsprint  Network,  if  it  is  successful, 
will  be  the  most  complete  l-order/l-bill 
service  for  national  rop  advertisers. 

“The  Newspaper  Advertising  Bureau 
has  been  planning  to  do  this  (on  this  scale) 
for  several  years  and  they  haven’t  done  it 
yet,”  Burch  said.  “We  have  it  off  and 
running.” 

Newspaper  ad  directors  and  newspap¬ 
er  rep  companies  have  been  mailed 
brochures  on  the  new  service  and  will  be 


AAARKETING  AAIX.  Shortly  after  being 
named  "AAarketer  of  the  Year"  by  the 
New  York  Chapter  of  the  American 
AAarketing  Association  at  Regine's  dis- 
coteque  Nov.  2,  New  York  Post  publisher 
Rupeit  Murdoch  took  to  the  dcwKe  floor 
with  Dr.  Ruth  Ziff,  director  of  research  for 
Doyle  Dane  Bemboch,  Inc.  and  president 
of  the  NYAAAA.  See  story  on  page  13. 


NCC  runs  two  full  page  ads  (of  coupons)  a 
month  in  some  200  newspapers.  “NCC  is 
still  doing  great,”  Burch  said,  “but  be¬ 
cause  of  the  potential  confusion  and  be¬ 
cause  our  people  need  to  devote  full  time 
to  the  Newsprint  Network  program,  we 
decided  to  resign.”  He  said  NCC  has  set 
up  its  own  media  buying  service. 


Newsprint  Network  will  do  the  rest. 

“From  there,  we  prepare  a  spread 
sheet  which  specifies  on  a  newspaper-by- 
newspaper  basis  for  each  market  whether 
it  is  a  morning  or  evening  paper,  circula¬ 
tion,  ad  line  rate,  contract  rate  (whether  it 
is  open,  bulk  or  Newsplan),  insertion 
deadlines  and  cost  per  insertion  informa¬ 
tion,”  he  said. 

“When  the  advertiser  or  its  agency  re¬ 
ceives  and  confirms  this,  we  issue  the 
insertion  orders. 

“We  do  not  traffic  the  ad  materials. 
The  agency  or  advertiser  does  this  direct¬ 
ly  to  each  newspaper,  but  we  do  the 
rest,”  Burch  said. 

“Newsprint  Network  has  the  bills  and 
tearsheets  sent  to  its  office  and  we  take 
care  of  billing  and  insertion  verification,” 
he  said.  “We  make  sure  the  ads  ran 
according  to  instructions  and  that  the 
client  was  billed  accurately.  We  then  will 
ok  the  bills  for  payment  and  pay  them.” 

Burch  said  fo!'.owing  the  insertion  of 
the  ad,  a  reconciliation  sheet  is  sent  to  the 
advertiser  along  with  proof  of  payment 


the  first  to  learn  the  details,  Burch  said. 
“Although  we  are  a  private  company,  we 
feel  it  is  important  that  newspapers  and 
reps  be  familiar  with  our  program  so  that 
if  they  are  asked  about  it,  they  will  maybe 
be  able  to  tout  it.  It  can  be  very  beneficial 
to  them  because  it  can  bring  in  additional 
revenues  for  their  newspapers.” 

Burch  said  he  has  spoken  to  ad  reps 
from  the  Newspaper  Advertising  Sales 
Association  who  were  “extremely  in¬ 
terested.” 

“Media  people  who  are  prone  to  think 
in  terms  of  broadcast  advertising  first,  are 
having  to  spend  more  time  putting 
together  their  budgets  and  schedules, 
leaving  even  less  time  to  cope  with  the 
intricacies  of  mounting  effective  rop  cam- 
paigns,”  Burch  said.  “Newsprint 
Network  will  do  that  for  them  quickly 
and  accurately  and  at  a  very  low  cost. 
That  means  more  new  business  for  news¬ 
papers.” 

Burch  did  the  media  buying  for  News¬ 
paper  Co-Op  Couponing  for  IVi  years. 


Ad  scam  busted 

The  New  York  State  Attorney  Gener¬ 
al’s  office  arrested  4  people  (November 
4)  in  connection  with  an  alleged  boil¬ 
er  room  operation  dealing  in  strategic 
metals. 

The  arrests  capped  a  months-long  in¬ 
vestigation  into  2  firms,  Rockwell 
Strategic  Metals  Corp.  and  Transcon¬ 
tinental  Strategic  Metals  Corp.,  which 
were  allegedly  placing  advertising  in 
newspapers  by  falsely  using  the  name  of 
reputable  advertising  agencies  (E&P, 
Sept.  19). 

The  Attorney  General  has  charged  that 
the  operation  bilked  32  newspapers  of 
more  than  $50,000.  Among  the  largest 
losers  were  Charlotte  Observer  &  News 
($5,142);  Trenton  Times  ($4,262);  and 
Las  Vegas  Review-Journal  ($2,389). 
Other  newspapers  have  reported  losses 
but  are  not  included  in  current  charges. 
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AP  and  UPl  protest 
seat  assignments 


By  George  Brandon 

The  print  cadre  of  the  Washington 
press  corps  has  grumbled  for  years  that 
their  broadcast  bretheren  are  hogging  the 
attention  of  senior  officials  at  press  con¬ 
ferences  and  news  events.  A  variation  of 
that  cry  of  favoritism  surfaced  during  the 
recent  coverage  of  the  funeral  of  assassin¬ 
ated  Egyptian  President  Anwar  Sadat. 

This  time  it  was  the  nation's  mainline 
wire  services,  the  Associated  Press  and 
United  Press  International,  crying  foul, 
and  they  were  pointing  the  finger  not  at 
the  tv  networks  but  at  the  news  maga¬ 
zines,  Time  and  Newsweek.  Of  the  10 
media  seats  on  Air  Force  One,  carrying 
the  3  former  Presidents  and  Secretary  of 
State  Alexander  M.  Haig  Jr.  making  up 
the  U.S.  delegation,  and  its  backup  airlin¬ 
er,  3  originally  were  assigned  by  the  State 
Department  to  newspaper  correspon¬ 
dents,  3  to  tv  network  correspondents,  1 
to  a  government  reporter  from  Voice  of 
America  and  the  other  3  to  photographers 
from  Time,  Newsweek  and  Black  Star,  a 
commercial  agency  that  sells  to  Time  and 
Newsweek. 

There  were  no  seats  at  all  reserved  for 
the  wires,  and  when  preliminary  rosters 
for  the  trip  were  posted  at  the  State  De¬ 
partment,  AP  and  UPI  Washington 
bureau  executives  managed  to  secure  1 
seat  between  them  only  after  going  over 
the  head  of  Assistant  Secretary  of  State 
for  Public  Affairs  Dean  Fischer  with  an 
appeal  to  senior  White  House  officials, 
including  David  Gergen  and  Larry 
Speakes  of  the  press  office,  and  James 
Baker  and  Michael  Deaver,  senior  advi¬ 
sors  to  President  Reagan. 

With  UPI  diplomatic  correspondent 
Jim  Anderson  already  standing  by  at 
Washington’s  National  Airport  for  a  con¬ 
nector  flight  to  Cairo,  UPI  volunteered  to 
let  AP  reporter  Greg  Nokes  take  the  hard- 
won  seat  on  Air  Force  One  on  the  trip  into 
Cairo,  with  Anderson  to  get  it  on  the  re¬ 
turn  flight.  After  the  intervention  of 
White  House  officials,  the  Black  Star 
photographer  was  bumped  to  the  backup 
plane. 

Because  of  the  presence  of  former 
presidents  Jimmy  Carter,  Gerald  Ford 
and  Richard  M.  Nixon,  the  Cairo  venture 
“was  not  strictly  a  secretarial  trip,”  said 
Fischer.  “It  was  also  a  presidential  trip.” 

Yet,  President  Reagan,  following  the 
advice  of  his  security  team,  was  not  on 
board,  so  the  normal  procedures  that 
would  have  been  expected  were  the 
White  House  press  team  handling  trip 
arrangements,  gave  way  to  Fischer’s 
assignment  scheme. 

“There  had  never  been  a  situation 


quite  like  it,’’  Mears  told  E&P.  “This  was 
a  special  case.  If  the  White  House  press 
team  had  handled  it,  then  the  standard 
pool  would  have  been  formed  ...  If  the 
president  had  gone  and  this  had  been 
done  in  the  same  way  (by  Fischer),  there 
would  have  been  a  major  upheaval’’  once 
the  White  House  press  corps  learned  the 
wires  were  excluded,  Mears  said. 

A  transcript  of  Fischer’s  daily  press 
briefing  October  8  shows  that  the  State 
Department  correspondents  present,  ob¬ 
jected  strenuously  to  the  departure  from 
tradition  of  giving  first  seats  in  any  pool  to 
the  wires. 

UPI’s  Anderson  raised  the  point  first 
with  Fischer.  “  .  .  .  For  the  frrst  time,  a 
Secretary  of  State’s  trip,  and  this  one  as 
head  of  a  presidential  delegation,  repre¬ 
senting  the  White  House,  is  going  without 
a  major  wire  service  representative 
aboard  either  plane  ...  It  is  unpre¬ 
cedented,  as  far  as  I  can  determine,  for  a 
news  event  of  this  magnitude  involving 
the  U.S.  government.’’ 

Anderson  went  on  to  report  that  an  aide 
on  Fischer’s  staff  had  told  him  earlier  that 
day  that  the  wires  had  been  omitted,  and  3 
of  the  10  seats  allocated  to  magazine 
photographers,  because  the  Cairo  trip 
was  “being  treated  as  one  big  photo 
opportunity.’’ 

The  State  Department  transcript  shows 
Nokes  of  AP  and  the  Reuters  correspon¬ 
dent  adding  their  voices  in  protest  of  the 
decision  and  demanding  an  explanation 
of  Fischer. 

”...  On  any  trip  of  this  nature,’’ 
Fischer  replied,  “there  is  always  a  much 
greater  demand  for  seats  than  there  are 
seats  available.  We  make  our  judgments 
on  who  should  accompany  an  official  on 
these  trips  on  the  basis  of  a  lot  of 
considerations  ...  It  was  our  consi¬ 
dered  judgment  that  this  was  the  best  rep¬ 
resentation  we  could  provide.’’ 

After  Anderson  and  Nokes  alerted 
their  bureaus  of  the  situation,  Mears  of 
AP  and  Ron  Cohen,  UPI’s  news  editor 
filling  in  for  bureau  manager  Grant  Dill- 
man,  who  was  just  returning  from  Edicon 
in  New  York,  both  turned  to  the  White 
House  with  their  appeals. 

By  3:30  that  afternoon,  Cohen  said,  he 
learned  of  a  “compromise”  that  had  been 
worked  out  after  Gergen,  Deaver  and 
Baker  discussed  the  matter.  Under  the 
compromise,  AP  would  get  one  of  the 
seats  one  way  and  UPI  would  get  it  the 
other  way,  and  they  could  pool  their  re¬ 
ports — instead  of  relying  on  a  general 
pool  report,  as  Fischer  was  proposing. 

Because  Anderson  already  was  at  the 
airport  ready  to  begin  a  commercial  flight 
to  Cairo,  UPI  volunteered  to  let  AP  take 


the  seat  into  Cairo.  But  Anderson  found 
when  he  arrived  in  Cairo  two  hours  after 
the  official  U.S.  delegation  that  the  lack 
of  instant  clearance  through  local  secur¬ 
ity  provided  for  the  pool  reporters  who 
flew  in  with  the  delegation  was  a  major 
handicap  in  trying  to  cover  events  on  the 
ground. 

Anderson  ended  up  watching  Sadat’s 
funeral  on  television  and  missed  several 
briefings  at  the  American  Hotel.  Accord¬ 
ing  to  Dillman,  UPI’s  local  Cairo  reporter 
assigned  to  the  airport  arrival  was  not  told 
a  pool  report  of  the  flight  into  Cairo  was 
available,  and  it  took  Anderson  until  four 
hours  after  the  delegation  arrived  to 
“chase  down”  a  copy  of  the  pool  report 
at  the  American  Embassy.  In  an  October 
14  letter  to  Secretary  of  State  Haig 
“strongly”  protesting  the  pool  arrange¬ 
ments  on  the  Cairo  trip,  Dillman  also  said 
the  photo  pool,  consisting  of  photo¬ 
graphers  from  Time,  Newsweek  and 
Black  Star,  “did  not  work.” 

In  the  only  response  either  Dillman  or 
Wessels  had  received  from  State  by  this 
week,  Fischer  defended  his  intitial  choice 
of  a  “newspaperman  (Haynes  Johnson  of 
the  Washington  Post),  a  tv  correspondent 
and  a  commercial  photographer”  for  the 
three  seats  on  Air  Force  One.  He  said  it 
“was  intended  to  serve  the  needs  of  all 
the  press — wire  services,  newspapers 
and  news  magazines,  radio  and  televi¬ 
sion,  and  photographic  agencies.” 

Fischer  said  State’s  normal  policy  is 
not  to  take  any  photographers  on  trips  by 
the  Secretary,  but  “with  worldwide  in¬ 
terest  in  extensive  film  and  photographic 
coverage  of  Sadat’s  funeral,  I  felt  an  ex¬ 
ception  was  justified.” 

During  a  phone  interview  with  E&P, 
Fischer  said  he  had  assigned  the  photo¬ 
graphers’  seats  on  Air  Force  One  and  the 
backup  plane  to  the  news  magazines  and 
the  commerical  agency  because  photo¬ 
graphers  from  the  wires  would  have  shot 
black-and-white  only,  and  “the  networks 
and  news  magazines  also  wanted  color 
photos.” 

Both  Dillman  and  Mears  said  Fischer’s 
arrangement  didn’t  make  any  sense  be¬ 
cause  both  the  news  magazines  would 
have  had  access  to  any  film  shot  by  the 
wire  photographers,  but  the  wires  were 
not  guaranteed  access  to  all  shots  taken 
by  the  magazines. 

He  said  the  protests  lodged  with  Haig 
by  UPI  executives  will  not  result  in  a 
guaranteed  place  in  future  pools  for  the 
wires.  “Our  policy  on  every  trip  is  to 
work  out  the  pool  and  try  to  get  the 
broadest  possible  representation.” 

Executive  officer 

Jack  R.  Curley,  general  manager. 
Orange  Coast  (Calif.)  Daily  Pilot,  for  16 
years,  will  be  executive  officer  of  Pacific 
Area  Newspaper  Publishers  Association 
in  Melbourne,  Australia,  effective  De¬ 
cember  1. 

EDITOR  &  PUBLISHER  for  November  7,  1981 
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Viewtron  looks  good 
as  a  news  medium 


News  accounted  for  about  25%  of  all 
the  information  accessed  by  Viewtron  us¬ 
ers  during  the  viewdata  system’s  six 
month  trial  in  Coral  Gables,  Fla. 

The  test  from  July  1980  to  January  1981 
was  part  of  a  joint  venture  by  AT«&T  and 
Kni^t-Ridder  Newspapers’  subsidiary, 
Viewdata  Corp.  of  America. 

John  Woolley,  editor  of  Viewtron,  said 
the  test  results  indicated  that  Viewtron 
has  the  potential  to  become  a  viable  news 
medium. 

Woolley  added  that  local  news  pro¬ 
vided  by  the  Miami  Herald  was  “a  sigjiifi- 
cant  portion  of  the  25%”  of  all  informa¬ 
tion  accessed  which  was  news. 

Viewdata  Corp.  would  not  release  any 
specific  figures  on  local  news  usage  by 
Viewtron  families. 

The  company  did  release  figures  for 
how  much  AP  information  was  accessed. 
The  data  showed  AP  news  accounted  for 
about  50%  of  total  news  accessed  by 
Viewtron  users. 

National  news  predominated  in  the 
types  of  AP  news  stories  accessed  on 
Viewtron.  About  20%  of  AP  news  acces¬ 
sed  fell  into  this  category. 

Stocks  accounted  for  10%  of  total  AP 
news  accessed.  Mideast  stories  were 
10%,  people  stories  were  9%,  market 
narratives  and  business  news  were  4% 
each,  and  sports  stories  were  3%. 

Sports  scores,  though,  accounted  for 
7%  of  total  AP  news  accessed.  Weather 
was  8%. 

World  news  was  7%  of  the  AP  total. 
Science  news  was  4%.  Entertainment 
news  comprised  2%. 

The  figure  for  AP  news  stories  on  the 
Mideast  resulted  from  interest  in  the  hos¬ 
tage  crisis. 

Henry  Heilbrun,  AP’s  director  of  in¬ 
formation  technology,  noted  that  View¬ 
tron  families,  accessing  of  news  de¬ 
creased  over  time. 

He  added  that  at  no  time  did  their 
accessing  of  AP  news  fall  below  50%  of 
the  total. 

Throughout  the  trial,  69,982  AP  frames 
were  looked  at  by  participating  house¬ 
holds.  An  average  of  410  AP  frames  per 
family,  or  15  frames  per  day,  were  viewed 
by  the  115  families  in  the  test  which  had 
the  system  for  4  weeks  each. 

The  10  families  which  had  Viewtron  for 
six  months  viewed  an  average  of  2,288 
frames  of  AP  news  per  family  during  the 
trial. 

55%  of  the  total  125  Viewtron  house¬ 
holds  accessed  between  14  and  317 
frames.  Ten  households,  about  9%  of  the 
total,  accessed  between  925  and  1892  AP 
frames. 
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During  a  two  week  period  from  January 
5  to  19, 1981, 29  Viewtron  families  acces¬ 
sed  598  AP  stories,  about  35%  of  the  total 
1 ,694  available  to  them. 

The  598  accessed  AP  stories  were 
viewedatotalof  1,1 22  times.  Those  1,122 
openings  resulted  in  484  times  where  the 
story  was  read  to  the  end,  for  a  43%  com¬ 
pletion  rate. 

Longer  stories  were  completed  about 
one-third  less  than  shorter  ones. 

Demographically,  AP  learned  use  of  its 
material  declined  with  the  rise  in  house¬ 
hold  income.  AP  found  the  middle  in¬ 
come  level  of  $30,001  to  $50,000  annually 
used  its  information  the  most. 

AP  found  greatest  interest  in  its  mate¬ 
rial  came  from  households  with  one  or 
less  college  degree. 

There  was  little  difference  in  use  of  AP 
material  according  to  age  group  for  the 
1 15  households  having  Viewtron  for  four 
weeks.  For  the  10  families  having  View¬ 
tron  for  six  months,  interest  in  AP  in¬ 
formation  was  predominant  among  those 
under  19  years  old. 

Heilbrun  said  AP  was  “overwhelming¬ 
ly  satisfied’’  with  the  Viewtron  test  re¬ 
sults. 

“We  found  results  that  showed  AP 
material  was  looked  at  often  as  part  of  the 
data  base,’’  he  said.  “There  is  a  place  in 
Viewtron  for  news,  and  there  is  a  place 
for  AP  material  in  a  news  data  base.’’ 

III.  paper  leases 
two  cable  channels 

Champaign  (Ill.)  News-Gazette  has 
leased  two  cable  channels  to  offer  local 
news  and  advertising  beginning  on  Janu¬ 
ary  1,  1982. 

The  news  and  ads  will  be  in  a  text 
format. 

The  arrangement  with  C-U  Cablevi- 
sion,  a  subsidiary  of  Time  Inc.’s  Amer¬ 
ican  Tv  &  Communications  Corp.,  will 
allow  the  News-Gazette  to  operate  one 
channel  full  time  for  classified  ads  and 
another  for  news  summaries,  graphic  ads, 
time,  and  weather. 

Marajen  Stevick  Chinigo,  president 
and  publisher  of  the  News-Gazette, 
appointed  Linda  Bauer  to  manage  the 
cable  venture  and  Greg  Lewis  to  handle 
the  technology. 

The  character  generator  producing  the 
textual  format  will  be  able  to  interface 
with  the  News-Gazette’s  computers. 

The  cable  system  has  two-way  capac¬ 
ity.  The  News-Gazette  hopes  to  turn  its 
cable  operation  into  an  interactive 
videotex  system  in  the  future. 


AN  PA  study 
details  cable 
lease  options 

About  30  newspapers  are  leasing  cable 
channels  for  news  and  advertising,  re¬ 
ports  the  American  Newspaper  Pub¬ 
lishers  Association’s  Telecommunica¬ 
tions  Department. 

A  total  of  23  are  dailies,  and  the  rest  are 
weeklies,  the  department  found  in  a  sur¬ 
vey.  “Roughly  three-quarters”  the  23 
dailies  are  evening  papers. 

It  said  25  of  these  leased  channels  are 
operational  with  the  rest  due  to  go  into 
operation  in  a  few  months. 

The  department  found  the  dailies  leas¬ 
ing  channels  “consist  primarily  of  smaU 
to  medium  circulation  newspapers.  More 
than  half  are  under  50,000;  the  bulk  of 
these  under  20,000.  A  few  large  circula¬ 
tion  newspapers  are  involved.” 

The  survey  found  more  then  two-thirds 
of  the  30  newspapers  lease  only  one  chan¬ 
nel.  Four  newspapers  lease  two  channels. 
Two  lease  three  channels.  One  leases 
four  channels. 

The  report  said  “many  newspapers” 
have  an  interest  in  leasing  additional 
channels  in  the  future. 

Cable  systems  with  more  than  20,000 
subscribers  comprise  the  majority  of  the 
lessors  to  date,  the  survey  stated.  Over 
half  of  the  lessors  are  group  owned  and 
few  multiple  system  operators  are  in¬ 
volved. 

“Almost  every  newspaper  leased 
channel”  provides  news  in  an  automated 
textual  format.  About  two-thirds  of  these 
offer  text-only  service. 

Two-thirds  of  the  newspapers  with 
leased  channels  provide  textual  advertis¬ 
ing.  Retail,  classified,  and  combinations 
of  the  two  are  shown. 

“Not  all  test  channels  have  advertising 
at  this  time,  although  most  plan  to  do  so  in 
the  future,”  the  survey  said.  “A  few 
channels,  almost  always  with  newspap¬ 
ers  leasing  multiple  channels,  consist  of 
classified  advertising  only.” 

About  one-third  of  the  channels  offer 
video  programming  including  news.  Most 
of  the  video  programming  is  locally  pro¬ 
duced. 

The  survey  stated  video  advertising  is 
“an  important  emerging  service.  Each  of 
the  video  news  channels  has  two  minutes 
per  hour  of  local  advertising  time  for 
cable  systems  to  fill.  Newspapers  spon¬ 
soring  the  the  channels  may  sell  the  ads  or 
program  mini-newscasts  in  these  slots.” 

The  length  of  a  lease  and  the  compensa¬ 
tion  arrangements  vary  considerably,  the 
survey  said.  Current  leases  run  from  one 
year  to  the  life  of  the  franchise.  Com¬ 
pensation  ranges  from  free  use  of  the 
channel  for  the  first  few  ydars  to  advertis¬ 
ing  tradeouts  to  flat  fees  per  subscriber 
and/or  percentages  of  revenue. 
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Trenton  Times  sold 
to  Joe  Allbritton 


By  John  Consoli 

After  seven  years  of  trying  to  make  the 
newspaper  an  economically  viable  prop¬ 
erty,  the  Washington  Post  Company 
finally  gave  up  on  the  Trenton  (N.J.) 
Times  (October  30)  and  sold  it  to  Joseph 
Allbritton  for  $12  million,  which  is  about 
$4  million  less  than  what  the  Post  paid. 

Allbritton  also  owns  two  other  daily 
newspapers  in  northern  New  Jersey — the 
Paterson  News  and  the  Union  City  Dis¬ 
patch  (the  latter  is  circulated  in  Hudson 
and  part  of  Bergen  County.) 

Both  the  Paterson  News  and  the  Dis¬ 
patch  were  losing  money  and  circulation 
when  Allbritton  took  them  over,  and  the 
Trenton  Times  is  in  a  similar  situation. 
The  Times  is  not  in  nearly  as  bad  shape  as 
Allbritton’s  other  two  New  Jersey  ac¬ 
quisitions  were  when  he  purchased  them, 
sources  told  E&P. 

The  Times  made  a  profit  three  years 
ago  and  has  shown  “marginal  losses” 
over  the  past  two  years,  according  to 
those  sources.  One  executive  said,  “This 
year’s  losses  were  less  than  last  year — 
which  means  the  trend  line  is  going  the 
right  way.” 

He  added,  “the  paper  has  a  good  share 
of  the  advertising  market  and  is  still  the 
leader  in  Saturday  and  Sunday  circula¬ 
tion.” 

Immediate  staff  reductions 
The  new  management,  in  what  it  said 
was  an  attempt  to  immediately  make  the 
newspaper  more  economically  viable,  re¬ 
duced  the  staff  by  60  persons  from  373  to 
313.  Of  those  60, 24  were  from  the  “news 
department,”  but,  according  to  the  new 
management,  included  “almost  no  repor¬ 
ters.”  Three  photographers  were  let  go, 
but  the  staff  still  includes  6  photo¬ 
graphers. 

A  majority  of  those  let  go  in  the  news 
department  included  copy  editors,  cleric¬ 
al  people  and  “middle  management” 
editor!^  people  such  as  the  editor  of  the 
editorial  page.  That  job  will  be  filled  by 
the  new  editor  of  the  Times,  Tom  Curran. 
Curran  joins  the  Times  from  the  New 
York  News,  where  he  most  recently 
worked  as  day  news  editor.  Curran,  32, 
started  his  newspaper  career  in  1974  at 
the  Dispatch,  prior  to  it  being  owned  by 
Allbritton.  He  has  been  with  the  News  in 
various  capacities  since  1976. 

Curran  replaced  Larry  Kramer  as  edi¬ 
tor  of  the  Times.  Kramer,  an  award¬ 
winning  business  news  reporter,  was  sent 
up  to  Trenton  from  the  Washington  Post 
as  a  consultant  in  January  of  1980.  He  was 
then  made  managing  editor  and  later 
promoted  to  editor.  Kramer  has  been 
offered  various  positions  back  at  the 
Washington  Post. 


The  only  other  change  at  the  Times 
management  level  was  the  installation  of 
Dean  Singleton  as  president.  Singleton  is 
Allbritton’s  right  hand  man,  top  nego¬ 
tiator  and  the  person  who  oversees  all  of 
the  Allbritton  Company  newspapers. 

Ed  Padilla,  who  served  as  publisher  of 
the  Times,  will  return  to  Washington 
where  he  is  expected  to  continue  to  serve 
as  vicepresident/newspaper  operations 
for  the  Post  Company. 

Despite  rumors  circulating  at  the  news¬ 
paper  to  the  contrary,  George  Beveridge, 
a  spokesman  for  Allbritton,  insisted  that 
“no  further  cuts  in  manpower  are  con¬ 
templated.” 

“The  cuts  were  made  because  the  pap¬ 
er  was  overstaffed  far  beyond  industry 
standards  for  a  newspaper  this  size,”  Be¬ 
veridge  said. 

Invested  $20  million 
The  Post  Company  purchased  the 
Times  in  1974  for  $  16  million  and  invested 
$4  million  into  modernizing  the  newspap¬ 
er’s  plant  and  printing  equipment. 

Despite  the  allocation  of  financial  re¬ 
sources  and  input  and  guidance  from  the 
Post’s  corporate  headquarters  in 
Washington,  the  Times  continued  to  lose 
readers  to  its  competitor,  the  Trentonian, 
part  of  the  Ingersoll  Newspaper  group. 
The  Trentonian  was  founded  in  1946  as  a 
strike  paper. 

When  the  Washington  Post  Company 
took  over  the  Trenton  Times  in  1974,  it 
had  a  daily  circulation  of  72,750  com¬ 
pared  to  the  Trentonian’s  daily  circula¬ 
tion  of  59,938.  Audit  Bureau  of  Circula¬ 
tions  Fas-Fax  figures  for  the  six  month 
period  ending  September  30,  1981 
showed  the  Trentonian,  with  a  circulation 
of  67,815,  had  passed  the  Times,  which 
reported  a  circulation  of  67,191.  The 
Times  was  established  in  1882. 

In  addition  to  declining  daily  circula¬ 
tion,  the  Times  was  also  troubled  during 
1980  by  a  Teamsters  Union  strike  and  a 
circulation  department  scandal  which  led 
to  the  indictment  of  several  employees  on 
charges  that  they  conspired  to  defraud 
the  newspaper  of  cash  and  equipment  and 
falsified  records  to  cover  up  their  actions 
(E&P,  April  25,  page  35). 

Allbritton,  who  competed  with  the 
Washington  Post  from  1974  to  1978  as 
owner  of  the  Washington  (D.C.)  Star, 
first  made  an  offer  to  buy  the  Trenton 
Times  about  a  year  ago,  according  to  a 
Post  Company  management  source. 

Allbritton  approached  the  Post  Com¬ 
pany  again  about  two  months  ago  and 
negotiations  intensified  over  the  past  few 
weeks.  Post  Company  chairman  Kathar¬ 
ine  Graham  and  other  company  officials 
felt  that  Allbritton  was  committed  to  con¬ 


tinuing  the  newspaper  and  decided  that 
the  money  being  spent  by  the  company  on 
attempting  to  turn  the  Times  around 
could  be  better  spent  on  further  impro¬ 
ving  the  Washington  Post. 

Although  the  Times  did  make  a  profit 
three  years  ago,  that  was  due  to  a  job 
printing  contract  the  newspaper  had  with 
the  Philadelphia  Journal,  a  Post  exec 
said. 

In  1979,  the  Journal  was  printed  at  both 
the  Times  and  the  Philadelphia  Bulletin. 
When  the  Bulletin  was  sold  the  next  year, 
the  Journal  began  printing  100%  at  the 
Bulletin  and  the  Trenton  Times  lost  all 
that  revenue. 

When  the  Washington  Post  took  over 
the  Times  in  1974,  the  staff  approached 
500  people.  In  its  7  years  of  ownership, 
that  number  was  reduced  by  more  than 
100,  but  the  staff  was  still  considered  too 
big  for  a  newspaper  that  size.  Even  with 
the  60  staff  cuts,  the  newspaper  still  has 
more  people  on  staff  than  does  the  com¬ 
peting  Trentonian,  which  has  a  larger  dai¬ 
ly  circulation. 

The  newsroom  itself  had  110  em¬ 
ployees  just  a  year-and-a-half  ago.  Under 
the  Post,  that  was  reduced  to  80  and 
Allbritton  management  has  reduced  it  to 
56. 

Move  to  morning 

During  the  past  year,  the  Times  had  be¬ 
gun  a  move  from  evening  circulation  to 
morning  and  at  the  time  of  the  sale,  had 
converted  about  40%  of  its  total  circula¬ 
tion  to  morning  (including  all  street  sales 
of  about  15,000.) 

Beveridge  said  that  conversion  from 
p.m.  to  a.m.  will  continue  until  it  is  100% 
and  the  Times  will  then  compete  head-to- 
head  with  the  Trentonian. 

The  Times  still  outsells  the  Saturday 
Trentonian  by  66,048  to  64,863  and  on 
Sunday  by  77,914  to  60,514.  The  Trento¬ 
nian  started  its  Sunday  edition  in  1975. 

Some  observers  feel  the  sale  of  the 
Times  after  being  passed  in  circulation  by 
the  Trentonian  is  a  victory  for  the  style  of 
journalism  that  includes  a  mixture  of  sen¬ 
sational  local  news  coverage  mixed  in 
with  “chicken  dinner”  type  news.  The 
Times,  on  the  other  hand,  was  filled  with 
lengthy  news  reports  and  features. 

An  Allbritton  executive  told  E&P, 
“The  Washington  Post  Company  was 
producing  a  journalist’s  dream  in  Tren¬ 
ton.  Very  lengthy  pieces.  We  are  going  to 
put  out  a  paper  with  more  breaking 
news.” 

Beveridge  said  despite  the  manpower 
cuts,  there  is  no  hiring  freeze  at  the 
Times.  Any  person  who  leaves  the  news¬ 
paper  from  now  on,  he  said,  will  be  re¬ 
placed.  He  also  said  there  will  be  no  cut¬ 
backs  in  pay. 

According  to  Beveridge,  those  em¬ 
ployees  let  go  were  given  a  minimum  of 
two  weeks  severence  pay  and  a  maximum 
of  six  weeks  and  their  insurance  will  con- 

(Continued  on  next  page) 
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Rupert  Murdoch  acclaimed 
as  “Marketer  of  the  Year” 


(Continued  from  page  12) 
tinue  in  effect  until  the  end  of  this  year. 

Commenting  on  the  Allbritton  purch¬ 
ase,  Post  chairman  Katharine  Graham 
said,  “While  we  are  sad  to  be  leaving,  we 
are  convinced  that  Allbritton  Com¬ 
munications — with  its  considerable  pre¬ 
sence  in  New  Jersey — is  committed  to 
publishing  a  fine  newspaper.” 

In  addition  to  its  New  Jersey  newspap¬ 
ers,  Allbritton  also  owns  the  Westfield 
(Mass.)  News;  Amherst  (Mass.)  Record-, 
Irwin  (Pa.)  Standard-Observer;  the  Wal¬ 
lace  Pennysaver  in  Westfield,  Mass. ;  and 
the  West  Springfield  (Mass.)  News. 

Allbritton  also  o\^ns  WJLA-tv, 
Washington,  D.C.;  WCIV-tv,  Charles¬ 
ton,  S.C.;  WSET-tv,  Lynchburg,  Virgini- 
a;  and  KCKN-am  &  fm  in  Kansas  City, 
Kansas. 

Allbritton  also  owns  a  majority  interest 
in  Riggs  National  Bank,  the  largest  bank 
in  Washington,  D.C.  and  has  other  hold¬ 
ings. 

Allbritton  management  created  some 
controversy  following  the  takeover  of  the 
other  two  New  Jersey  newspapers.  A 
group  of  reporters  who  were  fired 
charged  this  was  done  because  they 
attempted  to  unionize  the  newsroom. 
Management  also  locked  out  union  driv¬ 
ers  at  the  Paterson  News  when  they  re¬ 
fused  to  deliver  newspapers  that  had  ad 
circulars  inserted  by  nonunion  em¬ 
ployees.  Management  has  since  termin¬ 
ated  its  contract  with  the  delivery  firm 
that  employed  those  union  drivers. 

Pressmen  and  the  ITU  also  struck  the 
Paterson  News.  The  Pressmen  settled, 
but  the  ITU  members  are  still  out  on 
strike  and  management  has  replaced 
them  with  nonunion  workers. 

Some  union  employees  at  the  Trenton 
Times  have  expressed  advance  concern 
over  the  attitude  of  Allbritton  manage¬ 
ment  toward  the  unions  there.  An  Allbrit¬ 
ton  executive  said  the  union  contracts 
now  in  existence  are  “not  bad”  and  no 
problems  are  anticipated  in  that  area. 

Washington  Post  Co.  this  week  re¬ 
ported  it  lost  $440,000  in  the  3rd  quarter. 
The  company  said  the  loss  resulted  from 
the  sale  of  the  Trenton  Times  and  a 
national  tv  sales  representative. 

These  transactions  resulted  in  a  pretax 
loss  of  $4.3  million  and  a  net  loss  of  $3. 1 
million,  the  company  said.  If  the  sales 
were  not  included,  net  income  would  be 
$2.6  million.  In  addition,  it  said  higher 
expenses  stemming  from  a  25%  increase 
in  daily  circulation  and  a  16%  increase  in 
Sunday  circulation  for  the  Post,  following 
the  demise  of  the  Washington  Star,  re¬ 
duced  pretax  operating  income  by  $2.5 
million  for  the  quarter. 

For  the  nine  months,  the  company  said 
net  income  totalled  $14  million,  com¬ 
pared  to  $18  million  in  1980. 

Post  Co.  president  Richard  D.  Sim¬ 
mons  said  (November  4)  that  they  are 
engaged  in  negotiations  relating  to  the 
sale  of  Inside  Sports. 


Rupert  Murdoch,  owner  of  News 
Group  Publications,  Inc.,  accepted 
(November  3)  the  New  York  Chapter  of 
the  American  Marketing  Association's 
award  as  “Marketer  of  the  Year”  for  his 
successes  with  the  New  York  Post,  and 
other  endeavors,  which  now  include  the 
movie,  Gallipoli,  of  which  he  is  co¬ 
producer. 

In  accepting  the  award,  Murdoch  said 
the  Audit  Bureau  of  Circulations  Fas-Fax 
reports  for  September,  1981  show  the 
Post  has  surpassed  the  daily  circulation  of 
the  Chicago  Tribune  and  captured  the  de¬ 
signation  of  the  nation's  fourth  largest 
newspaper. 

“Our  guaranteed  circulation  today  is 
850,000,  Monday  to  Friday  —  on  an  aver¬ 
age  day  it  is  more  like  920,000  and  we 
have  already  cracked  one  million  twice  in 
one  week,”  he  said. 

“We  will  have  doubled  our  circulation 
in  five  years,”  he  continued.  “Our 
September,  1981  circulation  as  measured 
against  our  September,  1980  circulation 
according  to  recent  ABC  figures  showed 
an  increase  of  124,000  —  one  of  the 
largest  jumps  the  Audit  Bureau  has  ever 


Murdoch  makes  bid 
for  Hearst  daily 

Rupert  Murdoch,  owner  of  News 
Group  Publications,  Inc.,  has  offered  to 
buy  the  troubled  Seattle  Post- 
Intelligencer  from  the  Hearst  Corpora¬ 
tion  if  the  Justice  Department  disallows  a 
proposed  joint  operating  agreement  with 
the  Seattle  Times. 

A  Hearst  attorney  disclosed  the  offer, 
which  was  made  last  week  in  a  meeting 
between  Murdoch  and  Hearst  president 
Frank  Bennack,  during  public  hearings  in 
Seattle  concerning  the  proposed  agree¬ 
ment.  The  attorney  said  financial  details 
had  not  been  discussed. 

In  a  speech  before  the  New  York  Chap¬ 
ter  of  the  American  Marketing  Associa¬ 
tion  this  week,  Murdoch  proclaimed,  “I 
believe  in  meaningful  competition  be¬ 
cause  it  makes  for  a  better  product.  As  a 
matter  of  fact  I  have  never  purchased  a 
newspaper  in  a  monopoly  market.  The 
calm  can  be  stultifying.” 

In  the  U.S.,  Murdoch  owns  the  New 
York  Post,  San  Antonio  Express  &  News, 
Star,  Village  Voice,  and  New  York  Maga¬ 
zine  in  addition  to  a  weekly  group  in  the 
Houston  market.  He  also  owns  the  Times 
of  London  and  several  other  newspapers 
in  Britain  and  Australia. 


recorded.” 

When  he  purchased  the  Post  from 
Dorothy  Schiff  in  December  of  1976,  its 
circulation  was  489,0(X).  “It  was  primari¬ 
ly  the  paper  of  the  older  New  Yorkers 
who  were  rapidly  disappearing  from  the 
urban  scene,”  Murdoch  noted.  “Our  job 
was  to  keep  the  paper  from  disappear¬ 
ing,”  he  said. 

Murdoch  maintained  that  the  Post  de¬ 
livers  more  circulation  in  Manhattan  than 
either  the  New  York  Times  or  the  New 
York  Daily  News,  and  he  estimated  that 
the  Post  will  equal  the  circulation  of  the 
Times  in  a  “relatively  short  time  period” 
if  current  rates  of  growth  are  sustained. 

Murdoch  also  disclosed  that  the  Post  is 
planning  to  enter  the  Sunday  market, 
although  he  was  not  specific  on  the  timing 
of  such  a  move. 

“At  the  right  time  we  will  have  a  Sun¬ 
day  paper,”  he  said,  “and  it  will  survive 
because  we  will  plan  it  better  and  it  will  be 
a  better  product.” 

He  said,  “The  struggle  between  the 
News  and  the  Post  is  not  a  battle  to  the 
death.  Both  papers  can  and  should  sur¬ 
vive  if  cost  structures  can  be  resolved. 
The  market  can  sustain  us  both  —  as  long 
as  we  are  on  target  with  our  audience.” 

The  Post's  success  in  capturing  new 
readers,  Murdoch  said,  is  not  the  result  of 
a  carefully  planned,  detailed  marketing 
strategy. 

“Research  is  no  substitute  for  experi¬ 
ence.  It  is  futile  to  try  and  measure  what 
people  want  to  read  in  their  newspapers. 
Most  will  tell  you  what  they  think  that 
they  want,  or  should  want,  to  read,  but 
not  what  they'll  actually  buy  and  look  at. 
If  such  polls  reflected  reality  there  would 
be  a  boom  in  literary  supplements  and 
Daily  News  Tonights,"  Murdoch  said. 

“lliere  is  no  magic  involved  in  hitting 
our  mark  other  than  putting  out  a  paper 
that  people  want  to  read,”  said  Murdoch. 

“We  put  together  a  product  that  sells. 
And  it  sells  because  it  is  bright,  lively, 
concerned  and  tough.  We  have,  I  believe, 
the  best  sports  section  in  town,  the  top 
drama  critic,  the  liveliest  features  and 
solid  business  coverage.” 

He  continued,  “We  did  it  the  old- 
fashioned  way,  we  trusted  our  editors, 
their  instincts,  their  professionalism.” 

Defending  the  Post's  journalism,  Mur¬ 
doch  said,  “We  have  been  criticized  for 
emphasizing  violence.  Well,  we  live  in  a 
violent  city.  When  New  York  becomes  a 
pastoral  city,  we  will  be  more  bucolic. 
You  don't  sell  newspapers,  or  achieve 
anything  else  much  worth  the  effort,  by 
ducking  reality.” 
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New  ABC  president  sets  priorities 


M.  David  Keil 


By  Celeste  Huenergard 

According  to  Audit  Bureau  of  Circula¬ 
tions’  figures,  Alan  T.  Wolcott  has 
attended  141  board  meetings,  worked 
with  125  directors  and  11  different  chair¬ 
men,  and  has  held  the  title  of  president 
and  managing  director  of  the  Audit 
Bureau  of  Circulations  for  the  past  21 
years. 

On  November  3,  he  presented  his  21st 
management  report  during  the  group’s 
67th  annual  meeting  in  Chicago,  and 
shortly  afterwards  boarded  a  plane  for 
Lompoc,  Calif.,  and  retirement. 

“Of  course  I’ll  miss  the  ABC,”  Wol¬ 
cott  declared  during  a  recent  interview, 
“But,  I  feel  good  that  I’m  leaving  it  in 
good  hands.” 

Former  ad  man  takes  over 
Those  hands  belong  to  M .  David  Keil ,  a 
50-year-old  former  senior  vicepresident 
and  management  supervisor  for  D’Arcy- 
MacManus  &  Masius  in  Chicago  who 
joined  the  Bureau  15  months  ago  as  Wol¬ 
cott’s  heir  apparent  and  executive 
vicepresident. 

Observers  of  Keil  think  those  footsteps 
will  be  admirably  traced. 

A  native  Chicagoan  and  a  graduate  of 
Northwestern  University,  Keil  joined 
D’Arcy  in  1976  and  quickly  earned  the 
title  of  “master  strategist.”  He  had  pre¬ 
viously  spent  two  years  as  a  senior 
vicepresident  and  director  of  Sandy 
Corp.  in  Detroit,  and  from  1960  to  1974 
worked  for  Young  &  Rubicam  Inc.  in  Chi-i 
cago,  leaving  there  as  senior  vicepresi¬ 
dent  and  general  manager. 

A  chief  engineer  of  Standard  Oil’s  pub¬ 
lic  image  campaign  during  the  hectic  days 
of  the  energy  crunch  in  1976,  Keil  now 
commutes  35  minutes  a  day  to  ABC’s 
library-like  offices  in  the  Chicago  sub¬ 
urbs. 

Likes  the  challenge 

Keil  admits  that  there  “are  not  quite 
the  same  peaks  and  valleys  as  there  are  in 
the  agency  business,  but  I  find  it  equally 
challenging  learning  the  intricacies  and 
details  of  it.  It’s  an  interesting  association 
because  we  offer  a  product.  We’re  not 
trying  to  make  the  world  safe  for  oil 
manufacturers  or  dentists.” 

Considerng  his  20-year  agency  back¬ 
ground  and  penchant  for  planning  and 
organization,  Keil  should  merge  easily 
with  the  ABC  board  of  directors  and 
members  in  plotting  the  group’s  future. 

Asked  by  the  governing  board  to  map 
out  his  plans  for  the  association  until  his 
retirement,  Keil  stressed  that  his  first 
objective  is  to  “continue  the  strength  of 
what  we’ve  been  doing.” 

“Our  basic  product  has  always  been 
providing  accurate  information.  In  the 
last  several  decades — prompted  primari¬ 
ly  by  the  growth  of  television — we’ve 
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seen  the  era  of  total  audience.  Conse¬ 
quently,  other  mediums  have  had  to  offer 
other  information  to  compete.  Our  basic 
circulation  information  has  become  the 
building  block  in  what  30  or  40  years  ago 
was  the  key  piece  of  information,”  he 
said. 

New  projects 

Several  areas  that  Keil  would  like  to 
devote  more  time  to  include  new  technol¬ 
ogy,  public  relations  and  marketing. 

“With  180  people  and  a  $6.5  million 
budget,  we  have  an  obligation  to  operate 
in  the  most  cost  effective  and  productive 
way  we  can,”  Keil  said.  “That  involves 
people,  technology,  and  organization.  I 
would  also  like  to  concentrate  on  how  we 
can  help  our  members  better  use  our  cur¬ 
rent  services  and  how  we  can  better  com¬ 
municate  indirectly  and  directly  with 
members  and  potential  members.” 

For  the  first  time  in  a  number  of  years, 
ABC  is  contacting  all  agency  members  to 
see  which  services — if  any — they’re  tap¬ 
ping  and  if  they’re  tapping  them  cor¬ 
rectly. 

“The  turnover  at  agencies  is 
tremendous  and  when  you  see  that  some 
agencies  used  services  several  years  ago 
but  aren’t  any  more,  you  should  know 
why.  We’re  selling  analytical  tools  which 
can  be  helpful  in  media  analysis  and  to 
publishers  in  their  sales  efforts.” 

Better  public  relations 

In  addition,  Keil  said  he  would  like  to 
“enhance”  communications  between  the 
association’s  headquarters  and  its  mem¬ 
bers. 

“We’re  basically  here  to  help  our  mem¬ 
bers  and  I  think  we  should  do  a  better  job 
of  explaining  our  services,”  he  said. 

The  decade’s  new  technology  will  also 
play  a  role  in  Keil’s  daily  agenda  when  the 


group  begins  exploring  ways  to  interface 
data  with  member  computers. 

“I  had  the  reputation  in  the  agency 
business  for  generating  an  enormous 
amount  of  paper,”  Keil  said  looking 
around  his  well-papered  office.  “But  I 
have  never  seen  this  much  paper  in  my 
life.  The  point  is  that  it’s  expensive  and 
hard  to  find.  There  has  to  be  a  better 
way.” 

Considering  that  many  of  ABC’s  top 
management  people  are  nearing  retire¬ 
ment  age,  Keil  also  will  be  faced  with  the 
task  of  replacing  them. 

Reviewing  Keil’s  personal  data,  he 
admits  to  being  an  avid  Northwestern 
football  fan,  a  voracious  reader,  an  occa¬ 
sional  tennis  player,  and  a  bachelor  until 
he  was  45. 

Jack  Anderson 
starts  magazine 

Columnist  Jack  Anderson  said  he  plans 
to  introduce  a  monthly  magazine  in  De¬ 
cember,  called.  The  Investigative  Repor¬ 
ter.  He  said  the  magazine  will  “provide 
in-depth  reporting  by  investigative  repor¬ 
ter.”  Anderson  said  his  former  venture. 
The  Investigator  magazine,  which  he 
started  with  Bill  Adkins  and  J.J.  Armes, 
sold  more  than  100,000  copies  on  the 
newsstands  with  its  first  issue.  Armes, 
who  Anderson  had  a  dispute  with,  is  not  a 
backer  in  the  new  venture.  Bill  Adkins,  a 
partner  and  publisher  of  the  Investigator, 
is  president  and  chief  executive  officer  of 
Investigative  Reporter.  Anderson  is  edi¬ 
tor.  Adkins  said  the  magazine  will  be  dis¬ 
tributed  by  International  Circulation  Dis¬ 
tributors  of  New  York.  He  said  ICD  is 
“providing  us  with  extremely  broad  su¬ 
permarket  coverage.” 
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Ed  Orloff 


Roger  Tatarian 


Coaches  help  reporters 
strengthen  verbal  skills 


By  M.L.  Stein 

Vancouver  (Wash.)  Columbian  has 
added  a  new  verb  to  its  newsroom  voca¬ 
bulary:  “orloff.” 

“When  a  story  is  two  inches  longer 
than  the  hole  and  can’t  be  cut  off  from  the 
bottom,  we  ‘orlofT  it,”  explained  city 
editor  Gregg  Herrington.  “We  tighten 
sentences  by  taking  out  unnecessary 
words.” 

The  process  is  a  tribute  to  Edgard  S. 
“Ed”  Orloff,  one  of  a  growing  number  of 
writing  coaches  brought  in  by  newspap¬ 
ers  to  improve  their  readability.  Orloff, 
assistant  managing  editor  in  the  San 
Francisco  Examiner  and  a  veteran  news¬ 
man,  recently  spent  four  days  at  the  Col¬ 
umbian,  working  with  editorial  staffers 
on  trimming  fat  from  their  sentences, 
smoothing  out  syntax  and  generally  mak¬ 
ing  their  stories  easier  to  read.  He  also 
dug  into  accuracy  and  spelling. 

Orloff  has  done  the  same  for  the  Bergen 
Record  in  Hackensack,  N.J.,  the  Belling¬ 
ham  (Wa.)  Herald  and  the  Orange  Coun¬ 
ty  Register,  Modesto  Bee,  Stockton  Re¬ 
cord,  and  Gilroy  Dispatch  in  jCalifomia. 

Strengthen  skills 

The  advice  by  Orloff  and  other  coaches 
is  designed,  they  say,  to  strengthen  the 
weak  verbal  skills  of  many  of  today’s 
young  reporters  and  also  assist  older  staf¬ 
fers  who  know  the  rules  of  good  writing 
but  are  too  often  falling  back  on  bromides 
and  dull  sentences. 

“I  have  worked  with  reporters  up  to  75 
years  of  age,”  said  H.  Roger  Tatarian, 
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former  DPI  vicepresident  and  editor, 
who  has  been  a  coach-in-residence  at  the 
San  Diego  Union  and  has  also  guided 
staff  members  at  the  Fresno  Bee  and 
Riverside  Press  in  California. 

Most  staffers  receive  the  instruction  on 
a  voluntary  basis  and  several  have 
attended  coaching  sessions  on  their  own 
time  with  no  extra  pay. 

Orloff,  who  works  on  a  daily  fee  basis, 
is  satisfied  with  the  result  of  his  efforts. 

“If  my  presence  in  the  newsroom  does 
nothing  else,  it  gets  the  reporter  to  start 
looking  at  his  copy  for  a  change  instead  of 
passing  it  right  on  to  the  desk,”  he  de¬ 
clared. 

Leads  frequently  are  a  problem  for 
many  beginning  reporters,  according  to 
Orloff. 

“They  gather  so  much  information  on  a 
story  they  don’t  know  how  to  cope  with 
it,”  he  said.  “If  they  can  come  up  with  a 
lead,  lots  of  other  things  fall  into  place.” 

In  some  cases,  he  asserted,  reporters 
are  taking  down  too  much  information  at 
meetings  and  other  assignments  and  not 
exercising  enough  judgement  about  what 
is  truly  important. 

“They  are  acting  as  secretaries  rather 
than  reporters,”  he  said.  “They  feel  they 
have  to  give  a  blow-by-blow  account  of 
everything  they  hear.” 

The  same  fault  has  been  spotted  by 
Jerry  Bellune,  editor  of  the  Philadelphia 
Bulletin  editorial  page,  who  has  coached 
at  the  Bergen  Record  and  will  go  to  the 
Madison  (Wise.)  Capital  Times  later  this 
year. 


Too  much  jargon 

“Many  times  I  find  reporters  don’t 
understand  what  they’re  writing  about,” 
Bellune  said.  “They  spew  out  informa¬ 
tion  like  a  recording  secretary  and  often 
sound  like  the  bureaucrats  they  are  writ¬ 
ing  about.  Their  stories  are  full  of  jargon 
without  human  dimension.  They  must  re¬ 
member  they  are  writing  for  human 
beings,  not  bureaucrats.  Readers  must  be 
able  to  relate  to  their  stories  which  often 
are  dense  and  arcane.” 

Writing  advisers  who  spend  a  week  or 
less  at  a  newspaper,  usually  study  and 
mark  up  a  number  of  its  recent  stories 
before  they  arrive  on  the  scene.  Since 
copy  readers  also  are  evaluated,  the 
batch  sent  by  management  may  include 
sample  heads  and  edited  copy. 

In  the  newsroom,  coaches  work  on  a 
one-on-one  basis  with  reporters  and  copy 
editors  for  periods  up  to  an  hour. 

But  before  sitting  down  privately  with 
staff  writers  at  the  Columbian,  Orloff 
addressed  them  and  their  editors  at  a 
general  meeting. 

Teaches  self-editing 

“The  great  and  simple  truth,”  he  told 
the  group,  “is  that  you  are  your  own  best 
editor,  at  least  you  should  be.  If  you  don’t 
have  the  time  to  have  a  story  checked  by  a 
severe  critic,  then  you  simply  must  find 
the  time  to  go  over  your  own  copy  before 
you  submit  it  to  the  sometimes  harsh 
ministrations  of  the  desk  .  .  .  The  next 
time  you  write  a  story,  go  over  it  and  see 
how  many  words  you  can  cut  out.  If  you 
can’t  eliminate  at  least  10  per  take  of  250 
words,  you’re  not  really  a  good  self¬ 
editor  yet.” 

Orloff  also  drew  on  the  advice  of  Roy 
Peter  Clark,  former  St.  Petersburg  (Fla.) 

(Continued  on  page  28) 
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Edited  by  BILL  GLOEDE 

Major  accounts  air  views 
at  CWO&O  sales  meeting 


Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  Inc.,  the  newspaper  repre¬ 
sentative  firm,  lined  up  some  heavy  hit¬ 
ters  for  its  annual  October  sales  confer¬ 
ence.  Among  the  speakers  at  the  meeting 
were  Ernest  Kauffman,  vicepresident/ 
sales  promotion  and  advertising  for  the 
F.W.  Woolworth  Company;  M.L. 
Orlowsky,  director  of  marketing  services 
for  the  R.J.  Reynolds  Tobacco  Company; 
and  Walter  M.  Haimann,  president  of 
Seagram  Distillers  Co. .  Following  are  ex¬ 
cerpts  from  texts  of  their  remarks  sup¬ 
plied  to  Editor  &  Publisher  by 
CWO&O. 

Ernest  Kauffman 

Generally  speaking,  the  (Variety  Store) 
division’s  primary  advertising  thrust  for 
both  Woolworth  and  Woolco  is  in  news¬ 
print.  With  total  readership  being  in  the 
millions,  we  find  local  newspapers  to  be 
the  most  important  vehicles  for  this  pur¬ 
pose.  While  we  do  maintain  a  presence  in 
broadcast,  our  budgetary  allocations  in 
the  area  of  radio  and  television  commer¬ 
cials  are  being  noticeably  reduced. 

Our  advertising  department  is  basically 
an  in-house  one.  Plans  are  now  being 
formulated  for  making  the  operation  a 
totally  in-house  one  in  the  near  future. 

As  for  our  impact  in  the  media,  the 
advertising  budget  for  Woolworth  and 
Woolco  operations  totalled  $110  million 
this  year.  Of  this,  $28  million  has  been 
allocated  to  Woolworth  store-oriented 
advertising  and  $82  (million)  to  Woolco. 

Newspapers  in  a  growing  number  of 
markets  are  today  driving  retailers  out  of 
their  publications  with  their  increasingly 
higher  advertising  rates.  We  understand 
the  economics  behind  all  of  this  and  can 
sympathize  with  your  organizations,  as 
they  must  themselves  face  the  overall  ris¬ 
ing  costs  associated  with  business  opera¬ 
tions  today.  However,  serious  economic 
pressures  affecting  our  operations  as  well 
are  forcing  retailers  into  seeking  alterna¬ 
tive  vehicles  for  reaching  the  public  with 
our  advertising  messages. 

There  are  mechanics  at  work  today  that 
are  developing  workable  alternatives  to 
what  has  been  our  traditional  means  of 
advertising,  and  companion  mailing  is 
one  of  them.  Woolworth,  together  with  K 
mart.  Sears  and  others,  are  now  ex¬ 
perimenting  with  companion  mailing. 
Our  combined  expertise  in  consumer  re¬ 
sponse  analysis  will  inevitably  provide 
conclusive  answers  as  to  whether  such  an 
approach  is  in  a  cost-saving  sense  one  of 
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the  better  means  for  meeting  our  mutual 
as  well  as  individual  promotional  and 
advertising  goals. 

Then  there  is  the  matter  of  dwindling 
circulations  among  a  growing  number  of 
daily  newspapers  in  the  country.  In  many 
markets,  for  example,  where  there  are 
two  separately  owned  dailies,  retail 
advertisers  are  being  forced  to  use  both  in 
order  to  get  their  messages  into  a  suffi¬ 
cient  number  of  households.  This  indeed 
makes  for  an  expensive  proposition. 

Walter  Haimann 

Why  do  newspapers  get  the  lion’s  share 
of  local  advertising.  And  the  mouse’s 
share  of  national  advertising.  If  I  had  to 
give  a  short,  simple  answer,  I  think  I’d 
say  that  newspapers  do  so  well  locally 
and  so  poorly  on  a  national  basis  because 
they  continue  to  think  of  themselves  as  a 
local  medium.  And,  of  course,  they’re 
right.  But  in  order  to  attract  national 
advertisers,  they’re  going  to  have  to  re¬ 
adjust  their  thinking. 

Of  course.  I’m  aware  of  Newsplan, 
which  helps  us  a  little  with  discounts,  and 
also  the  standardization  of  ad  sizes  in 
1 , 100  papers.  But  there’s  still  horrendous 
clutter  in  newspapers.  Our  advertising 
still  appears  adjacent  to  unacceptable 
editorial.  Color  reproduction  still  has  a 
long  way  to  go.  Our  advertising  continues 
to  be  placed  too  close  to  competitive  pro¬ 
duct  advertising.  We’re  still  not  getting 
the  positioning  we  want.  You  people 
aren’t  giving  us  any  reliable  data  so  that 
we  can  make  inter-media  comparisons, 
although  Bill  Simmons’  Three-Sigma  re¬ 
search  in  34  markets  is  a  start.  And  in 
spite  of  our  best  efforts  to  persuade  you  to 
do  otherwise,  you  continue  to  charge 
national  advertisers  at  a  higher  rate  than 
local  advertisers. 

Quite  frankly,  a  lot  of  us  are  beginning 
to  wonder  if  newspapers  really  want 
national  business.  You  certainly  don’t 
give  us  any  indication  of  it  by  your  ac¬ 
tions. 

Let  me  share  something  with  you.  One 
of  the  reasons  our  company  is  the  indus¬ 
try  leader  is  because  we  innovate,  and 
one  of  our  innovations  is  something  we 
call  media  game  planning.  When  we  put 
the  bulk  of  our  advertising  into  maga¬ 
zines,  the  competition  soon  followed. 
Basically,  it’s  our  way  of  keeping  our 
competition  off  balance.  Then  we  de¬ 
cided  to  go  back  into  outdoor  in  some 
markets,  and  into  newspapers.  Always 
keeping  our  eye  on  the  best  and  most 


efficient  way  of  reaching  our  target  audi¬ 
ence  without  competitive  ad  clutter. 

You  are  aware  that  we  have  increased 
our  newspaper  spending.  You  should  also 
be  aware  that  we  are  monitoring  it  very, 
very  carefully,  and  if,  after  a  reasonable 
period  of  time,  we  see  no  positive  results 
in  a  given  market,  you  can  expect  us  to 
place  our  advertising  into  alternate 
media. 

M.L.  Orlowsky 

Briefly  stated,  the  RJR  media  strategy 
hinges  on  generating  impact  against  our 
consumers  instead  of  just  tonnage.  It  was 
for  this  reason  we  shifted  our  emphasis 
early  on  in  1980  toward  the  use  of  the 
newspaper  medium  on  a  major  scale.  If 
this  change  is  viewed  in  the  traditional 
terms  of  cost  per  thousand,  one  might 
question  it.  But,  we  have  recognized  that 
a  higher  price  must  be  paid  in  order  to 
ensure  consumer  impact  and  we  are  will¬ 
ing  to  pay  this  price,  to  a  prudent  point. 

A  second  change  in  our  media  strategy 
relates  to  our  geographic  spending  phi¬ 
losophy.  Over  the  past  years,  we  have 
lluctuated  between  spending  in  large  met¬ 
ro  markets  versus  in  smaller,  southeast¬ 
ern  markets.  After  rather  extensive 
analysis  on  the  long  term  growth  oppor¬ 
tunity,  we  have  concluded  that  the  large 
n'etro  areas  are  where  our  future  lies. 
That  is  where  the  volume  lies  and  this 
re-emphasis  has  continued  throughout 
1981  and  will  do  so  next  year  as  well.  The 
selection  of  individual  newspapers  within 
each  of  the  markets  is  highly  dependent 
on  the  coverage  patterns  of  the  newspap¬ 
ers  to  the  market  itself. 

Not  too  long  ago,  we  met  with  a  large 
number  of  newspapers  and  their  repre¬ 
sentatives  to  discuss  with  them  the  possi¬ 
bilities  of  using  what  has  become  known 
as  the  Camel  scoreboard  unit.  Our  pur¬ 
pose  was  purely  to  take  greater  advantage 
of  the  space  that  the  individual  newspap¬ 
er  offered.  It  is  not  our  intention  nor  is  it 
our  desire  to  encroach  on  the  editorial 
product  of  any  publication.  While  much 
has  been  said  and  written  about  the 
Camel  scoreboard  unit,  we  feel  it  clearly 
an  opportunity  for  ourselves  as  an  adver¬ 
tiser,  and  you  as  a  newspaper  medium,  to 
raise  the  level  of  interest  in  newspaper  as 
an  advertising  form  to  a  new  height. 

Other  elements  are  important  to  us 
with  regard  to  the  use  of  newspaper 
advertising.  One  is  the  need  to  maximize 
the  positioning  of  our  advertising  in  a 
given  publication.  It  is  important  for  us  to 
have  the  opportunity  for  any  of  our  ads,  in 
whatever  section  of  the  newspaper  they 
appear,  to  have  the  ability  to  impact  the 
reader.  This  implies  solid  positioning 
opportunities.  While  we  are  not  seeking 
to  franchise  every  feature  page  in  the 
newspaper,  we  are  very  interested  in  the 
overall  appearance  of  our  advertising 
throughout  the  newspaper.  In  1982, 
newspaper  will  be  our  primary  medium. 
EDITOR  &  PUBLISHER  for  November  7,  1981 


Geologists  say  more  than  50% 
of  all  the  oil  ever  discovered 
in  the  United  States  is  still 
trapped  underground  in  the 
pores  of  rocks.  Now  Texaco’s 
using  enhanced  recovery 
techniques  to  force  more  of 
that  oil  out  to  meet  your 
future  energy  needs. 


The  usual  pumping  methods 
just  can’t  tap  all  of  the  oil  here  in  the 
U.S.  That’s  because  so  much  is 
locked  away  in  the  ground  like  water 
in  a  sponge,  except  the  "sponge” 
is  often  solid  rock.  With  enhanced 
recovery  techniques  like  steam¬ 
flooding  and  carbon  dioxide  flooding, 
Texaco’s  now  recovering  some  of 


You  can  trust  the  Star 
at  home  and  in  your  car. 


that  oil.  In  the  years  ahead,  we’ll  be 
trying  even  more  advanced  tech¬ 
niques  to  recover  more  of  the 
energy  you  need,  and  to  recover 
more  of  it  here  at  home. 


Movie  execs  see  no  end 
to  newspaper  love  affair 


By  John  Consoli 

E)espite  complaints  by  the  movie  indus¬ 
try  about  newspapers — too  many  nega¬ 
tive  reviews,  a  lack  of  special  “arts”  sec¬ 
tions  and  too  much  ad  clutter  on  movie 
pages — the  newspaper  industry  will  con¬ 
tinue  to  reap  the  benefits  of  movie  adver¬ 
tising  budgets. 

That  was  the  message  delivered  by  a 
pair  of  panelists  at  a  meeting  of  the  New 
England  Newspaper  Advertising  Execu¬ 
tives  Association,  held  last  weekend  in 
Boston. 

The  pair  warned,  however,  that  news¬ 
papers  cannot  become  complacent  be¬ 
cause  there  is  “definitely  a  love  affair 
between  the  movie  industry  and  tv.” 

Jerry  Feldman,  vicepresident  and 
movie  account  supervisor  for  Allied 
Advertising,  warned  newspaper  ad  ex¬ 
ecutives  that  although  newspapers  will 
“always  play  a  role  in  movie  advertis¬ 
ing,”  there  has  to  be  a  “continuing  lob¬ 
bying  effort”  by  the  newspaper  industry 
of  the  motion  picture  industry. 

He  then  went  on  to  praise  newspapers 
as  being  the  most  “informative  way  to  let 
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the  public  know  about  a  film.” 

Feldman  said  newspapers’  share  of  all 
movie  advertising  dollars  placed  by  his 
agency  in  the  Boston  market  declined 
from  60%  in  1970,  to  50%  in  1975  to  35% 
in  1980. 

He  said  in  1970,  an  average  first  week’s 
ad  budget  for  a  new  movie  included 
$15,000  in  newspapers,  $5,000  in  radio 
and  $5,000  in  television.  In  1975,  those 
figures  were  $25,000  in  newspapers, 
$20,000  in  tv  and  $5,000  in  radio.  In  l980, 
the  figures  were  $35,000  in  newspajiers, 
$60,000  in  tv  and  the  same  $5,000  in  radio. 

Much  of  the  increase  in  television,  he 
said,  was  due  to  hikes  in  ad  rates. 

“We  don’t  want  you  to  think  we  are 
moving  away  from  newspapers,”  he  said, 
pointing  out  that  between  1975  and  1980, 
tv  rates  for  movie  advertising  increased 
between  300%  and  400%. 

“In  1975,  we  bought  300  gross  rating 
points  for  $20,000,”  he  said.  “The  same 
amount  of  gross  rating  points  in  1980  cost 
$60,000.” 

“We  are  using  more  newspaper  adver¬ 
tising,”  he  said,  “and  the  rates  have  not 
increased  that  much.” 

Newspapers,  he  said,  “are  very  effec¬ 
tive,”  as  a  promotion  vehicle  for  movies. 
“The  first  step  in  any  (movie)  campaign  is 
the  newspaper  ad,”  he  said. 

Feldman  said  the  cost  of  television  as 
an  ad  vehicle  for  movies  is  “getting  pro¬ 
hibitive.” 

Susan  Fraine,  vicepresident  of  Sack 
Theaters,  said  newspapers  will  always  be 
a  good  environment  to  run  movie  ads  be¬ 
cause  they  are  where  people  go  for  the 
timetable  listings. 

Also,  she  said,  it  is  easier  for  the  movie 
companies  to  track  their  ads  appearing 
around  the  country  in  newspapers — 
through  tearsheets. 

Fraine  was  more  critical  of  newspapers 
than  Feldman.  She  complained  that  in  the 
Boston  newspapers,  for  example,  there  is 
no  “Arts  Section”  per  se.  She  said  be¬ 
cause  movies  are  combined  with  other 
forms  of  “entertainment  and  recrea¬ 
tion,”  not  enough  space  is  devoted  to 
articles  about  the  films. 

Fraine  said  a  newspaper  will  run  a 
negative  review,  but  rarely  does  it  “have 
the  space”  to  carry  “informational”  arti¬ 
cles  on  the  movie. 

“Eighty  percent  of  the  critics  are  nega¬ 
tive,”  she  said.  “We  learn  to  live  with 
that.”  She  added,  however,  that  many 
times  a  writer  turns  in  more  stories  than 
just  a  review — such  as  interviews  with 
the  director,  producer  or  the  actors  about 
the  making  of  a  certain  film — and  there  is 
no  space  to  carry  these  stories.  “They  tell 
me  they  turned  in  the  stories,  but  were 


told  there  was  no  room  to  run  them,”  she 
said. 

Fraine  also  complained  that  many 
newspapers  are  beginning  to  fill  the 
movie  pages  with  ads  from  restaurants, 
racetracks,  pay  tv  and  stereo  and  home 
electronic  equipment. 

“I  think  a  movie  section  should  be  a 
movie  section,”  Fraine  said.  “You  can’t 
run  a  restaurant  ad  in  the  auto  section,” 
she  said.  “We  want  the  same  treatment.” 

Fraine  said  despite  the  complaints, 
newspapers  are  the  only  medium  which 
gets  ad  dollars  for  a  movie  promotion  for 
the  duration  the  movie  is  on  the  market. 
Television,  she  said,  is  usually  used  for 
only  the  first  week  and  radio  is  used 
usually  for  the  first  two  weeks.  Newspap¬ 
ers  are  used  for  the  duration. 

Pam  Jones  of  the  American  Tobacco 
Institute  also  addressed  the  ad  executives 
and  made  a  case  for  cigarette  advertising. 

She  presented  the  ATI  view  that 
cigarette  advertising  is  a  marketing  tool 
that  allows  cigarette  manufacturers  to 
reach  smokers — to  attempt  to  convince 
them  to  smoke  their  brand.  She  said 
smokers  should  have  the  right  to  receive 
information  about  different  brands  that 
will  help  them  make  a  choice  as  to  which 
brand  they  want  to  buy.  She  said  cigarette 
ads  don’t  induce  people  to  smoke  and 
cited  assorted  documentation  to  back  up 
her  position. 

Jones  said  the  American  Tobacco  Insti¬ 
tute  is  going  to  run  an  ad  campaign  in 
newspapers  in  the  top  20  ADIs  and  also 
run  ads  in  national  magazines  which 
attempt  to  combat  such  things  as  bans  on 
smoking  in  public  places. 

ifi  * 

While  ad  directors  in  New  England 
were  attending  a  movie  industry  panel, 
the  Newspaper  Advertising  Bureau  in 
New  York  was  releasing  its  latest  num¬ 
bers  on  motion  picture  advertising. 

According  to  Charles  Kinsolving, 
vicepresident,  marketing/planning  of  the 
Bureau,  motion  picture  advertising  ex¬ 
penditures  in  newspapers  rose  7.6%  in 
the  first  six  months  of  1981  compared  to  a 
year  ago.  At  the  same  time,  movie  adver¬ 
tising  expenditures  in  tv  rose  only  0.5% 
during  the  same  period. 

Total  motion  picture  industry  spending 
on  advertising  over  the  same  period  rose 
5.3%  to  $339.5  million  this  year  from 
$322.4  million  in  1980. 

Expenditures  for  movie  advertising  in 
newspapers  totaled  $234  million  for  the 
first  half  of  1981 ,  compared  to  $217.4  mil¬ 
lion  a  year  earlier. 

Meanwhile,  first  half  tv  expenditures 
were  $105.5  million  for  1981  and  $105  mil¬ 
lion  for  1980. 

“Newspapers’  share  of  movie  adver¬ 
tising  is  now  69% — up  from  67%  a  year 
ago,”  Kinsolving  said. 

Kinsolving  is  scheduled  to  address  the 
National  Association  of  Theater  Owners 
annual  convention  in  Las  Vegas  on 
November  11. 
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What  about  tomorrow? 


Without  the  life  insurance  industry, 
147  million  Americans  would 
have  nowhere  to  turn  for 
guaranteed  financial  protection. 


More  than  ever  before,  Ameri¬ 
cans  are  looking  for  ways  to  protect 
the  financial  security  of  those  who 
depend  upon  them.  Eight  out  of  ten 
people,  in  fact,  believe  that  life 
insurance  is  the  strongest  basis  of 
guaranteed  financial  protection. 
That’s  why,  currently,  86  percent 
of  American  families  have  life 
insurance. 

These  people  know  that  the 
money  they  have  entrusted  to  the 
life  insurance  companies  in 
America  will  provide  them  with 
financial  stability  against  unfore¬ 
seen  events.  In  1980,  alone,  S12.9 
billion  was  paid  in  death  benefits  to 
dependents  and  survivors  and 
S25.1  billion  was  paid  to  living  pol¬ 


icyholders  in  the  form  of  dividends, 
cash  values,  annuities,  and  endow¬ 
ments. 

Financial  security  during  life,  as 
well  as  after  death,  is  an  issue  of 
major  concern  to  the  majority  of 
people  today.  This  accounts  for  the 
fact  that  the  number  of  individual 
policies  in  force  has  almost  dou¬ 
bled  in  twenty-five  years. 

The  kind  of  guaranteed  protec¬ 
tion  provided  by  the  life  insurance 
industry^  is  unmatched  by  any  other 
financial  institution  or  other  invest¬ 
ment  option.  The  147  million 
Americans  who  entrust  their  finan¬ 
cial  well-being  to  the  life  insurance 
companies  in  America  can  look 
optimistically  toward  the  future. 


^  American 
C/j^ouncil  of 

HTf 


nsurance 


For  additional  information  on  the  life  insurance  business, 
call  collect;  Washington,  D.C.— Walter  Bussewitz  (202)  862-4064. 

New  York  City— Robert  Waldron  (212)  245-4198. 


NEWSPEOPLE 


Greenberger 


Roberts 


Sheldon  L.  Greenberger,  advertis¬ 
ing  director  of  the  Fort  Lauderdale  News 
and  Sun-Sentinel,  has  assumed  a  key 
management  position  as  a  vicepresident 
of  the  News  and  Sun-Sentinel  Company, 
Orlando.  Greenberger  joined  the  News  in 
1978  as  advertising  manager  and  became 
advertising  director  of  both  papers  in 
1980.  Before  his  Florida  affiliation 
Greenberger  was  with  the  Cleveland 
Press. 

*  «  * 

Lewis  F.  Roberts  has  been  named 
research  director  of  Newsday,  Long  Is¬ 
land,  with  responsibilities  to  include  re¬ 
search  conducted  for  all  phases  of  edito¬ 
rial,  circulation  and  advertising  for  the 
daily.  Roberts,  who  joined  Newsday  in 


CIP  INC. 


J.  H.  WHALEN 

The  election  of  J.  H.  Whalen  as  Vice- 
President,  CIP  Inc.,  and  General  Manager, 
Newsprint  Business  is  announced  by  Mr.  C. 
S.  Flenniken,  President  and  Chief  Executive 
Officer  of  the  Company. 

Mr.  Whalen  will  be  responsible  for  the 
worldwide  marketing  of  newsprint,  the  op¬ 
erations  of  the  Dalhousie,  New  Brunswick, 
Trois-Rivieres  and  Gatineau,  Quebec,  news¬ 
print  mills  and  the  woodlands  operations  at 
Dalhousie  and  Maniwaki,  Quebec.  He  will 
also  be  responsible  for  the  long-range 
planning  of  the  newsprint  business. 

Mr.  Whalen  joined  CIP  in  1955  and  held  a 
number  of  management  positions  at  CIP  be¬ 
fore  being  named  President  of  International 
Paper  Sales  Company  Inc.  in  1972. 
Recently,  Canadian  International  Paper 
Company,  International  Paper  Sales  Com¬ 
pany  Inc.,  and  CIP  Paper  Products  Limited 
merged  to  become  CIP  Inc.,  A  new  U.S.  com¬ 
pany,  CIP  Forest  Products  Inc.,  with  head¬ 
quarters  in  Chicago,  Illinois,  will  continue  to 
service  its  customers  with  newsprint  from  CIP. 


1%5,  has  been  manager  of  outside  sales 
for  the  classified  advertising  department 
since  1977. 

H.  Robert  Hirsch  will  succeed 
Roberts  as  manager  of  outside  sales  with 
responsibility  for  national  and  local  auto¬ 
motive,  real  estate  and  recruitment 
advertising. 

e  * 

Mark  Sell,  who  has  worked  with  To¬ 
day,  Cocoa,  Fla.,  since  1977  as  a  repor¬ 
ter,  bureau  chief  and  copy  editor,  was 
named  business  editor.  His  responsibili¬ 
ties  extend  to  business  and  consumer 
pages,  the  Help!  column  and  Saturday 
Home  Life  section.  Sell  had  been  red 
estate  editor  since  March. 

*  *  * 

Dick  E.  Browning  was  named  nation¬ 
al  advertising  manager  of  the  Arkansas 
Democrat,  Little  Rock.  He  succeeds  Sid 
Nichols,  who  is  retiring.  Browning  has 
been  cooperative  advertising  coordinator 
since  June,  1980. 

*  *  * 

Steven  Pressman  will  staff  the  full¬ 
time  bureau  being  opened  in  Washington 
by  the  Los  Angeles  Daily  Journal.  The 
legal  affairs  newspaper  has  bureaus  in 
San  Francisco  and  Sacramento.  Press¬ 
man’s  assignments  in  Washington  will  in¬ 
clude  the  Justice  Department,  legal 
affairs  issues  in  Congress  and  the  legal 
profession  in  the  capital.  He  continues  to 
cover  national  legd  affairs  and  govern¬ 
ment  policy  regarding  law. 


ANSRBJ}  • 
CHNBDER 

ASSCXSAIES 
MEDIA  CONSULTANTS 

Professional  assistance  In 
mergers,  acquisitions, 
divestitures,  public  offerings 
and  appraisals 

O.  Gordon  Strong  Louronco  I.  Montlloid,  Jr. 
•on  V.  Schnotdor,  Jr. 

6620  POWERS  FERRY  ROAD,  N.W. 
ATLANTA  GEORGIA  30339 
(404)  952-6063 
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Thomas  E.  Purcell,  vicepresident 
for  production  for  Ottaway  Newspapers, 
Inc.,  retired  November  1.  James  D. 
Hitchman,  assistant  to  the  vicepresident 
for  production,  was  named  national  pro¬ 
duction  director  for  Ottaway. 

Purcell’s  career  began  in  1935  when  he 
was  a  printer’s  apprentice  at  the  Danbury 
(Conn.)  News-Times.  He  became  the 
newspaper’s  production  manager  in  1963 
and  production  director  in  1969,  moving 
to  company  headquarters  in  1970. 

*  *  if 

Robert  J.  Weil,  president  and  pub¬ 
lisher  of  Gannett’s  Valley  News  Dis¬ 
patch,  New  Kensington,  Pa.,  is  the  new 
publisher  of  the  San  Rafael  (Calif.)  Inde¬ 
pendent  Journal. 

Harry  M.  Whipple,  advertising 
director  of  Gannett’s  Rockford  (Ill.)  Reg¬ 
ister  Star,  succeeds  Weil  as  president  and 
publisher  in  New  Kensington. 

Norwin  Yoffie,  whom  Weil  suc¬ 
ceeded  as  publisher  of  the  Independent 
Journal,  continues  as  president  of  Cali¬ 
fornia  Newspapers,  Inc. 

t  t  * 

William  F.  Burmester,  classified 
advertising  manager  of  the  New  Castle 
(Pa.)  News,  was  named  outstanding  clas¬ 
sified  advertising  manager  for  1981  by 
members  of  the  PNPA’s  Classified 
Advertising  Managers. 

*  ♦  * 

Charles  R.  Daul,  controller  of 
Knight  Publishing  Co.,  also  has  been 
named  treasurer  of  the  company  which 
publishes  the  Charlotte  News  and  Char¬ 
lotte  Observer.  Daul  joined  Knight  Pub- 
Using’s  financial  division  in  1974. 

*  «  * 

Craig  Tomkinson,  a  former  associ¬ 
ate  editor  with  Editor  &  Publisher  maga¬ 
zine,  was  appointed  vicepresident  at  Hill 
and  Knowlton,  Inc.,  New  York.  Tom¬ 
kinson  is  a  member  of  Hill  and  Knowl¬ 
ton’ s  Corporate  Group.  He  joined  the 
firm  in  1977  through  Edward  Gottlieb  and 
Associates  and  previously  was  a  member 
of  Carl  Byoir  Associates. 

*  *  * 

The  boEuxl  of  trustees  of  the  Harrisburg 
(Pa.)  Area  Community  College  has 
approved  establishment  of  a  one-year 
scholarship,  the  John  H.  Baum  Memorial 
Scholarship,  to  be  awarded  annually  to  an 
outstanding  mass  communications/En- 
gUsh  student  in  honor  of  the  late  publisher 
of  the  Harrisburg  Patriot-News. 

*  *  * 

Dick  Haws,  a  reporter  for  the  Kansas 
City  Times,  has  resigned  to  join  the  jour¬ 
nalism  faculty  at  the  University  of  North¬ 
ern  Colorado.  Formerly  Haws  worked  as 
a  reporter  for  the  Wisconsin  State  Jour¬ 
nal,  Msulison,  and  the  Lincoln  (Neb.) 
Journal. 

EDITOR  &  PUBLISHER  for  November  7,  1981 


IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

Newspeople  changes  at  the  Sac¬ 
ramento  Union  include: 

Robert  Carney,  from  managing  edi¬ 
tor  to  associate  editor/news  editor. 

Joe  Evans,  from  the  Sacramento  Bee 
to  Showcase  editor  of  the  Union. 

Jerry  Cox,  to  editor  of  the  Extra  sec¬ 
tion;  Jim  Carnes,  to  television  col¬ 
umnist. 

Linda  Fjeldsted,  from  Breakaway 
editor  to  associate  Showcase  editor. 

Lou  Thelen,  Breakaway  editor/peo¬ 
ple  editor. 

*  *  * 

Douglas  J.  Barnett  was  appointed 
display  advertising  manager  of  the  Boul¬ 
der  (Colo.)  Daily  Camera.  He  had  been 
nuyor  accounts  and  national  advertising 
manager  since  joining  the  paper  last  year. 
Previously  he  spent  six  and  one-half 


WESTERN  CIRCULATION  OFFICERS— The  Cal  Western  Circulation  Man¬ 
agers'  Association  elected  new  officers  during  o  soles  seminar  in  Sacramento. 
The  officers  for  the  area  which  includes  Californio,  Arizona,  Hawaii,  Nevada 
and  Utah,  are:  From  left,  David  Reese,  Camarillo  (Calif.)  Daily  News, 
president;  Thomas  G.  Osborn,  Valley  News,  Van  Nuys,  Calif.,  president 
elect;  Walter  Curry,  Salt  Lake  City  Newspaper  Agency  Corp.,  first  vicepre¬ 
sident;  Thomas  M.  Peterson,  The  Register,  Santa  Ana,  Calif., second 
vicepresident,  and  Russell  Barcroft,  Santa  Barbara  News-Press,  secretary- 
treasurer. 


years  with  the  Fort  Myers  (Fla.)  News 
Press. 

Carolyn  Kline  was  appointed  assis¬ 
tant  retail  manager,  and  David  Storey, 
classified  advertising  sales  manager. 
Kline,  with  the  Camera  since  1979  was 
most  recently  special  features  coordina¬ 
tor  in  the  retail  ad  department.  Storey 
was  with  the  Gannett  newspapers  in 
Rochester  and  the  Denver  Post  before 
joining  the  Camera  in  1978. 

«  «  « 

Kathy  Warbelow,  former  assistant 
business  editor  of  the  Detroit  Free  Press, 
was  named  business  editor.  She  succeeds 
Lou  Heldman,  who  is  now  managing 
editor  of  the  Fort  Wayne  (Ind.)  News- 
Sentinel.  Both  papers  are  owned  by 
Knight-Ridder  Newspapers. 

Warbelow  has  been  with  the  Free  Press 
iO  years  in  previous  positions  including 
editorial  page  copy  editor  and  reporting. 
*  •  * 

Lawrence  Corvi  was  appointed 
advertising  director  of  The  Saratogian, 
Saratoga  Springs,  N.Y.  Previously  he 
held  the  post  of  classified  advertising 
manager  of  the  Utica  (N.Y.)  Observer- 
Dispatch  and  Daily  Press  and  was  a  clas¬ 
sified  advertising  sales  representative 
with  the  Greensburg  (Pa.)  Tribune- 
Review. 
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Ed  Boldway  was  named  accounting 
manager  for  Meredith  Newspapers, 
Cupertino.,  California.  Previously  he  was 
hands-on  accounting  manager  for  Ap¬ 
plied  Process  Technology,  Inc.,  Santa 
Clara. 

*  «  * 

Todd  R.  Bell  was  appointed  business 
news  editor  of  the  New  Brunswick  (N.J.) 
Home  News.  He  has  served  as  assistant 
editor  for  regional  news  and  as  editor  of 
the  consumer  page.  Before  joining  the 
Home  News  in  1976,  Bell  was  night  man¬ 
aging  editor  of  the  Woodbridge  (N.J.) 
News  Tribune. 

«  ♦  « 

Eric  Kinkopf  joined  the  Detroit  Free 
Press  sports  staff  as  a  copy  editor 
November  1.  He  was  executive  sports 
editor  of  the  Grand  Forks  (N.D.)  Herald 
and  earlier  managing  editor  of  the  Dowa- 
giac  (Mich.)  Daily  News. 

*  *  * 

Larry  W.  Gittings,  formerly  of  the 
Gainesville  (Texas)  Register  as  managing 
editor,  has  become  managing  editor  of  the 
Duncan  (Okla.)  Banner. 

*  *  * 

Jan  L.  Kesling,  a  specialist  in  gov¬ 
ernment  and  media  relations,  was  named 
vicepresident  for  government  and  public 
affairs  at  the  College  of  Medicine  and  De¬ 
ntistry  of  New  Jersey  which  has  cam¬ 
puses  in  Newark,  Piscataway  and 
Camden. 

*  *  * 

Barbara  Hines,  who  served  as  assis¬ 
tant  dean  of  the  University  of  Maryland 
College  of  Journalism  the  past  four  years, 
resigned  her  administrative  duties  to  re¬ 
turn  to  fulltime  teaching.  She  will  con¬ 
tinue  to  direct  the  college's  internship, 
scholarship,  and  scholastic  journalism 
programs. 

Assuming  the  assistant  deanship  is  S. 
Carlton  Caldwell,  an  instructor  at 
the  college  since  1978. 


The  board  of  directors  of  the  Enter¬ 
prise  Publishing  Co.,  Brockton,  Mass., 
has  filled  the  vacancies  of  publisher  and 
treasurer  of  the  corporation  created  by 
the  death  of  Charles  A.  Fuller  last 
August  22. 

Myron  F.  Fuller  was  named  pub¬ 
lisher  and  Charles  N.  Fuller,  was 
named  treasurer.  Myron,  the  late  Mr. 
Fuller’s  nephew,  has  been  president  of 
the  corporation  and  continues  in  that 
capacity.  Charles,  the  late  Mr.  Fuller’s 
son,  was  also  named  to  the  new  position 
of  general  manager.  He  had  been  busi¬ 
ness  manager  and  clerk  of  the  corporation 
and  continues  in  the  latter  post. 

*  *  * 

Daniel  G.  Eramian  was  appointed  to 
the  statehouse  legislative  staff  of  Senator 
David  H.  Locke,  R-Wellesley,  Mass., 
with  main  responsibilities  centering  on 
media  and  conununity  relations.  Eramian 
most  recently  was  executive  editor  of 
Suburban  World  Newspapers  in 
Needham,  Mass., and  editor  of  the 
Needham  Times. 

*  *  * 

Chuck  Judson  was  named  publisher 
of  the  Cleveland  (Texas)  Advocate  and 
the  Eastex  Shopper,  replacing  Gary 
Smith,  who  had  been  publisher  of  the 
semi- weekly  since  1975.  Hudson  was 
promoted  firom  executive  editor  of  the 
Humble  (Texas)  News-Messenger  and 
Kingwood  Observer.  All  of  the  publica¬ 
tions  are  members  of  the  Attaway  News¬ 
paper  group. 

Also  in  the  Attaway  group,  Ben  John¬ 
son  of  Hempstead,  Texas,  was  named 
publisher  of  the  Waller  County  News 
Citizen,  replacing  Chuck  McCul¬ 
lough,  who  holds  the  new  position  of 
general  manager  of  the  Kingwood 
Observer. 

(Continued  on  page  22) 
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Notes  on  people 


AP  PRESIDENT  HONORED — Keith  Fuller  (center),  president  qikI  general 
manager  of  the  Associated  Press,  talks  with  James  J.  Whalen  (left),  president 
of  Ithaca  College,  and  Roy  H.  Park  (right),  president  of  Park  Newspapers, 
Inc.,  and  Park  Broadcasting  Inc.,  at  a  reception  before  the  college  awarded 
an  honorary  Doctor  of  Letters  degree  to  Fuller.  In  introducing  the  AP  chief  to 
the  convocation  audierKe,  Park  referred  to  the  quarter  of  a  million  miles 
Fuller  travels  each  year  and  said,  "The  entire  world  is  his  beat." 


Professor  Paul  A.  Atkins  of  West  Virgi¬ 
nia  University,  Morgantown,  will  receive 
the  1981  Distinguished  Teaching  in  Jour¬ 
nalism  Award  from  the  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi,  on 
November  12.  Atkins  will  be  honored  at 
the  national  convention  of  the  society  in 
Washington,  D.C. 

Atkins,  with  the  university  for  more 
than  28  years,  is  the  first  professor  in  the 
school  of  journalism  ever  to  be  awarded  a 
sabbatical.  He  begins  a  study  of  campus 
newspapers  nationwide  next  Fall,  with 
his  research  being  funded  through  a  grant 
from  the  Gannett  Foundation. 

Atkins  has  coordinated  workshops  for 
high  school  minority  journalists.  He 
edited  the  Mountain  State  Freedom  of 
Information  Report  in  West  Virginia  and 


assists  in  publication  of  the  West  Virginia 
Freedom  of  Information  newsletter. 

#  * 

Working  at  United  Press  International 
headquarters  for  several  weeks  is  Zhou 
Lifang  of  the  Chinese  news  agency, 
Xinhau.  He  is  on  the  first  leg  of  a  swing 
through  the  United  States  visiting  other 
editors.  *  *  * 

Wayne  Brasler,  journalism  teacher  and 
publications  adviser  at  the  University  of 
Chicago  Laboratory  High  School,  is  the 
1981  National  High  School  Journalism 
Teacher  of  the  Year.  The  award  of  the 
Newspaper  Fund  was  presented  by  Tho¬ 
mas  Engleman,  executive  director  of  the 
Newspaper  Fund,  in  a  ceremony  at  the 
high  school  where  Brasler  has  taught  for 
17  years. 


The  advertisement  of  George  J.  Cooper,  newspaper  consultant,  as  it  appeared  in  Editor  &  Publisher 
on  October  24  was  incorrect.  The  pickup  of  copy  on  a  transaction  in  1980  was  in 
error  and  E&P  apologizes  for  any  misunderstanding  caused. 

The  correct  copy  is  shown  below: 


George  J.  Cooper 

NEWSPAPER  CONSULTANT 
SALES  .NEGOTIATOR  BROKER  APPRAISER 

6000  N.W.  SECOND  AVENUE 
BOCA  R.XTON.  FLORIDA  334, "il 
Area  Code  30.5  -  994-0800 

Expertise  in  Appraisals  for 
Sales,  Estate  and  Gift  Tax  Purposes 


A  $1,000  college  journalism  scho¬ 
larship  in  Brasler’s  name  will  be  awarded 
to  a  University  High  School  student  who 
wins  a  writing  contest  administered  by 
the  Fund  on  November  9  and  plans  to 
major  in  news  editorial  journalism  begin¬ 
ning  in  the  Fall  of  1982. 

♦  ♦  * 

John  Boyer,  longtime  editor  of  the 
Scot/  City  News  Chronicle,  was  named  to 
the  Kansas  Newspapers  Editors  Hall  of 
Fame  at  the  University  of  Kansas.  The 
ceremony  honoring  the  memory  of 
Boyer,  who  died  in  1972,  was  held  during 
Editors  Day,  sponsored  by  the  William 
Allen  White  School  of  Journalism  and  the 
Kansas  Press  Association  in  early 
October. 


Newspeople 

(Continued  from  page  21) 


Donald  R.  Herron  was  appointed 
publisher  and  general  manager  of  the 
Sudbury  (Ont.)  Star.  He  succeeds  JOHN 
Friesen,  who  is  moving  to  British  Col¬ 
umbia  and  will  remain  with  the  newspap¬ 
er  in  a  consulting  capacity  as  a  prelude  to 
full  retirement. 

Herron  most  recently  was  publisher 
and  general  manager  of  the  Penticton 
(B.C.)  Daily  Herald. 

*  *  * 

Newton  W.  Lamson  was  named  pres¬ 
ident  of  Donley  Communications  Cor¬ 
poration  and  James  W.  Donley,  founder 
and  formerly  president,  became  chair¬ 
man.  Lamson  was  senior  vicepresident. 

Also,  Lisa  M.  Hunt  was  promoted  to 
account  planning  manager. 

♦  «  4c 

Paul  C.  Merz  was  named  managing 
editor  of  the  Hanford  (Calif.)  Sentinel, 
succeeding  Tom  Kennedy,  who  moved 
to  the  San  Francisco  area.  Merz  was  for¬ 
mer  managing  editor  of  the  Rhinelander 
(Wis.)  Daily  News  and  the  Oregon  City 
(Ore.)  Enterprise-Courier,  all  Scripps 
League  newspapers.  Earlier  Merz  was  an 
editor  and  reporter  at  the  Taos  (N.M.) 
News,  Sacramento  Union  and  Pittsburgh 
Post-Gazette. 


Newspaper  Firms  Request 
Low  Power  TV  License 


With  an  investnient  as  little  as  $1 5,000,  and 
a  corner  of  the  newispaper  office,  your  news¬ 
paper  can  add  impact  to  the  community ,  a 
lower  power  TV  Station,  with  character  gen- 1 
erator  for  local  news  and  advertising  will 
transmit  over  15  to  30  miles.  No  FCC  cross 
ownership  proposal.  SeeEdItor  and  Pub- 
llihar  Sept.  26th  feature  article  on 
LPTV.  We  prepare  you  complete  FCC 
Application.  Two  week  delivery. 

Edwrard  M.  Johnson 
&  Associates,  Inc. 

Suite  450,  One  Regency  Square, 

Knoxville,  Tennessee  37915 
(615)  521-6464 

Washington,  D.C.  (202)  775-1802 
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Four  million  reprints  from  us  can  mean 
a  new  generation  of  readers  for  you. 
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One  of  a  series:  we’re  reaching  out  to  young  people 
from  15  to  30  with  articles  like  this  in  leading 
magazines  and  newspapers. 


At  International  Paper  Company,  we  recognize  that  the  more  readers  you  have  in  the 
future,  the  more  paper  we’ll  be  selling  you. 

So  to  help  you,  our  partners  in  publishing,  and  ourselves,  we’re  trying  to  build 
more  readers  of  books,  magazines  and  newspapers  for  us  both. 

A  year  and  a  half  ago,  we  began  sponsoring  a  series  of  advertisements  to  help 
young  people  read  better,  write  better  and  communicate  better.  So  f^,  we’ve  been 
getting  up  to  1,000  letters  a  day  requesting  reprints,  and  have  sent  out  over  four  million. 

We  think  this  is  good  news,  for  you  and  for  us.  We  hope  it  presages  a  healthy 
new  generation  of  readers.  And  we  hope  you  agree  that  the  effort  is  worthwhile. 

For  your  reprints  of  the  series,  write:  “Power  of  the  Printed  Word”  International 
Paper  Company,  Cfept.  PI,  PO.  Box  900,  Elmsford,  New  York  10523  «  0 1961  Internationa)  hper  Company 

INTERNATIONAL  PAPER  COMPANY 

We  believe  in  the  power  of  the  printed  word. 


EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

Orlando  Sentinel  Star  opens 
$38  million  production  facility 

A  new  production  center,  including  Automation  in  the  mailroom  includes  a 
one  of  the  most  automated  and  sophisti-  $1.7  million  bundle  distribution  system, 
cated  offset  press  systems  of  any  metro-  This  conveyor  operation  will  deliver  250 
politan-sized  newspaper,  was  unveiled  bundles  of  papers  per  minute  to  any  load- 
by  the  Orlando  (Fla.)  Sentinel  Star  at  an  ing  position  on  the  dock.  A  truck  driver 
open  house  October  29-3 1 .  will  be  able  to  press  a  button  for  the  num- 

The  new  presses  are  Goss  Metroliners  ber  of  pages  needed, 
which  consist  of  24  units  with  four  fol-  A  role  handling  system  that  costs 
ders.  The  only  other  papers  using  this  $830,000  will  automatically  distribute  the 
latest  version  are  the  Chicago  Tribune  1,700-pound  rolls  of  newsprint, 
and  Los  Angeles  Times.  Decisions  on  the  new  equipment  were 

When  the  press  is  fully  operational  by  made  with  the  help  of  Sentinel  Star  em- 
the  beginning  of  next  year,  the  entire  Sen-  ployes  in  the  production  departments, 
tinel  Star  will  be  produced  on  the  new  They  also  helped  install  much  of  the 
equipment.  Phasing  in  and  actual  printing  equipment,  which  will  make  it  easier  for 
of  the  product  will  take  place  through  the  them  when  repairs  and  adjustments  are 
balance  of  this  year.  needed. 

The  107 ,000  square  foot  plant  has  been  The  three-day  open  house  started 
constructed  at  a  cost  of  $38  million.  The  Thursday,  October  29,  with  the  day  re¬ 
presses  cost  $23  million,  and  the  building  served  for  Sentinel  Star  employes.  An 
cost  an  additional  $8  million.  Another  $4  invitation-only  dedication  ceremony  to 
million  was  spent  on  the  newest  available  be  attended  by  state  and  area  leaders  was 
mailroom  equipment.  held  the  next  day,  Friday,  October  30, 

In  both  the  pressroom  and  mailroom,  with  nationally  syndicated  columnist 
automation  will  be  utilized  to  produce  a  Andy  Rooney  as  guest  speaker.  The  final 
greatly  improved  product  in  less  time.  day,  Saturday,  October  31,  was  reserved 
One  of  the  most  outstanding  features  of  for  public  tours . 
the  new  press  will  be  controlled  operation  Construction  on  the  production  center 
from  a  “quiet”  room  that  will  make  re-  was  started  in  March  of  1980  and  has  been 
mote  controlled  adjustments  of  all  units,  in  planning  stages  since  1976. 

There  will  be  no  more  etching  of  pages  The  exterior  of  the  building  is  pre-cast 
required  in  engraving,  and  the  heavy  lead  coquina  concrete  that  is  native  to  Florida 
plates,  used  by  newspapers  for  nearly  a  and  was  brought  to  Orlando,  from  St. 
century,  will  Income  a  thing  of  the  past.  Augustine,  Fla.  Cost  of  the  coquina  was 
The  new  equipment  also  eliminates  much  $650,000. 

of  the  ink  mist  that  was  always  associated  The  roof  of  the  mailroom  eventually 

with  the  letter  press.  (Continued  on  page  26) 


SENTINEL  STAR'S  production  facility  cost  $38  million  and  was  formally 
dedicated  October  30.  The  107,000  square-foot  building  includes  a  new 
automated,  24-unit  offset  press  along  with  the  newest  available  mailroom 
equipment. 
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Kenaf  seminar  set 
for  Calif,  in  1982 

The  American  Newspaper  Publishers 
Association  will  sponsor  an  international 
kenaf  newsprint  conference  April  29, 
1982  at  the  Hyatt  Regency  Hotel  in  San 
Francisco.  The  conference  immediately 
follows  the  Annual  ANPA  Convention 
scheduled  at  San  Francisco's  Fairmont 
Hotel  April  26-28. 

Kenaf  is  a  fast-growing,  non-wood  fib¬ 
rous  plant  being  tested  under  the  auspi- 
cies  of  ANPA  as  a  possible  substitute  for 
wood  in  the  manufacturing  of  newsprint. 
Results  of  the  testing  which  has  been  in 
progress  for  the  past  several  years, 
ANPA  said,  have  been  encouraging. 
Newsprint  produced  from  the  kenaf  plant 
has  been  successfully  tested  in  press  runs 
at  six  ANPA-member  newspapers. 

Entitled  “Seed  to  Road,”  the  confer¬ 
ence  will  focus  on  the  growth,  transporta¬ 
tion,  storage,  pulping,  and  manufacturing 
of  kenaf  and  its  adaptability  by  newspap¬ 
ers.  It  also  will  address  the  reaction  of 
newspapers,  advertisers  and  readers  to 
this  wo^  substitute  product. 

A  study  of  kenaf  growing,  harvesting 
and  processing  techinques,  authorized  by 
ANPA  Board  of  Directors,  is  now  in 
progress.  The  study  is  being  conducted 
by  Soil  and  Land  Use.Technology  Inc.  of 
Columbia,  Maryland.  Results  of  the 
study  will  be  discussed  at  the  April  con¬ 
ference. 

The  overall  kenaf  program  is 
spearheaded  by  the  ANPA  Newsprint 
Committee  chaired  by  Donald  N.  Sold- 
wedel,  president  and  publisher  of  the 
Yuma  (Ariz.)  Daily  Sun. 

Details  of  the  conference  will  be 
announced  later. 

Newsweek  transmits 
copy  via  satellite 

The  Atlantic  edition  of  Newsweek  In¬ 
ternational  is  arriving  at  European  news¬ 
stands  24  hours  earlier  due  to  the  opening 
of  a  satellite  link  between  New  York 
editorial  offices  and  the  magazine’s 
Zurich-based  printer,  Druckerei  Winter¬ 
thur. 

It  takes  about  four  minutes  by  satellite 
to  transmit  to  Zurich  every  page  proof, 
including  black  and  white  text,  artwork 
and  four-color  material. 

Sunday  magazine  set 
for  gravure  printing 

Alco  Gravure  Inc.  and  the  Seattle 
Times,  announced  the  signing  of  a  multi¬ 
year  contract  for  the  printing  of  the  Seat¬ 
tle  Times  Sunday  magazine. 

Alco,  with  printing  facilites  throughout 
the  country,  will  print  the  Seattle  Times 
in  the  Alco  Los  Angeles  plant. 

EDITOR  &  PUBLISHER  for  November  7,  1981 


APS  typesetter? 


Whether  you’re  the  size  of  the  Kokomo  Tribune  or  the  Los  Angeles  Times,  there’s  an 
Autologic  digital  CRT  typesetter  in  your  price  range. 

The  Indiana  Kokomo  Tribune,  with  a  circulation  of  30,000,  modernized  their  type¬ 
setting  operation  with  Autologic’s  APS-Micro  5.  This  phototypesetter  has  made  Autologic 
reliability  and  speed  affordable  for  mid-sized  or  smaller  papers  with  5,000  circulation  and  up. 

The  Los  Angeles  Times,  with  Sunday  circulation  of  nearly  1,300,000,  uses  Autologic 
APS  5’s,  the  powerful  phototypesetters  that  set  80%  of  the  major  U.S.  dailies. 

Find  out  which  typesetter  in  the  Autologic  family 
fits  your  paper,  from  one  of  tiie  APS-Micro  5  series  to  the 
top-end  100-pica  APS  5. 

Contact  Autologic,  Inc.,  1050  Rancho  Conejo  Blvd., 
Newbu^  Park,  CA  91320.  (805)  498-9611. 

A  subsidiary  of  Volt  Information  Sciences,  Inc. 


APS  typesetters  by  Autolt^c  ® 
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Baltimore  Sun  goes  on-stream 
with  fully  automated  plant 


Baltimore  Sun  dedicated  the  first 
fully  automated  newspaper  production 
facility  in  the  world  in  ceremonies  held  in 
their  new  press  annex  Sunday,  October 
18,  1981. 

Baltimore  Mayor  William  Donald 
Schaefer  joined  Gary  Black,  Sr.,  chair¬ 
man  of  the  board  of  directors  of  the  A.S. 
Abell  Company,  Donald  H.  Patterson, 
Sr.,  company  president,  and  Reg  Mur¬ 
phy,  publisher  and  chief  executive  officer 
of  the  Sunpapers  Publishing  Division,  in 
inaugurating  the  ;^S0  million  facility. 

“The  Sunpapers’  bold  concept  of 
newspaper  technology  parallels  the  stun¬ 
ning  renaissance  of  the  market  it  serves," 
publisher  Murphy  stated.  “Since  1837, 
The  Sun  has  shared  in  Baltimore’s 
tremendous  growth  and  success.  Our 
new  production  capabilities  enable  us  to 
expand  our  focus,  yet  continue  to  provide 
our  readers  with  newspapers  of  outstand¬ 
ing  journalistic  and  visual  quality." 

At  the  core  of  The  Sunpapers’  sophisti¬ 
cated  production  system  are  36  Goss 
Metroliner  offset  press  units.  Two  of  the 
new  systems  are  the  first  installed  in  this 
country:  an  automated  reel-loading  sys¬ 


tem  for  newsprint  and  a  computerized 
conveyor  system  designed  by  Ferag  A.G. 
of  Zurich,  which  is  capable  of  distributing 
newspapers  to  nine  different  points  in  the 
mailroom. 

Working  closely  with  designers  at  The 
Goss  Division  of  Rockwell  International, 
The  Sun  devised  systems  to  enhance  the 
visual  clarity  of  the  newspaper,  increase 
flexibility  to  allow  for  circulation  growth 
and  to  accommodate  more  color  printing. 
Presses  capable  of  printing  75,000  news¬ 
papers  per  hour  improve  delivery  time. 

The  Baltimore  Sun  has  been  in  the  fore¬ 
front  of  advancement  in  newspaper  tech¬ 
nology.  In  1975,  The  Sun  became  the  first 
newspaper  of  its  size  to  implement  an 
all-electronic  news  gathering  system. 
Capabilities  for  computer  generated  type¬ 
setting  and,  ultimately,  a  newspaper  lay¬ 
out  composed  by  computer,  were  inte¬ 
grated  in  the  newsroom  and  composing 
rooms. 

The  Sun,  The  Evening  Sun  and  The 
Sunday  Sun,  Maryland’s  largest  news¬ 
papers,  have  a  moming/evening  circula¬ 
tion  of  348,644  Sunday,  as  of  March, 
1981. 


Sentinel  Star 

(Continued  from  page  24) 

can  be  used  for  parking  140  automobiles. 
Three  more  levels  can  be  added  later  to 
handle  another  140  cars  on  each  level. 
The  mailroom  section  of  the  building  is  a 
reinforced  concrete  structure  while  the 
press  section  of  the  building  is  of  steel 
structure. 

The  pressroom  can  be  doubled  in  size 
and  new  presses  will  be  operating  by  1985 
in  an  area  west  of  the  new  facility.  The 
mailroom  can  also  be  expanded. 

Presses  started  arriving  at  the  building 
site  in  January  of  1981  and  are  scheduled 
to  run  20  hours  per  day.  The  old  press  line 
had  43  units  and  six  folders  and  was  run 
about  five  hours  per  day.  Other  press 
facilities  had  been  used  in  a  building  on 
Colonial  Drive  and  a  plant  in  Altamonte 
Springs,  Fla.  These  plants  will  no  longer 
be  needed. 

The  newsprint  storage  area  in  the 
pressroom  section  of  the  building  can 
hold  1,000  rolls,  a  week’s  supply. 

Consulting  fees  before  and  during  con¬ 
struction  were  $1  million.  This  included 
those  handling  energy  management  as 
well  as  local  architects  and  a  national  en¬ 
gineering  firm. 


Hbucaiftx 
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r  *  A  3M  non-silver  Electrostatic  Stat  starts  out  with  aj — 
I  black  image  on  an  off-white  background,  but  you  can  see 
1  how  it  reproduces.  Black  and  white.  ^ 

It  has  absolutely  no  silver,  so  each  3M  stat  costs  a-  • 

I  lot  less  than  most  silver  stats.  And  it’s  a  totally  automated 
process  for  speed  and  ease  ti  lat  produces  a  lot  of  stats*' 
for  a  lot  of  needs. 

.  ’*■  t  A  3M  Electrostatic  Stat  can  be  made  by  an  MR-417j^ 

*  1175,  and  even  the  low  cost  1165  Camera  System.f” 


^.fThe  off-white  background  of  our  stat  shoots  right,.^ —  , 

iout,  so  the  only  thing  a  3M  Electrostatic  Stat  should  color 
is  your  thinking.  , 


I  is  wur  thinking.  f"  ' 

r  For  more  information  write  to:  M.  Wagner,  - 

(Industrial  Graphics  Division/3M,  223-2N,  3M  Center, 
SU’aul,  MN  55144.  f  ’ 

Or  call  toll-free 

1  Hears  You 
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Ideas  to  improve  writing 


By  Roy  Peter  Clark 

1.  Do  not  refer  to  a  writer  as  a  “fixed 
cost.” 

2.  Do  not  force  a  writer  to  become  an 
editor  in  order  to  make  good  money. 

3.  Burn  your  red  pencils.  Mark  up 
pages  in  blue  or  black.  A  red  pencil  bon¬ 
fire  will  be  your  gesture  against  nega¬ 
tivism. 

4.  Have  all  editorial  workers  write 
something  during  the  year.  Including 
you.  This  will  remind  everyone  how 
vulnerable  the  writer  is  and  how  the  pro¬ 
cess  works. 

5.  Increase  your  editing  staff  at  dead¬ 
line  by  developing  “swingers.”  These  are 
writers  who  can  help  edit  when  they  are 
not  writing  their  own  stories.  More  atten¬ 
tion  can  then  be  given  to  each  story. 

6.  Ask  reporters  to  write  one  piece  each 
month  which  is  not  from  their  beats.  It 
can  be  humorous  or  serious,  feature, 
news  or  commentary.  It  can  be  in  the 
first-person.  Designate  a  special,  regular 
place  in  the  paper  to  display  these. 

7.  Have  writers  suggest  their  own  head¬ 
lines.  Desk  editors  have  the  final  say  and 

Reprinted  from  a  report  made  at  the 
APME  Convention,  October  23,  in 
Toronto. 


must  make  them  fit.  But  writing  a  head¬ 
line  can  help  the  writer  understand  the 
focus  of  a  story.  It  may  help  avoid  mis¬ 
leading  headlines. 

8.  Create  a  “society  of  friends”  within 
the  newsroom.  Because  some  editors 
don’t  have  time  to  spend  with  writers, 
encourage  writers  to  discuss  their  work 
and  share  ideas  with  other  reporters  and 
editors. 

9.  Teach  haiku,  a  concise  Japanese 
poetic  form,  to  headline  writers. 

10.  Encourage  writers  to  praise  the 
work  of  desk  editors.  They  need  love, 
too.  Have  a  party  to  introduce  copy  edi¬ 
tors  to  reporters. 

11.  Encourage  writers,  especially  on 
longer  pieces,  to  mark  paragraphs  that 
could  be  cut  in  a  space  crunch .  This  will 
prevent  samurai  editing  from  the  bottom 
and  preserve  good  endings. 

12.  If  you  have  a  rule  which  states  “On 
second  reference,  use  only  the  person’s 
last  name,”  change  it.  In  a  long  piece, 
with  lots  of  characters,  it  helps  the  reader 
to  repeat  a  full  name  or  partial  title. 

13.  Create  an  “idea  machine.”  Most 
writers  have  three  or  four  good  ideas  for 
every  one  they  can  use.  Don’t  let  the 
others  go  to  waste.  Use  a  bulletin  board, 
or  a  newsletter,  or  an  editor  to  circulate 


ideas. 

14.  Attend  the  annual  convention  (after 
Christmas)  of  the  Modern  Language 
Association.  There  you  will  find  many 
talented  Ph.D’s  in  English  who  cannot 
And  teaching  jobs.  Some  would  make 
good  copy  editors. 

15.  Hire  fact  checkers  to  randomly 
verify  stories. 

16.  Ask  each  reporter  and  editor  to 
write  one  book  review  a  year.  This  may 
help  your  book  section.  And  it  will  insure 
that  they  read  at  least  one  book. 

17.  Consider  paid  sabbaticals  for  your 
best  writers  and  editors. 

18.  Offer  free  seminars  in  writing  and 
editing  for  local  high  school  students.  Get 
reporters  or  editors  to  teach  them. 
Teaching  will  help  them  see  their  craft  in  a 
new,  more  enlightened  way. 

19.  Once  a  month,  interview  a  writer  or 
editor  on  how  he  completed  a  successful 
story.  Publish  this  for  the  staff.  Put  it 
together  in  a  yearly  volume,  sell  it  for  a 
quarter,  and  go  to  Europe  on  the  royal¬ 
ties. 

20.  Don’t  give  cash  prizes  for  good 
writing.  Good  work  should  be  rewarded 
with  a  good  salary.  Praise  and  recognition 
and  good  play  should  be  prime  motivating 
factors. 

21.  If  an  editor  has  contributed  to  a 

(Continued  on  page  40) 
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A  3M  non-silver  Electrostatic  Stat  starts  out  with  a 
black  image  on  an  off-white  background,  but  you  can  see 
how  it  reproduces.  Black  and  white. 

It  has  absolutely  no  silver,  so  each  3M  stat  costs  a 
lot  less  than  most  silver  stats.  And  it’s  a  totally  automated 
process  for  speed  and  ease  that  produces  a  lot  of  stats 
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A  3M  Electrostatic  Stat  can  be  made  by  an  MR-417, 
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The  off-white  background  of  our  stat  shoots  right 
out,  so  the  only  thing  a  3M  Electrostatic  Stat  should  color 
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Minnesota).  In  Minnesota,  ok/i  i  i 
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Coaches 

(Continued  from  page  15) 

Times  writing  coach,  who  emphasizes  ac¬ 
tive  verbs,  avoidance  of  “long,  unread¬ 
able”  sentences  and  the  elimination  of 
needless  attributions,  confusing  statistics 
and  bureaucratic  names. 

Turgid  writing  has  also  come  under  the 
sharp  eye  of  Tatarian,  but  he  feels  that 
one  of  the  problems  is  that  too  many  re¬ 
porters  are  writing  for  other  journalists 
rather  than  for  the  reader. 

“Because  the  guy  at  the  desk  across 
from  you  likes  your  story,  doesn’t  mean 
that  it’s  a  good  story  for  readers,”  he 
pointed  out.  “Writers  are  forgetting  what 
they  really  know,  so  stories  are  getting 
overly  complex.  Another  problem  is 
addiction  to  form.  Reporters  should 
break  out  of  writing  patterns.  Too  many 
leads  contain  ‘following’  and  ‘after’  in¬ 
stead  of  being  written  chronologically.” 

Work  things  out 

Tatarian  claimed  that  any  editor  or 
managing  editor  knows  as  much  as  a  writ¬ 
ing  coach  but  does  not  have  the  time  “to 
sit  down  with  a  reporter  over  a  cup  of 
coffee  for  an  hour  and  work  these  things 
out.” 

“Editors  are  so  busy  doing  urgent 
things,  they  have  no  time  for  the  impor¬ 
tant  matters,”  he  said. 

The  outside  consultation  appears  to  un¬ 
cover  numerous  examples  of  bad  writing 
and  inaccurate  reporting. 

Orloff  spent  40  hours  going  over  raw 
copy  and  edited  stories  from  one  news¬ 
paper.  In  one  instance  he  found  a  lead 
that  told  the  reader  that  air  traffic  was 
near  normal  despite  the  air  controllers’ 
strike.  The  second  paragraph  said  all  air¬ 
lines  were  back  at  pre-strike  trip  levels. 

In  a  story  about  vacation  Bible 
schools,  the  name  of  the  sponsoring 
church  was  given  in  full  three  times  in  the 
first  three  paragraphs.  A  sports  story  in¬ 
formed  readers  in  both  the  first  and 
.second  paragraphs  that  a  group  of  all-star 
football  players  would  concentrate  on 
offense. 

Faults  pinpointed 

After  evaluating  editing  and  headline 
writing  for  a  newspaper,  Bellune  con¬ 
cluded  that  wire  service  stories  got  very 
little  editing  and  that  staff  written  stories, 
although  probably  read  by  more  than  one 
editor,  also  appeared  to  be  loosely 
written. 

“Particularly  long  and  complex  sent¬ 
ences — even  in  leads — were  published, 
apparently  untouched,”  Bellune  told 
management.  “One  factor  contributing  to 
such  lengthy  leads  is  a  basic  compulsion; 
to  cram  as  many  precious  facts  as  possi¬ 
ble  into  the  first  paragraph.  A  secondary 
factor,  particularly  in  staff  written  stor¬ 
ies,  was  the  inclusion  of  non-essential, 
secondary  information  in  the  lead.” 
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Bellune  found  headlines  uneven. 
“Some  are  excellent,  others  mundane,” 
he  noted.  “Many  were  padded  to  fill  the 
line.” 

He  also  felt  the  verb  “to  be”  was  over¬ 
used.  He  said  it  is  “the  most  service¬ 
able  but  unfortunately  the  dullest  verb  in 
our  language.” 

The  coaches  often  talk  to  staffers  about 
their  interests  as  a  means  of  determining 
their  potential.  Orloff  and  Bellune  said 
they  believe  more  graceful  writing  and 
editing  come  from  staff  members  who  do 
a  lot  of  reading. 

“lam  saddened  by  the  fact  that  some 
reporters  have  read  very  little,”  Orloff 
said.  “I  have  gone  through  a  whole  bunch 
of  stories  in  which  not  one  writer  made  a 
literary  or  Biblical  allusion.” 

He  maintained  that  style  suffers  from 
non-reading,  commenting: 

“If  a  journalist  doesn’t  read  and 
doesn’t  continue  to  read,  he  is  probably 
doomed  to  remain  no  better  than  he  is.” 

Bellune  divided  reporters  into  “lyri¬ 
cists”  and  “technocrats.” 

“Lyricists  have  read  a  lot  of  fiction  and 
their  writing  flows  more  easily,”  he  said. 
“The  technocrat  is  very  fact  oriented.  He 
is  an  excellent  information  gatherer  but 
not  a  smooth  writer.  He  is  also  addicted 
to  jargon.  He  knows  a  lot  about  labor  but 
he  has  trouble  making  a  labor  story  clear 
to  the  reader.  I  think  a  really  competent 
writer  has  both  qualities.” 

Tatarian  asserted  that  good  writers  are 
“omniverous  readers,”  adding  “ideally 
writers  should  start  reading  at  the  age  of 
six.” 

Positive  effect  on  writing 

Management  appears  to  feel  writing 
coaches  have  a  positive  effect  on  editorial 
content. 

“Time  will  tell,  but  right  now  we  feel 
Ed  Orloff  s  help  has  been  very  effective 
here,”  Greg  Herrington  of  the  Vancouver 
Columbian  attested.  “He  has  made  us 
aware  of  redundancies  in  copy  and 
showed  us  how  our  writing  can  be  tight¬ 
ened.  He  also  made  us  realize  that  repor¬ 
ters  were  not  reading  their  copy  before 
sending  it  to  the  copy  desk.” 

San  Diego  Union  editor  Gerald  L.  War¬ 
ren  replied  “Absolutely”  when  asked  if 
Tatarian’s  six-week  stay  at  the  paper  had 
been  helpful. 

“A  good  professional  like  Roger  can 
accomplish  a  great  deal,”  Warren  added. 
“He  has  the  time  that  our  editors  do  not 
have.  He  worked  with  our  people  on  such 
problems  in  stories  as  misplaced  emph¬ 
asis,  buried  leads  and  awkward  sent¬ 
ences.” 

When  not  coaching  newspaper  staf¬ 
fers,  Tatarian  is  a  professor  of  journalism 
at  California  State  University,  Fresno. 

Executive  editor  Scott  Livingstone  of 
the  Gilroy  Dispatch  said,  “There  is  no 
question  that  Ed  Orloff  was  beneficial  to 
us.  We’re  a  small  paper  but  we  care  about 
quality  work.  We  can  see  an  improve¬ 


ment  in  such  problems  as  over-writing, 
lack  of  clarity,  redundancies  and  too 
much  generalization.  Ed  stressed  that  a 
writer  must  be  coherent  from  the  first 
paragraph  to  the  last.” 

Andrew  Jaffe,  Modesto  Bee  metro  edi¬ 
tor,  wrote  to  Orloff  after  his  stint  there: 

“  .  .  .You  have  deepened  our  com¬ 
mitment  to  institutionalizing  the  process 
of  writing  development.  We  know  if  we 
don’t  communicate  better,  we  will  surely 
lose  our  audience.  But  developing  writing 
skills  is  a  complex  business  that  doesn’t 
lend  itself  to  the  quick-fix.” 

Developing  skills  also  is  on  the  mind  of 
Elliott  Maraniss,  editor  of  the  Madison 
Capital  Times,  who  said  he  called  on  Bel¬ 
lune  because  he  was  concerned  about  the 
paper’s  editing. 

Tv  writing  style 

“For  some  reason,  newspapers  seem 
to  be  getting  a  lot  of  people  who  don’t 
write  English  very  clearly,”  he  said. 
“Unless  we  do  something  about  it,  the 
quality  of  American  journalism  will  be 
affected.” 

Maraniss  believes  part  of  the  problem 
is  that  some  reporters  are  writing  stories 
in  the  style  of  television  journalism. 

“They  write  the  story  the  way  the  hear 
it  on  tv,”  he  complained. 

Newspaper  executives  contacted  by 
E&P  indicated  the  writing  coach’s  find¬ 
ings  are  carefully  scrutinized.  In  one  inst¬ 
ance,  a  reporter  who  was  having  trouble 
writing  plainly  about  government  was 
shifted  to  another  beat  after  the  coach’s 
visit. 

Editors  emphasized  that  the  personal¬ 
ity  of  the  writing  coach  is  an  important 
factor  in  his  acceptance  by  staffers.  Both 
Orloff  and  Tatarian,  it  was  reported, 
quickly  overcame  any  fear  or  hostility 
employees  might  feel  toward  an  outsider 
critiquing  their  work. 

“There  was  a  little  standoffishness 
when  Roger  first  came  here  but  he’s  the 
kind  of  man  people  warm  up  to  easily,” 
Warren  remarked. 

Orloff  was  described  by  Herrington  as 
“non-threatening”  to  staff  members. 

“He  was  an  old  shoe,”  the  editor  went 
on.  “He  also  has  spent  a  lot  of  time  on 
papers  in  Chicago  and  the  East  Coast  and 
made  his  points  with  a  number  of  anec¬ 
dotes  from  his  experiences.  Reporters 
felt  comfortable  with  him.” 

Orloff  said  that  some  editorial  workers 
he  has  counseled  have  dropped  in  to  see 
him  in  San  Francisco  and  expressed  their 
appreciation  of  his  coaching. 

In  one  case,  he  was  certain  he  had 
made  an  impression. 

A  woman  seeking  a  job  at  the  Examiner 
sent  in  a  bunch  of  clips  with  her  applica¬ 
tion  letter.  The  first  clip  on  the  pile  was  of 
a  story  Orloff  had  completely  rewritten 
for  her  to  demonstrate  how  it  should  have 
been  done. 
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SCHOLARSHIP  .  .  .  Taro  Yamasaki,  Detroit  Free  Press 
photojournalist,  won  a  Pulitzer  Prize  for  his  picture  story  on 
conditions  at  Jackson  Prison,  and  now  the  State  Bar  of  Michi¬ 
gan  has  presented  a  $1,000  scholarship  in  his  name  at  Wayne 
State  University.  He  and  Bill  Monroe,  ABC,  received  bronze 
medallions  in  the  Advancement  of  Justice  competition.  Dick 
Lovell,  Battle  Creek  Enquirer  and  News;  Rebecca  Pierce,  Green¬ 
ville  Daily  News;  Kaye  Ross,  Saginaw  News;  and  Joel  Thurtell, 
Berrien  Springs  Journal  Era,  were  on  the  prize  list. 

*  *  4> 

FAMILY  STYLE  .  .  .  Seattle  Times,  through  the  Allied 
Daily  Newspaper  Foundation,  rewards  the  journalism  excell¬ 
ence  of  staffers  of  its  own  and  on  other  newspapers  in  the 
Northwest  with  C.B.  Blethen  Memorial  Awards  of  about 
$3,000.  Top  honors  this  year  went  to  the  staff  of  the  Yakima 
Herald-Republic  for  coverage  of  the  Mount  St.  Helens  erup¬ 
tion  and  followup  stories  and  pictures.  Other  winners:  Eric 
Nedler  and  Timothy  Egan,  Seattle  Post-Intelligencer-,  Linda 
Rockey  and  Carol  Perkins,  the  same;  Charles  Etiinger,  Boise 
Idaho  Statesman;  and  John  Hayes,  Salem  Statesman- 
Journal. 

*  ♦  ♦ 

STRIKE  .  .  .John  Roemer,  Green  Ray  (Wise.)  Press  Gazet¬ 
te  photographer,  saw  a  little  girl  expressing  frustration  with  a 
bowling  ball,  snapped  a  picture  of  her  and  won  a  $1 ,000  prize  in 
the  National  Bowling  Council’s  photo  contest.  Another  of 
Roemer’s  shots  won  a  $50  honorable  mention  prize.  Second 
prize  of  $500  went  to  Mike  Rawlings,  Gillette  (Wy.)  News  Re¬ 
cord;  third  prize  of  $250  to  William  Lizdas,  LaCrosse  (Wise.) 
Tribune. 


FLOWERS  FOR  THE  TABLE  .  .  .  Barbara  Gibbs 
Ostmann,  St.  Louis  Post-Dispatch,  and  Jo  Ann  Miner,  Santa 
Ana  Register,  were  first  place  winners  in  the  Carnation  Com¬ 
pany’s  program  for  excellence  in  nutrition  writing.  They  re¬ 
ceived  the  Golden  Carnation  and  $500  prizes  at  the  Newspap¬ 
er  Food  Editors  Conference.  Winners  of  $250  awards  were; 
Nancy  Pappas,  Louisville  Times;  Marge  Hanley,  Indianpolis 
News;  Jane  Nickerson,  Lakeland  Ledger;  and  Diana  Scott, 
Worcester  Telegram. 


NEWLY-ELECTED  APME  officers,  left  to  right  Joseph  M. 
Ungaro,  executive  editor, Westchester  Rockland  (N.Y.) 
Newspapers,  vicepresident;  Robert  Haiman,  executive  edi¬ 
tor,  St.  Petersburg  Times,  president;  and  James  F.  Daubel, 
publisher/editor  of  the  Fremont  (Oh.)  News-Messenger, 
secretary  and  treasurer. 
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London: 
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UK  Prestel -432-5744 
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Company  Limited 

Britannic  House 

Moor  Lane,  London  EC2Y9BU 


BP  North  America  Inc. 

620  Fifth  Ave.  New  York,  NY  10020 
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Syndicates 


James  Head  joins 

James  D.  Head,  veteran  newspaper 
and  magazine  editor,  was  named  execu¬ 
tive  editor  of  King  Features  Syndicate  in 
an  announcement  by  J.  F.  D’Angelo, 
syndicate  president.  Head  succeeds 
Allan  Priaulx,  who  became  King’s 
vicepresident  and  general  manager  last 
month. 


James  D.  Head 


In  his  new  position.  Head  will  have 
responsibility  for  all  of  King’s  editorial 
columns  and  features,  the  "Sunday 
Woman’’  newspaper  supplement,  “In¬ 
side  Football”  service,  Reader  Special 
book  serializations  and  one-shot  series, 
and  for  development  of  new  text  mate¬ 
rials. 

Head  joined  King  with  a  background  in 
newspaper  organizations  and  as  editor  of 
Parade  magazine  from  1975  to  1980.  He 
also  was  president  and  publisher  of  “3-to- 
Get  Ready,”  an  experimental  newspaper 
supplement  for  young  readers  and  their 
parents. 

In  1966  Head  was  selected  by  Gannett 
to  be  founding  editor  of  Today,  a  new 
daily  and  Sunday  paper  for  the  Cape 
Canaveral  area.  Subsequently,  he  be- 


Holder  of  ten  percent 
of  McNaught  Syndicate 
stock  is  willing  to  dis¬ 
cuss  sale  of  same  with 
qualified  buyer. 

Contact  W.A.  Kennedy 
Box  45, 

Cardiff,  Ca.  92007 


J 


By  Lenora  Williamson 

King  Features 

came  executive  editor  and  vicepresident 
of  Gannett’s  Westchester-Rockland 
Newspapers.  Following  his  WRN  ser¬ 
vice,  Head  joined  Parade  magazine  as 
editor. 

The  earlier  newspaper  background  of 
King’s  new  editor  includes  starting  as  a 
reporter  at  the  Lawrence  {Kans.)  Journal 
World,  becoming  city  editor  before  mov¬ 
ing  to  Miami,  where  he  worked  for  the 
Herald  and  then  the  News.  Head  was 
with  the  New  York  Herald  Tribune  in 
l%2-63,  and  then  was  executive  sports 
editor  of  the  Detroit  Free  Press  before 
joining  Gannett  in  1966. 

♦  ♦  * 

Four  sales  representatives  are  assum¬ 
ing  new  responsibilities  at  United  Feature 
Syndicate  and  Newspaper  Enterprise 
Association,  affiliates  of  United  Media 
Enterprises. 

Jacquelyn  Parsons  is  now  responsible 
for  the  UFS/NEA  sales  territory  of  Ohio, 
in  addition  to  Indiana  and  Michigan, 
which  she  has  been  covering. 


Jim  Toler  adds  New  York  state  to  New 
England  territory  he  has  covered  for  the 
past  four  years.  I 

Louie  Slagle,  formerly  special  sales  j 

representative  for  weekly  newspapers,  I 

will  cover  the  western  United  States  as  j 
NEA  service  representative.  The  eastern 
United  States  service  representative  will 
be  Jim  Weiss,  who  had  been  servicing 
newspapers  in  the  Great  Lakes  Division. 

if.  ifi  ifi 

Thomas  M.  Drape,  president  of  Uni¬ 
versal  Licensing  Corporation  in  New 
York  City,  was  named  a  vicepresident  of 
the  parent  company.  Universal  Press 
Syndicate. 

In  addition  to  his  editorial  acquisition 
duties  in  New  York,  Drape  also  will  initi¬ 
ate  television  and  cable  production  ac¬ 
quisitions.  He  has  acquired  and  edited 
newspaper  features  for  UPS  along  with 
book  editing  for  Andrews  and  McMeel, 
the  UPS  book  publishing  affiliate. 

Drape,  a  former  reporter  for  the  Kan¬ 
sas  City  Star,  joined  UPS  as  an  editor  in 
1976. 

if  if  Hi 

Priscilla  Felton,  assistant  vicepresi¬ 
dent/sales/western  region  for  Universal 
Press  Syndicate  since  1978,  was  named 
sales  representative/western  region  for 
Universal  Licensing  Corp. 


Editors  yieid  top  cat  choice  to  readers 

When  the  As  bury  Park  (N  .J.)  Press  edi¬ 


tors  couldn  t  reach  a  consensus  on  which 
cat  hero  would  be  added  to  the  comics 
lineup,  they  staged  a  top  cat  plebiscite  so 
that  readers  could  decide. 

And  the  number  of  ballots  cast  sur¬ 
prised  veteran  newsroom  staffers.  The 
choice  between  the  cartoon  cats  "  Heath- 
cliff’  and  “Garfield”  brought  in  more 
ballots  than  Press  polls  on  more  serious 
issues  such  as  the  death  penalty,  federal 
income  tax  cuts  and  gun  control. 

The  Press  promised  readers  it  would 
abide  by  the  vote  and  in  the  end,  Garfield 
pawed  his  way  to  a  slim  two-vote  victory 
margin:  326  to  324.  The  winner  started  in 
the  Press  the  next  day,  October  26,  as 
promised  when  the  issue  was  taken  to 
readers. 

But,  says  Raymond  J.  Tuers,  an  assis¬ 
tant  managing  editor  at  The  Press,  be¬ 
cause  of  the  close  results  there  may  still 
be  some  hope  left  for  the  Heathcliff  lob¬ 
by.  Readers  apparently  accepted  the  re¬ 
sults  with  grace  according  to  Tuers.  He 
received  only  one  letter  from  a  Heathcliff 
supporter  who  wrote  that  she  and  her 
husband  regretted  not  participating  when 
they  read  their  two  votes  would  have  tied 
the  election. 

The  Press  ran  the  feline  cartoons  for 
two  weeks  and  printed  ballots  along  with 
them  the  last  three  days.  The  form  pro¬ 
vided  space  for  comments,  and  almost 
every  reader  included  a  note  about  his 
favorite  cat  candidate.  Some  suggested 


the, solution  might  be  running  both  Heath¬ 
cliff  and  Garfield — and  dropping  other 
strips. 

Thomas  Jobson,  Press  managing  edi¬ 
tor,  said  the  response  to  the  ballot  idea 
was  surprising  and  may  be  used  again. 
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Justice  Dept,  to  probe 
Salem  antitrust  suit 


The  Justice  Department  has  begun  a 
preliminary  investigation  of  allegations 
that  Gannett  Co.’s  Statesman-Journal 
Co.  in  Salem,  Oregon  forced  a  weekly 
newspaper  out  of  business  by  engaging  in 
anticompetitive  business  practices. 

The  Community  Press  filed  an  antitrust 
suit  against  Gannett  and  its  two  Salem 
newspapers,  Oregon  Statesman  and 
Capital  Journal  in  Federal  Court  in  Port¬ 
land  soon  after  it  folded  in  September, 
1978.  The  case  was  settled  out  of  court  in 
June  of  this  year. 

Community  Press  was  created  in 
March,  1976.  Gannett  acquired  the  Salem 
papers  in  1974.  They  were  merged  into 
the  all-day  Statesman-Journal  in  July, 
1980. 

Richard  Dickey,  former  publisher  of 
the  Community  Ptess  and  now  president 
of  RFD  Publications  in  Portland,  said  the 
Justice  Department  has  asked  his  com¬ 
pany  for  documents  relating  to  the  case. 

He  said  he  also  received  a  copy  of  the 
request  sent  to  Gannett  Co. 

RFD  publishes  two  free  weeklies  in  the 
Portland  area,  the  Downtowner  with 
22,000  circulation  and  This  Week  with 
418,000  circulation. 

The  Justice  Department’s  request  was 
made  in  the  form  of  a  civil  investigatory 
demand  which  is  similar  to  a  subpoena. 

‘‘It  (the  demand)  says  the  documents 
are  for  a  Justice  Department  investigation 
of  restraint  of  trade  and  monopolization 
of  the  newspaper  industry  in  Salem,  Ore¬ 
gon,”  Dickey  said.  “It  specifies  a  broad 
laundry  list  of  legal  documents  as  well 
as  all  the  documents  we  obtained  from 
Gannett  in  the  discovery  process.” 

Dickey  said  the  documents  are  to  be 
produced  to  Justice  Department  attor¬ 
neys  who  are  coming  to  the  Northwest  to 
review  the  case. 

“They  have  asked  that  I  be  available 
for  an  informal  interview,”  he  com¬ 
mented.  “I  was  not  subpoenaed  so  it 
won’t  be  under  oath.” 

Dickey  said  most  of  the  court  records 
in  the  case  will  also  be  made  available  to 
the  Justice  Department  which  “will  have 
most  of  the  documents  produced  in  the 
case.” 

Tom  Stewart,  a  spokesman  for  anti¬ 
trust  division,  confirmed  the  Justice  De¬ 
partment  is  “looking  into  the  charges 
raised  in  private  litigation”  in  the  Salem 
case.  He  said,  “If  it  is  war,  there  could  be 
a  suit”  by  the  Justice  Department  against 
Gannett  on  antitrust  grounds. 

Susan  Hammer,  an  attorney  who  rep¬ 
resented  the  Salem  newspapers  in  Feder¬ 
al  Court  in  Portland,  said  she  has  received 
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the  Justice  Department’s  request  for 
documents  but  declined  to  comment 
further. 

Dickey  said  the  court  settlement  con¬ 
tained  an  order  prohibiting  him  from  dis¬ 
closing  the  amount  of  the  settlement  He 
stated  that  the  figure  of  $2  million  re¬ 
ported  in  the  trade  press  was  “low.” 

Dickey  added  that  the  settlement  also 
called  for  “all  documents  to  be  returned 
to  Gannett  after  90  days.  Most  of  them 
were  returned  but  not  yet  shredded.  They 
were  caught  with  the  documents  still  in 
existence.” 

Dickey  said  that  although  he  is  “happy 
with  the  financial  settlement,”  he  wel¬ 
comes  the  Justice  Department’s  inves¬ 
tigation. 

“It  will  be  good  for  the  newspaper  in¬ 
dustry  if  they  carry  the  investigation  out. 
It  will  determine  if  newspapers  have  to 
operate  under  the  same  antitrust  laws  as 
other  industries,”  he  remarked.  “The 
newspaper  industry  has  become  more 
and  more  hundreds  of  regional  monopo¬ 
lies  and  those  are  being  acquired  by 
national  chains.  It  creates  a  mentality  that 

Columnist  meets 
with  Pa.  inmates 

Philadelphia  Daily  News  columnist 
and  senior  editor.  Chuck  Stone,  this  week 
was  brought  in  by  Pennsylvania  Gov¬ 
ernor  Richard  Thornburgh’s  office  to 
serve  as  an  intermediary  between  prison 
officials  and  inmates  who  were  holding 
several  people  as  hostages  at  the  Eastern 
State  Correctional  Institution  in 
Graterford,  Pa. 

Stone  met  with  the  prisoners  face-to- 
face  and  was  given  12  “concerns”  to  pass 
to  officials  at  the  prison.  Stone  later  de¬ 
scribed  the  demands  as  “reasonable,  not 
extravagant.” 

Meeting  with  reporters  after  his  initial 
meeting  with  the  prisoners ,  Stone  said ,  “  I 
was  scared.  I  was  frightened  to  be  in 
there.” 

Stone  has  had  a  long  record  of  success 
in  dealing  with  escaped  prisoners  and  cri¬ 
minal  suspects  willing  to  surrender  but 
fearful  of  their  safety. 

Tom  Wicker,  associate  editor  and  col¬ 
umnist  with  the  New  York  Times,  acted  as 
one  of  several  intermediaries  between 
prisoners  and  prison  officials  during  the 
Attica  (N.Y.)  prison  riot  in  the  early 
1970’s.  More  recently,  John  Johnson,  a 
reporter  for  WABC-tv  in  New  York,  was 
called  in  to  act  as  an  intermediary  during 
an  uprising  at  a  jail  in  Bergen  County, 
New  Jersey. 


the  newspaper  owns  100%  of  the  market. 
When  competition  springs  up,  they  use 
any  tactic  they  can  to  snuff  it  out.” 

A  new  antitrust  suit  against  Gannett 
has  been  filed  in  U.S.  District  Court  in 
Boise,  Idaho. 

The  plaintiff,  Phillip  Drink  wine,  alleges 
Gannett’s  Idaho  Statesman  engaged  in 
anticompetitive  practices  to  force  his  free 
shopper  out  of  business  after  8  months  of 
operation. 

Gannett  filed  a  motion  for  dismissal  of 
the  case  on  the  grounds  that  the  plaintiffs 
publishing  firm,  SAC  Enterprises,  was 
not  a  viable  corporation.  The  motion  was 
denied. 

News  service 
still  for  sale 

States  News  Service  is  still  for  sale. 

Network  News  Inc.,  a  newspaper  fea¬ 
ture  syndicate  whose  principals  include  a 
pair  of  Harper’s  Magazine  editors,  has 
dropped  an  option  to  buy  the  news  agen¬ 
cy,  which  provides  supplementary 
Washington  coverage  for  some  150  news¬ 
papers  that  use  it  for  local  stories  coming 
out  of  the  nation’s  capital. 

Network  News  president  Michael 
McDonald  Mooney,  who  has  been  trans¬ 
mitting  his  syndicate’s  features  from  the 
SNS  office  for  weeks,  said  his  financial 
backers  had  backed  off,  although  he 
would  give  no  reason  other  than  to  say 
there  were  several. 

He  said  Network  would  be  looking  for 
another  office  in  Washington,  where  it 
will  lease  a  computer  system  to  edit  and 
transmit  stories. 

Mooney  had  hoped  to  carry  out  the 
acquisition  over  the  opposition  of  Leland 
J.  Schwartz,  owner  and  editor  of  SNS. 
Mooney  contended  he  has  a  contract  giv¬ 
ing  him  the  option  to  buy,  whatever 
Schwartz’  objections. 

Schwartz  said  SNS  would  continue  op¬ 
erations  despite  its  financial  losses,  and 
added  that  he  is  still  actively  looking  for  a 
buyer.  _ 
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Centerfold  color  spreads 

Julia  Child  to  cook  up 
food  section  for  Parade 


By  Carla  Marie  Rupp 

Carlo  Vittorini,  president  of  Parade  in¬ 
vited  200  friends,  a  mixture  of  top  persons 
from  advertising  agencies  and  newspap¬ 
ers,  to  a  luncheon  (October  19)  at  New 
York’s  St.  Regis  Roof  in  honor  of  Julia 
Child,  the  supplement’s  new  food  editor. 

Child  will  author  1 1  food-editorial  sec¬ 
tions  for  Parade  in  1982,  beginning  with 
the  February  28  issue,  which  has  a  closing 
date  of  Januaiy  15.  These  sections  will  be 
at  least  4  full  color  pages  long  and  may  run 
up  to  8  pages  in  subsequent  issues. 
National  advertisers  of  food  or  food  re¬ 
lated  products  earn  a  20%  discount, 
target  advertisers  10%.  A  minimum 
purchase  is  a  half  page. 

Walter  Anderson,  Parade  editor,  in  his 
remarks,  gave  some  insight  into  how  Julia 
Child  was  invited  to  become  food  editor. 
He  said  that  when  Parade  first  thought  it 
would  be  good  to  have  a  new  and  ex¬ 
panded  food  section,  he  asked  his  edito¬ 
rial  associates  for  ideas  about  who  to 
select  as  its  editor.  Quite  a  few  names 
were  suggested.  But  they  were  usually 
prefaced  by  remarks  like,  “He  (or  she)  is 
nearly  as  good  as  Julia  Child,”  or  “Since 
we  can’t  get  Julia  Child ,  this  one  would  be 
a  very  good  choice.” 

So  Anderson  began  to  think,  “Well, 
why  can’t  we  get  Julia  Child?”  And  he 
began  to  hear  reasons  like:  “Well,  you 
know  we’re  a  mass  publication,  and  Julia 
Child  is  a  very  special  kind  of  chef,”  or 
“With  our  22  million  circulation,  we’ve 
got  to  stick  to  the  meat  and  potatoes  kind 
of  recipes  without  the  fancy  recipes.” 

But  Anderson  challenged  that  thinking. 
“To  use  an  old  gastronomic  expression,  I 
thought  that  was  a  lot  of  baloney.” 
Anderson  feels  America’s  taste  in  foods, 
as  in  most  other  things,  has  changed  in  the 
last  10  or  20  years.  “Our  people  eat  better 
than  ever  before,  spend  more  in  the  mar¬ 
ket  place,  are  more  adventurous  and 
creative  in  cooking  as  they  are  in  all  other 
aspects  of  life. 

“They  may  still  like  meat  and  pota¬ 
toes — who  doesn’t? — but  they  prepare 
them  in  ways  their  grandmothers  never 
dreamed  of.” 

Anderson  said  Parade  has  also 
changed.  He  said  Parade  is  still  a  mass 
magazine,  but  not  one  in  the  old  sense  of 
the  word.  “We’re  what  I  like  to  call  mass 
with  class.  We  want  the  best,  both  in  our 
staff  and  in  our  contributors.” 

He  said  he  and  other  Parade  executives 
felt  there  was  “no  one  in  this  country  who 
talks  or  writes  about  food  with  more  en¬ 
thusiasm  or  understanding,  or  who  has 
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done  more  to  pick  out  the  best  of  the  old 
world  and  the  new  world  traditions  and 
combine  them  both,  adding  her  own  fla¬ 
vorful  and  individual  dash  of  wit  and 
zest.” 

At  the  same  time,  there  is  no  one  who 
understands  better  than  she  that  cooking 
is  not  some  exotic  pasttime  but  an  integral 
function  of  life,  Anderson  said. 

Julia  Child  was  accompanied  by  her 
husband  of  35  years,  Paul  Child,  a  former 
foreign  service  officer  for  the  United 
States  Information  Agency,  and  she  cre¬ 
dits  her  marriage  to  “a  hungry  man  in¬ 
terested  in  food”  as  being  responsible  for 
her  success. 

Child  said  she  understands  that  26.5 
million  of  Parade  magazine’s  40  million 
readers  are  cooks.  She  said  how  could 
any  cooking  teacher  resist  that  number — 
“and  I’m  pushing  for  at  least  10,000  more 
by  the  end  of  next  year.  And  they  will  be 
cooks  when  we  get  through  with  them,  or 
at  least  they  will  be  enthusiastic  eaters, 
and  know  what  it’s  all  about  because  they 
wdl  not  be  able  to  resist  our  fare.” 

Centerfold  color  spreads,  along  with 
more  pages  of  recipes  and  photographs 
on  all  kinds  of  special  aspects  of  food  and 
the  kitchen,  as  well  as  food  personalities, 
wines,  “great  how-to  photos  on  exactly 
how  to  make  your  own  sausages,”  just 
how  to  carve  a  shoulder  of  pork — “and 
that’s  a  tricky  piece  of  work” — will  be 


included.  Other  fare  may  include  skin¬ 
ning  an  eel  evenly;  perhaps  how  to  milk 
the  heaviest  cream  out  of  a  cow,  she 
added. 

Child  said  she  hopes  that  at  Parade 
she’ll  have  freedom  to  develop  interest¬ 
ing  subjects,  the  opportunity  to  do  some 
“really  fine  photography.” 

She  says  she’ll  also  be  working  with  her 
cooking  team,  some  having  been  together 
for  10  to  15  years  on  the  Company  series 
on  Public  Television,  on  The  French  Chef 
and  on  Good  Morning  America. 

“I  have  no  pretentions  at  all  about 
being  a  chef — I’m  strictly  a  home  cook,  a 
do-it-yourselfer.  And  I  have  always 
addressed  myself  to  people  who  like  to 
cook,”  said  Child,  continuing,  “or  at 
least  to  those  who  love  to  eat,  because 
those  are  the  people  who  become  the 
cooks — out  of  pure  greed.”  She  said  she 
expects  to  present  Parade  readers  with 
do-able,  interesting,  informative  recipes 
and  information  about  food  and  cooking 
in  general. 

N.Y.  Times  expands 
national  edition 

The  New  York  Times  Co.  started 
printing  the  national  edition  of  the  i\ew 
York  Times  in  Florida  on  November  2  to 
enable  morning  delivery  of  the  two  sec¬ 
tion  paper  throughout  the  south. 

Pages  of  the  national  edition  are 
transmitted  by  satellite  to  the  printing 
plant  of  the  Lakeland  Ledger,  a  Times 
Co.  newspaper. 

The  press  run  tor  the  Honda  edition  or 
the  national  Times  will  be  about  15,0(X) 
copies  daily  and  35,000  copies  on 
Sunday. 


FOOD  EDITOR — Julia  Child,  who  becomes  food  editor  of  Parade  Maga¬ 
zine  in  1982,  was  the  guest  of  honor  at  a  recent  luncheon  at  the  St. 
Regis-Sheraton  Hotel  hosted  by  the  magazine  for  the  advertising  community. 
Mrs.  Child,  and  her  husband,  Paul  (left)  take  a  moment  to  chat  with  Parade's 
editor  Walter  Anderson. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ALCOHOLISM 


A  MORAL  APPROACH  TO  ALCOHOLISM;  14  I 
pa^es.  Reprintable,  in  columns  or  sold  bound 
as  IS.  $2.  to  postpaid  The  Newspaper  Agency. 
Inc.  35  W  Mam  St.  Suite  5.  Smithtown  NY  I 


TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  OBI.  17700  Western  69e.  Gar¬ 
dena  CA  90248. 


_ AUTOMOTIVE _ 

YOUR  AUTO  AND  YOU;  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features.  814  E 
Manor  Circle.  Milwaukee  Wl  53217. 


CHILDREN/young  adult  book  reviews:  200 
words  on  new/old  titles;  weekly  package  has  5 
informative,  easy-to-read,  fun  reviews;  write 
MO  Books.  26313  Purissima  Rd.  Los  Altos 
Hills  CA  94022. 


NINE  TO  FIVE  WOMAN  has  been  targeting 
office  peeves  for  four  years.  Coffee-making  to 
career  blocs.  Reader  queries  welcomed.  Week¬ 
ly.  M  M.  Carberry.  1349  Douglas.  FlossmoorIL 


SMALL  BUSINESS  COLUMN-  Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed  Featured  in  Newsday.  Philadelphia 
Bulletin.  Houston  Chronicle  and  100  fine 
newspapers.  Free  samples.  M  Stevens.  15 
Breckenridge  Rd.  Chappaqua  NY  10514. 


THE  BRIEFCASE  is  a  weekly  career  and  work¬ 
place  question/answer  column  with  current 
newspaper  circulation  over  400K .  The  author  is 
a  senior  level  corporate  executive  -  Harvard 
MBA  attorney.  Sample  and  rates.  Frontrun¬ 
ners.  1305  E  Rupublican.  Suite  3.  Seattle  WA 
98102 


DEAR  EDITOR:  You  may  have  noticed  a  re¬ 
markable  increase  in  the  future,  science  and 
technology.  The  extraordinary  success  of  fu¬ 
ture-oriented  magazines  such  as  "Omni.  " 
"Science  81."  "Science  Digest."  and  "Discov¬ 
er"  indicates  that  many  more  people  are  be¬ 
coming  aware  of  the  myriad  ways  in  which  tech¬ 
nological  innovations  are  changing  the  world  in 
which  they  will  live,  work  and  play  in  the  next 
ten  to  twenty  years.  Not  everyone  can  afford 
these  expensive  magazines  and  mm  haven't 
time  or  background  to  read  them.  OF  THINGS 
TO  COME  brings  material  from  these  sources 

I  and  technical  releases  from  1 18  universities 
and  research  organizations  down  to  750  words 
each  week  in  easy  to  read  language.  For  sam¬ 
ples  of  DON  FABUN'S  column  write  FEATURE 
ASSOCIATES.  3334  Kerner  Blvd.  San  Rafeal 
CA  94901.  After  all.  it's  your  future,  too. 


CHILDREN  learn  about  nature  through  "Uncle 
Walt's  Animal  Farm"  column.  Free  samples. 
Cinderella  Adventures.  PO  Box  2216.  Clear- 
brook  BC  Canada  V2T  3XB. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal.  Box 
278.  Bruce  MS  38915. 


WHAT'S  NEW  IN  MEDICINE?  Latest  medical 
I  news,  weekly,  with  commentary.  Samples  LA 
Chotkowski.  MD.  FACP.  1143  Chamberlain 
Hwy.  Kensington  CT  06037. 


"FREE  GROCERIES.  "  Readers  of  this  weekly 
column  can  get  free  groceries  and  other  house¬ 
hold  items  through  couponing  and  refunding 
tips  and  current  offer  listings.  Written  by 
nationally  known  "Coupon  Queen -Cheryl 
Peart".  Free  samples  and  rates.  Peart  Publica¬ 
tions.  Dept  NCEP.  25-D  West  Fifth  St.  London 
OH  43140. 

"MORE  FOR  YOUR  MONEY" -A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  MikeLeFan.  1802  S 
13th.  Temple  TX  76tol. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate.  7  Charles  (^rt.  Middle- 
town  NY  10940;  (914)  692-4572. 


POLITICAL  COLUMNS 


NATION'S  MOST  INCANDESCENT  conserva¬ 
tive:  CH  Freedman  (often  featured  in  Manches¬ 
ter  Union  Leader).  If  you  can  survive  the  angry 
reaction  of  admirers  of  Ted  Kennedy.  Gloria 
Steinem.  John  Lennon  et  al.  he'll  provide  the 
fireworks.  Weekly.  900-plus  words.  Greenpoint 
Syndicate.  699  E91stSt.  Brooklyn  NY  1 1236 


PUZZLES-COMIC  STRIPS-AND  SPECIAL  FEA¬ 
TURES  Wide  selection  to  choose  from.  Write: 
Dickson-Bennett.  PO  Box  265.  St  Joseph  MO 
64502  or  phone  (816)  279-9315  or  (213) 
515-5047. 

_ REAL  ESTATE _ 

HOUSE  CALLS-National  award  says  "enter¬ 
taining.  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  7th  year,  major  dailies. 
College  prof,  broker,  journalist.  240  Heming¬ 
way  rRochester  NY  14620;  (716)  271-6230. 


VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly.  Mt 
Vernon  lA  52314. 

_ TELEVISION _ 

SOAP  STAR  WORD...  Unique  new  word  game, 
compact  (21  picas  by  3V7  inches)  100%  soap 
opera  oriented.  Samples,  low  rates.  Leo  White 
Productions.  168  Strasser  Av.  Westwood  MA 
02090. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


E  &P  Classifieds— 

As  effective  in  the  newspaper  community  as  your  newspaper’s  classi¬ 
fieds  are  in  your  community. 
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ATTENTION!!! 

1982 

JOURNALISM  SCHOOL 
GRADUATES 


Editor  &  Publisher  would  like  to  extend  to  you.  as  a 
graduation  “gift”. 

ONE  FREE  insertion 
in  the  Positions  Wanted  section 
of  the  December  26. 1981  issue. 

As  an  added  bonus,  if  you  run  your  ad  one  more  time 
you  will  be  charged  the  two-time  rate  of  $2.50  per  line,  if 
you  run  your  ad  two  additional  times  you  will  be 
charged  the  three-time  rate  of  $2.25  per  line,  per  issue 
and  if  you  run  your  ad  three  additional  times  you  will  be 
charged  the  four-time  rate  of  $2.00  per  line,  per  issue. 
But  note,  whether  or  not  you  take  advantage  of  the 
multiple  rates  your  ad  in  the  December  26th  issue  will 
be  FREE. 

—GUIDELINES— 

1.  D*adlin«:  December  11.  1981. 

2.  Ads  must  not  exceed  7  lines  (39  characters  per  line). 

3.  Use  of  E  &  P  box  numbers  will  not  be  accepted. 

4.  Journalism  school  and  graduation  date  must  be  spe¬ 
cified. 


Editor  &  Publisher  welcomes  you 
into  the  wonderfui  world  of  journalism!!! 

E&P  CLASSIFIED  ADVERTISING 
(212)  752-7050 


DEADLINE 

CHANGE 


Due  to  the  Thanksgiv¬ 
ing  Holiday,  the  Classi¬ 
fied  ad  deadline  for  the 
November  28,  1981 
issue  will  be: 

Friday 

November  20, 1981 
at  2PM  (EST) 

E&P  CLASSIFIEDS 
(212)  752-7050 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 

AWARD-WINNING  regional  slick  stock  bi¬ 
weekly  magazine.  Gro<^  $70.(XX>.  Zone  5. 
Box  3320.  Editor  &  Publisher. 


join  franchise  program.  Individual  or  firms  with 
advertising  or  publishing  experience  are  being 
sought  in  Atlanta.  Boston  and  Washington.  DC 
to  own  and  operate  a  local  edition  of  a  national 
magazine.  For  more  infomation  contact:  Mr  Ed¬ 
wards.  1001  Home  Ideas.  1640  New  Highway. 
Farmingdale  NY  11735;  (516)  293-3130. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX.  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Kr^biel. 
Box  88.  Norton  KS  67654  or  Robert  N  Bolitho. 
Box  7133.  Shawnee  Mission  KS  66207. 

A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E&P  CLASSIFIEDS 
(212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classification. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden 

Please  Indicate  exact  classification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  tjuyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 
6009. 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  EL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSU  LTANTS/I NVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


HALF  CENTURY  OF  EXPERIENCE  in  getting 
good  buyers  and  sellers  together.  NEWSPAPER 
SERVICE  CO.  INC.  PO  Drawer  12428,  Panama 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


'Sell  or  Buy  a  Weekly  Newspaper. 

'Over  20  listings  nationwide. 
'Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


WE  HAVE  QUALIFIED  BUYERS  for  dailies  and 
large  weeklies.  Information  strictly  confiden- 
tiaL 

DIXIE  NEWSPAPERS,  INC 
PO  Box  490,  Gadsden  AL  35902 
(205)  546-3356 


NEWSPAPERS  FOR  SALE 


CENTURY  AND  HALF-OLD  weekly  newspaper 
and  job  shop  in  historic  Maryland  county  seat. 
Priced  at  current  market.  Building  can  be 
bought  or  leased.  Edwin  0  Meyer,  exclusive 
agent.  Suite  101-E,  300  W  Franklin,  Rich¬ 
mond  VA  23220;  (804)  643-7816. 


ESTABLISHED  western  Nebraska  county  seat 
weekly,  1400  circulation,  commercial  printing 
and  building.  Has  Compugraphic  typesetting, 
offset  and  letter  presses,  cameral  related 
equipment.  Printed  offset  at  plant  27  miles 
away.  Ideal  for  husband-wife  team.  Reply  to  (1 
R  Talbott,  Publisher,  Chappell  NE  69129, 
phone  (308)  874-2207,  nights  874-2237. 


GROWING  NEW  YORK  WEEKLY.  $170,000 
gross  in  1980.  Terms.  Your  financial  informa¬ 
tion  requested.  Box  3335,  Editor  &  Publisher. 


OHIO-Three  weekly  shoppers  (75,0(X)  com¬ 
bined  circulation)  with  excellent  outside  cir¬ 
culation  service.  Profitable,  with  gross  of  $1.2 
million  and  growth  potential.  Excellent  com¬ 
position  department.  Papers  can  be  more  pro¬ 
fitable  for  company  with  available  press  time. 
Reply  Box  3373,  Editor  &  Publisher. 


PROSPEROUS  WEEKLY  grossing  over 
$300,000  in  East.  Buy  for  gross  with  $50,000 
down.  CXintact  Box  3344,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  unopposed  weekly, 
$100,000  gross,  4300  paid,  solid,  just  bloom¬ 
ing,  must  sell,  health,  $118,000.  M  Leary, 
710  S  Lyon  No.  205,  Santa  Ana  CA  92705. 


VERMONT  WEEKLY,  1700  paid.  Town  of 
2500.  Priced  at  less  than  half  gross.  Buyer 
needs  $20,000.  Box  3390,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $3.50  per  line. 


POSITIONS  WANTED 
1  week  — $2.50  per  line. 


2  weeke— $3.20  per  line,  per  issue  2  weeks— $2.20  per  line,  per  issue. 


3  weeks— $3.(X)  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 


3  weeks— $2.(X)  per  line,  per  issue. 

4  weeks— $1 .80  per  line,  per  issue. 


Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  Insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rataa  avallabla  on  raquoat. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Tima, 
for  Saturday’s  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


EMmt  ft  PaUIslMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES... 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


GROWING  SOUTHEAST  WEEKLY— 5000  paid 
circulation;  $75,000  gross  and  growing,  (kxxl 
terms  to  ri^t  party;  excellent  husband-wife 
operation.  Box  3353,  Editor  &  Publisher. 


MIDWEST  TRI-WEEKLY  grossing  over  $1  mil¬ 
lion.  County  Seat.  Fully  equipped.  No  competi¬ 
tion.  Box  3284,  Editor  &  Publisher. 


MIDWEST  NEWSPAPERS - 
OUR  ONLY  BUSINESS! 

Michigan  county-seat  weekly  in  heart  of  beau¬ 
ty,  hunting,  fishing.  Famed  area  of  lower  penin¬ 
sula.  Business,  building  and  accounts  receiv¬ 
able  for  $128,000,  with  $40,000  down,  11% 
on  balance. 

Kansas  weekly  will  pay  itself  off  and  provide 
living  out  of  current  net.  Grossing  $68,000. 
$70,000  buys  business,  building.  $20,000 
down.  10%  on  balance. 

Illinois  weekly  with  large  shopper.  Gross  over 
$300,000  this  year-a  60%  increase  in  3 
years.  Good  economic  area.  Priced  at 
$250,000  with  11%  on  balance  after  down 
payment. 

ROY  HOLDING  &  ASSOCIATES 
Box  212,  Galval  IL  61434 
Phone  (309)  932-2270  or  879-2412 
‘Sales  ‘Appraisals 


WILL  SACRIFICE  profitable  Oregon  weekly 
with  strong  county  seat  voice  and  good  expan¬ 
sion  potential.  along  with  lucrative  second  pub¬ 
lication,  for  Vi  gross.  Staff  to  stay  and  produce 
more.  Only  $100,000.  For  details  call  Wayne 
Chancey  Consultants,  PO  Box  86,  Headland  AL 
36345;  (205)  693-2619. 


WELL-ESTABLISHED  Alaska  weekly  with  still¬ 
growing  circulation.  $10,000  down.  Write  Box 
3383,  Editor  &  Publisher. 


50  YEAR  OLD  paid  circulation  BIG  suburban 
weekly.  New  York  metropolitan  area.  Publisher 
"bored".  Terms  arrange.  No  dilettantes.  Ac¬ 
tion!  Box  3347,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


EXPERIENCED  FORMER  OWNER  seeks  West¬ 
ern  weekly,  $175-$225.CXX)  gross  class.  Box 
3338,  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  todiscuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michig:,i  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 


PUBUCATIONS  FOR  SALE 


EXCELLENT  RETIREMENT  opportunity  in 
HAWAII.  Well  established  Free  Shopper  pub¬ 
lication.  Growing  area.  Non-metropolitan. 
$50,000.  PO  Box  386,  Aiea  HI  %7()1. 


FOR  SALE-Zone  2.  Monthly  controlled  busi¬ 
ness  publication  20,0(X)  circulation,  no  com¬ 
petition  in  the  field,  unduplicated  mailing  list, 
excellent  opportunity.  Owner  leaving  United 
States.  Box  3385,  Editor  &  Publisher. 


SOUTHWEST 
CITY  MAGAZINE 

4  years  old.  Gross  Half-Million  plus.  Senring 
one  of  country’s  fastest  growing  Sunbelt  cities. 
250K  with  excellent  terms.  Call  RON  DRA- 
GOSET  (602)  992-4724  for  this  and  others. 


SHOPPING  GUIDES 


SHOPPER  DOCTOR  MAKES  HOUSE  CALL- 
S...Get  a  second  opinion  on  vital  operational 
changes/procedures.  Former  daily/shopper 
publisher  with  broad  experience  in  shoppers 
with  news  or  without;  classified  only  and  Mnny 
savers.  New  market  appraisal,  custom  fitting 
product  to  market.  A  data  bank  of  strategy,  rate 
incentives  and  circulation/distribution  sys¬ 
tems.  References.  Estil  Cradick,  950  Park- 
wood  Dr,  Dunedin  FL  33528.  (813)  733- 
1678. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


FRANCHISE— Seeks  operation  in  weekly  or 
daily  newspapers,  cable  television.  TMC  or 
marazines  in  New  York  City  or  suburbs.  (516) 
588-2735  evenings. 


ENGINEERING  A 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)682-7011. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


MARKETING  SERVICES 


INCREASE  YOUR  SUBSCRIBER  share  of  mar-  I 
ket  with  Mediamax.  Cost  effective  telephone  I 
and  crew  sales  programs.  National  references 
upon  request.  Call  Don  White  (716)  631- 
8220. 


NEWSPAPER  DESIGN 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS  & 
URBAN.  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 


NEWSPAPER  SERVICES 


WATCH  YOUR  CLASSIFIED  AD  SALES  SOAR! 
For  43  years  we  have  gained  knowledge  and 
experience  in  sales  management  that  can  help 
you  build  rapid  classifi^  profits,  promotion 
and  training!  Consultations  and  programs  are 
designed  for  your  own  local  opportunities! 
Greater  profits  can  be  yours.  Call  or  write  for 
more  information  and  references:  Tom  Greene, 
Classified  International,  3211  North  74th  Av, 
Hollywood  FL  33024;  (305)  981-1240. 

Put  our  proven  classified  sales  building  experi¬ 
ence  to  work  for  you. 


OFFICE  DESIGN 


INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan¬ 
ning  and  design  for  journalism  offices.  Contact: 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501; 
(816)  279-8567. 


JOIN  OUR  CONTRACT  CREW! 


...Those  individuals,  companies, 
syndicates  that  know  the  value  of  a 
E&P  ad  and  run  with  us  on-a  regular 
basis. 

So.  be  it  12,  26  or  52  times  per  year, 
we  produce  business  and  profit  for 
these  people.  We  offer  you  freedom 
to  rotate  your  copy  within  our  regular 
deadline  times,  monthly  billing,  and 
the  best  exposure  in  the  field: 

IN  E&P  CLASSIFIEDS 
Come  reserve  your  place  now  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 


E&P  CLASSIFIEDS 
(212)  752-7050 


BUSINESS  SYSTEMS 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
for  more  information  (913)  381-1109,  or  write 
CDS.  Inc,  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av.  Overland  Park  KS  66212. 


CAMERA  A  DARKROOM 


CAMERAS  AND  PUTEMAKERS.  Buy.  sell, 
trade-10%  commission,  our  only  charge.  Jeff 
Weber,  (216)  729-2858. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de-  j 
signed  by  a  publisher  to  handle  bookkeeping  in  ! 
terms  of  “column  inches."  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  char^,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166;  (715)  526-6188. 


COMPUTERS 


COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion.  %1  Columbia  Cr,  Merrimack  NH  03054; 
(603)  424-5033. 


COMPUSCAN  ALPHA  O.C.R.'s,  3  available. 
Contact:  Ken  Ridout,  The  Dallas  Times  Herald. 
(214)  744-6329. 


FOR  SALE 

TAL-STAR — General  automation  18-30,  32K 
CPU  and  peripheral  equipment.  Located  in 
southern  Connecticut.  Contact  W  Brinegar 
(800)  638-4782. 


TALSTAR  T-ICXX)  Systems,  complete.  Includ¬ 
ing  two  32K  \B/30's,  four  CD114  disk  drives, 
nine  Delta  Data  VDT’s,  Data  Products  2440 
Line  Printer,  Versatec  Line  Printer,  and  associ¬ 
ated  paper  tape  readers  and  punches.  Contact: 
Ken  Ridout,  The  Dallas  Times  Herald,  (214) 
744-6329. 


MAILROOM 


BINDERY  AND  MAILROOM  EQUIPMENT. 
Buyers  and  sellers  contact  us.  10%  sales  fee-- 
our  only  charge.  Jeff  Weber  (216)  729-2858. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A’s 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


CUTLER-HAMMER  CONVEYOR,  press  take-off 
vertical,  horizontal,  drop,  delivery  table,  90  de¬ 
gree  turns. 

BELL  CAMP,  INC. 


DIODE  GLASER  2  into  1  inserting  machine 
New  condition  with  extras,  $15,500 
(414)  784-0110 


DIDDE-GLASER  4  station  inserter.  New  heads, 
not  used  since  rebuilt.  Model  320.  Complete 
spare  parts.  $11,000.  Jim  McKay,  (615)482- 
1021. 


MAILROOM 


SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 
Sheridan  24P  inserter  with  handfly  table. 
Folded  edge  first  delivery  system  for  Sheri¬ 
dan  inserter. 

Muller  227  inserter  modified  for  double 
deliveni  operation. 

Ferag  h500  Counter  Stacker. 

Sta  Hi  257  Counter  Stacker. 

Sta  Hi  251  Counter  Stacker  with  spare  parts. 
Sheridan  5  knife  bimmer. 

Baum  quarter  folder. 

I  Guilmont  quarter  folder. 

I  Saxmayer  tying  machine, 
i  Signode  ML2EE  tying  machine. 

I  Idab  440  Counter  Stacker 
I  Cutler  Hammer  spare  parts. 

[  Kansa  inserter  with  4  stations. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately. 

Graphic  Management  Associates,  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St.,  Southboro  MA  01772 
(617)  481-8562 


FOR  SALE 

24P  Sheridan  inserting  machine.  Serial  No. 
96.  Counter  25/50  kicto  with  fly  table  vacuum 
pump  and  5  head  operation.  Contact  Ed  Poe 
532-4444  Area  Code  205. 


FERAG  COUNTER  STACKER 
REPLY  TO 

BOX  3374,  EDITOR  &  PUBLISHER 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


MULLER  AND  MARTINI  Model  227E,  2  into  1 
inserter  for  sale.  Excellent  condition.  New  cost 
$47,500,  your  cost  $29,950.  For  information 
call  Obie  Lee  (713)  526-2693. 


SHERIDAN  848  inserter.  Call  or  write  428  E 
Grand  Av,  Des  Moines  lA  50309;  (515)  282- 
2666. 

Great  Plains  Graphic-The  Equipment  People 


MISCELLANEOUS 


FOR  SALE — 20,000  black  steel  city  road  run¬ 
ner  motor  route  tubes.  Price  is  n^otiable.  Ex¬ 
cellent  condition.  Quick  sale  necessary.  Bill 
Johnson,  Record  Publishing,  123  N  PnKpect, 
Ravenna  OH  44266;  (216)  296-8414. 


FOR  SALE:  ASR  machine  with  reperforator  and 
10  ASR-33  receive  only  teletypes.  Will  sell  in¬ 
dividually  or  as  package.  Call  RL  Beskwe  (203) 
576-1976,  or  write  Public  Relations  Dept, 
Brii^g^  Jai  Alai,  255  Kossuth  St,  Bridgep^ 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Cnrp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfiekt  IL 
60093;  (312)  446-7017. 


NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST.  NEW  YORK  NY  10022 

(212)  688-3020 


NEWSPRINT — Specialties-colors-groundwood 
papers;  sheets/rolls;  contract/spot;  David  F. 
Hoy-Paper  Sales,  Affliated:  The  Paper  Group. 
Inc;  (212)  752-0558,  (602)  297-9976. 


PHOTOTYPESETTING 


PRICE  REDUCED 

Compumphic  RCP  101  phototypesetting  pro¬ 
cessor.  Unit  used  one  year  with  RC  paper  before 
newspaper  bought  on-line  system.  Excellent 
condition  -  new  $8000  -  our  price  $  1 500.  Con- 
'  tact  Marc  W  Anthony,  Star-Herald,  Scottsbiuff 
j  NB;  (308)  632-0670, 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESEUING 


COMPUWRITER  PACKAGES  JR,  I.  II.  IV  or 
7200,  processor,  strips  and  spare  parts  kit. 
$2495  and  up.  Guaranteed.  Jeff  Weber  (216) 
729-2858. 


COMPUWRITER  ll-TG,  18  fonts  plus  width 
plugs,  spare  parts  kit  and  MagSet  storge  unit. 
7250-TG  Headliner.  18  fonts  plus  spare  parts 
kit.  CompuKwik  processor.  An  ideal  starter  sys¬ 
tem!  $7000/p3Ckage.  Charles  Jr,  (813)  228- 
9861. 


COMPUGRAPHIC  9000.  keyboard  and  setter. 
Make  an  offer. 

Jim  McKay.  (615)  482  1021 


COMPUGRAPHIC  EQUIPMENT  going  fast. 
Only  five  pieces  left  from  newspaper  liquida¬ 
tion.  EditWriter  7700.  1750,  Comp  IV,  7200. 
and  Schaefer  waxers.  No  reasonable  offers  re¬ 
fused.  (914)  623-1060. 


FAST.  ACCURATE  typesetting  on  our  AM  3510 
Comp  Set.  Call  for  low  quotes.  Copyset,  Box 
194.  South  Pans  ME  04281;  (2(57)  743- 
6843. 


TYPESEniNG  EQUIPMENT.  Buyers  and  sel¬ 
lers  contact  us.  10%  sales  fee-our  only  charge. 
Jeff  Weber  (216)  729-2858 


PRESS  CONVERSIONS 


WEB  WIDTH  REDUCTION 
PRESS  PARTS  *  CONVERSION  LABOR 

Reasonable  delivery  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  Completed 
George  R  Hall.  Inc 
(800)  321-3109 


PRESSES 


21  Vft  "  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

22V4"  Goss  Headliner  unit,  1  color  hump. 
New  ink  oscilating  gear  Goss  Headliner. 

22V4  "  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  V15A. 

1  Gregg  imprinter. 

6  unilvl5A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2.  Box  2285.  McAllen  TX  78501 
(512)  682-7011 


5  COMMUNITY  UNITS  WITH  CIRCUMFEREN¬ 
TIAL.  Immediate  delivery  from  factory  ware¬ 
house.  Full  1981  ITC.  $45,000  each  or 
$200,000  for  all.  Count-O-Veyor  $10,000. 
Sue  Kahl  (916)  929-9481. 


FOR  SALE  BY  OWNER.  5  units  of  News  King  (3 
units,  1964  and  2  units,  1967)  with  Color  King 
folder.  Available  now.  (912)  764-9031. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


HOE  SUPER  PRODUCTION  PRESS,  all  or  tor 

Carts.  Equipped  with  Inland  RotoScreen  Oi- 
itho  58x223,  58x22Vx  cutoff.  Also  2  Cutler- 
Hammer  Fly  tables  in  spod  condition.  Contact 
Manrin  Poel  or  Dan  Williams  at  The  High  Point 
Enterprise,  High  Point  NC  (919)  885-2161. 


EQUIPMENT  ft  SUPPLIES 


PRESSES 


GOSS  SUBURBANS.  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0666. 


GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press.  SN  U-892,  Mfg. 
1971. 

6  unit  Goss  Urbanite  press.  SN  U-640,  Mfg. 
1968  used  to  print  15,000  daily  newspaper. 

7  unit  Goss  Urbanite  press  with  two  folders.  SN 
U-725,  reconditioned,  available  for  immediate 
delivery. 

Have  several  Goss  Urbanite  units  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms. 

Offered  exclusively  by 
Inland  Newspaper  Machinery  Corp. 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


GOSS  Community  1973,  4  units,  folder  com¬ 
plete.  Very  good  condition.  Cottrell  Vanguard 
V15,  4  uniis  complete  with  folder.  1965.  Ex¬ 
cellent  condition.  Harris  Cottrell  V22,  5  units 
RBI  folder,  good  condition,  priced  right.  Cut¬ 
ler-Hammer  conveyor  complete. 

BELL  CAMP,  INC. 

(201)  796-8442 
TELEX;  130326 


HARRIS  V-15A.  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A,  8  units,  1973. 

Cottrell  V-25,  Vk  and  Vz  (older. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders;  Urbanite.  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  TX",  45  Vi". 

Fincor  motor  and  controls. 

Harris  V-22  6  units. 

Hams  845,  22V*.  5  units,  1973. 

Harris  V-25  8  units. 

Fairchild  Newsking  2  units,  1972. 

Color  King  (older  KJ-6. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


LINOTYPE  Newsmaster  offset  newspaper 
press.  5  units  (4  units  are  3/c  units).  45V7'' 
(22^4'’  cut-off)  X  36  web  width,  2  folders.  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC.INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


PRESSES,  CAMERA.  BINDERY.  Buyers  and 
sellers  contact  us.  10%  sales  fee-our  only 
charge.  Jeff  Weber.  (216)  729-2658. 


RECONDITIONED  BY  FACTORY 
TRAINED  EXPERTS— SAVE  $125,000 
1973  Color  King  4  unit  web  offset  perfector 
with  4  rollstands.  Color  King  6  web  folder,  40 
hp  motor  drive  and  plate  bender 
Subject  to  prior  sale 
InterWeb  Systems 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896  4330  Telex  56-7471 


THE  WEB  SPECIALISTS 
Goss  Suburban  1500,  7  units,  1969 
Goss  SC,  6  units.  1969 
Goss  Community.  5  units,  1981 
Goss  Community  add-on  units.  1968-72 
Goss  Suburban  add-on  units,  1967 
Goss  Urbanite,  6  units.  2  3-colors.  1968-72 
Goss  Urbanite  add-on  units  and  folders 
Harris  V  ISA,  6  unite,  2  JF  15's,  1978 
Harris  V-25.  8  unite.  3  JF  25's,  1978 
ONE  Corp/Atlanta 


EQUIPMENT  &  SUPPLIES 


PRESSES 


2  Unit  Goss  grease  community  w/20hp  drive  Vx 
and  Vi  Communite  folder.  Skidded  as  is  where 
IS  or  in  stalled.  I^one  (707)  226-3711  Bill 
Stabler  or  Dave  Church. 


WE  HAVE  IN  STORAGE:  Spare  parts  tor  Hoe, 
Scott.  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printirrg  equipment 
NORTHEAS'T  STORAGE 
AND  INDUSTRIES,  INC. 

(213)257-7557 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)289-7900.  AMS,  1290 
Central  Av.  Hillside  NJ  07205. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200.  EDITOR  &  PUBLISHER. 


NEED  GOOD  USED  Compugraphic  Unisetter 
and  direct  entry  keyboard.  Noble  Welch,  Tri¬ 
bune.  Box  669,  Terrell  TX  75160;  (214)  563- 
6476. 


SHERIDAN  48P  inserter  for  daily  newspaper 
operation.  Must  be  seen  in  operation.  Reply  to 
Box  3241,  Editor  &  Publisher. 


WILL  PAY  TOP  CASH  PRICES  tor  paper  cut¬ 
ters.  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Chesnire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.  plus  Virkotype  and  gold 
I  stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 


(404)  321-3992  Telex  700563 


WOOD  PNEUMATIC  AND  PASTER  SYSTEM 

Six  (6)  units  only,  professionally  engineered,  modified,  reconditioned 
for  installation  mechanically  and  electrically  for  substructure  and  reels 
of  double-width  press,  or  for  single  width  press  operation,  to  speed 
production.  Similar  system  can  be  seen  in  operation.  Price  includes 
installation  mechanical  and  electriacal.  Write  for  full  particulars. 

WNMA-INC..  PO  Box  5258,  San  Mateo  CA  94402 
_ Phone  (415)  574-2445 _ 


The  Industry’s 

MEETING 

PLACE... 


When  you  need  to  reach 
newspaper  people,  you 
can  meet  all  the  people 
you  want  to  meet — sel¬ 
lers,  buyers,  em¬ 
ployers,  job-seekers, 
services.  In  the  pages 
of 

Editor  ft  Publishor 

CLASSIFIED 

ADVERTISING 

Our  phone  number— (212)  752-7050 
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HELP  WANTED.  .  . 


ACADEMIC 


HEAD  OF  THE  SCHOOL  OF 
JOURNALISM  AND  BRCADCASTING 
Oklahoma  State  University  seeks  a  vigorous 
and  dynamic  leader  for  the  School  of  Journal¬ 
ism  and  Broadcasting.  PhD  or  equivalent,  with 
a  record  of  distingui^ed  scholarly  and/or  crea¬ 
tive  achievements,  is  required.  Previous  admi¬ 
nistrative  experience  is  desirable  but  not  de¬ 
manded.  Rank  of  associate  or  full  professor 
with  academic  area  of  expertise  encompassed 
by  the  School's  discipline. 

The  Head  is  the  chief  academic  and  fiscal  offic¬ 
er  of  the  School,  and  directly  responsible  to  the 
Dean  of  the  College  of  Arts  &  Sciences.  The 
School  is  composed  of  20  faculty,  and  senres 
687  undergraduate  and  30  graduate  majors. 
The  Head  is  also  the  chief  administrative  offic¬ 
er  for  KOSU-FM  and  the  daily  newspaper. 
Applications  should  include  a  curriculum  vitae 
and  the  names  of  three  references.  To  receive 
full  consideration,  please  send  application  by 
January  15  to: 

Smith  L  Holt,  Dean 
College  of  Arts  &  Sciences 
Oklahoma  State  University 
Stillwater  OK  74078 

Oklahoma  State  University  is  an  Aff  imative  Ac¬ 
tion  Equal  Opportunity  Employer. 


HEAD,  JOURNALISM  DEPARTMENT 
New  Mexico  State  University  seeks  a  Head  for 
its  Department  of  Journalism  and  Mass  Com¬ 
munication. 

This  Is  an  opportunity  to  give  direction  to  a 
program  with  approximately  200  majors,  cover¬ 
ing  the  fields  of  broadcasting,  print  and  electro-  i 
nic  journalism,  and  advertising.  Some  teaching 
is  expected.  General  oversight  of  full  service 
public  radio  and  television  stations 
Qualifications  must  include:  College  teaching; 
PhD  preferred;  administrative  experience  in 
either  an  academic  or  professional  setting;  and 
significant  professional  accomplishment  in 
print  and/or  electronic  media.  Salary  is  com¬ 
petitive.  depending  on  qualifications  and  ex¬ 
perience. 

Submit  letter  of  application,  resume,  and  three 
letters  of  reference  to:  Karen  Holp,  Search 
Committee  Chairman.  Department  of  Journal¬ 
ism  and  Mass  Communication,  Box  3J,  New 
Mexico  State  University,  Las  Cruces  NM 
88003.  Deadline  for  receipt  of  applications 
January  5,  1982.  Appointment  effective  July 
1,  1982. 

NMSU  IS  AN  EQUAL  OPPORTUNITY/ 
AFFIRMATIVE  ACTION  EMPLOYER 


NEW  MEXICO  STATE  UNIVERSITY  seeks  TWO 
tenure-track  assistant  professors  for  positions 
in  print Journalism  sequence  commencing  Fall 
1982.  Teaching  areas  include  reporting,  edit¬ 
ing,  magazine  journalism,  public  opinion, 
press  law.  press  history,  and  international  com¬ 
munications.  MA  required;  doctorate  in  com¬ 
munications  or  related  field  preferred.  Mini¬ 
mum  of  3  years  professional  experience  re¬ 
quired.  Salary  competitive.  Send  resumes,  let¬ 
ters  of  recommendation  before  December  5. 
1981,  to  Dr  Don  R  Martin.  Search  Committee 
Chairman,  Department  of  Journalism  and  Mass 
Communications,  Box  3-J.  New  Mexico  State 
University,  LasCrucesNM  88003.  NMSU  is  an 
Equal  Opportunity.  Affirmative  Action  Em¬ 
ployer. 

TWO  FACULTY  MEMBERS  to  teach  print  jour¬ 
nalism  beginning  Fall,  1982.  One  will  aisc 
have  duties  as  publisher's  representative  to  the 
student  newspaper,  and  candidates  should 
specify  any  interest  in  that  position.  Candi¬ 
dates  should  have  an  MA  (PhD  preferred),  pro¬ 
fessional  experience,  and  potential  tor  scholar¬ 
ly  research.  Rank  and  salary  dependent  on 
qualifications.  Send  curriculum  vitae  and  have 
three  letters  of  reference  sent  to  Dr  L  A  Lorenz. 
Chairman.  Department  of  Communications, 
Loyola  University,  New  Orleans  LA  70118. 
Deadline:  December  31,  1981.  Loyola  Uni¬ 
versity  is  an  equal  opportunity,  affirmative  ac- 
tion  employer. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  yes,  yes!  When  the  experienced 
professor  is  looking  for  a  change  of 
scene  or  challenge,  he/she  knows 
the  place  to  find  that  job  is  E&P 
CLASSIFIEDS!  E&P  is  found  in  most 
Journalism  libraries  around  the 
country,  so  what  more  logical  place 
to  list  your  Academic  openings? 
E&P  CLASSIFIEDS- 

WE  RE  EDUCATED! 


ACADEMIC 


JOURNALISM  AND  MASS  COMMUNICATION: 

At  least  five  positions-Assistant  to  full  profes- 
sorships-at  the  Universih  of  Oklahoma  to  be¬ 
gin  Fall,  1982,  in  News  Communication,  Pro¬ 
fessional  Writing,  Radio-Television-Film,  and 
Photojournalism.  Teaching  experience  in  each 
position  is  desirable. 

NEWS  COMMUNICATION  (2  positions): 
Earned  doctorate  and  professional  print  media 
experience  required  for  one  position.  Prefer¬ 
ence  will  be  given  to  candidate  with  public 
affairs  reporting  experience.  The  second  posi¬ 
tion  requires  either  an  earned  doctorate  with 
professional  print  media  experience  or  signifi¬ 
cant  editorial  management  experience. 

PROFESSIONAL  WRITING:  BA  degree  and  ex¬ 
tensive  paid  publications  record  at  the  national 
market  level. 

RADIO-TELEVISION-FILM  (2  positions): 
Earned  doctorate  and  professional  broadcast 
experience  required.  Experience  in  motion  pic-  I 
ture  production  preferred  in  one  position  and  I 
<  broadcast  production  experience  preferred  in 
I  both. 

I  PHOTOJOURNALISM:  BA  degree  and  five 
I  years'  photojournalism  experience  required. 

Applications  also  are  invited  for  Assistant 
Director  for  Administration,  a  12-month  func¬ 
tion  which  will  be  held  by  a  current  or  new 
faculty  member  who  also  is  involved  half-time 
in  teaching  and/or  research.  Requirement  for 
consideration  is  eligibility  for  a  tenure-track 
position  on  the  School's  faculty.  Salary  and 
rank  for  each  appointment  will  be  bas^  on 
qualifications.  Salaries  are  competitive.  Send 
resume  and  have  three  letters  of  reference  sent 
to  Elden  Rawlings,  Director.  HH  Herbert 
School  of  Journalism  and  Mass  Communica¬ 
tion,  University  of  Oklahoma,  Norman  OK 
73019.  Specify  position  in  which  candidate  is 
interested.  Deadline  January  15,  1982. 
Affirmative  Action/Equal  Opportunity  Em¬ 
ployer. 


UNIVERSITY  OF  FLORIDA  Department  of  Jour¬ 
nalism  has  an  opening  in  Fall  1982  for  some¬ 
one  in  newspaper  management,  with  a  secon¬ 
dary  interest  in  publication  design  and  graphics 
preferred.  Assistant  professor  in  a  tenure  track, 
salary  minimum  of  $20,000,  negotiable  de¬ 
pending  on  professional  and  teaching  experi¬ 
ence.  Master's  required.  PhD  preferred,  with 
strong  professional  experience.  Research  and 
publication  expected.  Person  would  teach  in 
undergraduate  and  graduate  programs,  espe¬ 
cially  newspaper  management  and  community 
journalism,  (bourses  in  design  and  graphics 
possible,  depending  on  qualifications.  Dead¬ 
line  IS  January  30.  1982.  Send  applications 
and  resumes  to  Professor  Jean  Chance,  Jour¬ 
nalism  Search  Committee,  3049  Weimer  Hall, 
University  of  Florida,  Gainesville  FL  32611. 
The  University  is  an  equal  opportunity/affirma¬ 
tive  action  employer  and  encourages  applica¬ 
tions  from  minorities  and  women.  The  Depart¬ 
ment  of  Journalism  conducts  all  searches  in  the 
open. 


ADMINISTRATIVE 


BUSINESS  MANAGER 

Career-oriented  individual  needed  to  manage 
business  department  of  daily  nevrspaper  and  to 
be  responsible  for  planning,  budgeting  and 
company  reporting.  Successrul  candidate  will 
possess  business  or  related  degree,  strong  writ¬ 
ten  and  verbal  communication  skills  and  be  a 
goal-oriented  team  player.  Excellent  career 
opportunity  with  a  newspaper  that  is  part  of 
NVSE  Communications  (^poration.  Send  re¬ 
sume  to:  Publisher,  Marshall  News  Messenger, 
PO  Box  730,  Marshall  TX  75670, 


DISTRICT  MANAGER 

Well  established  newspaper  of  18,000  daily 
circulation  has  opening  tor  circulation  district 
manager.  Applicants  must  have  strong  sales 
ability  with  proven  accomplishments  and  good 
business  background.  1-2  ^rs  college  desir¬ 
able,  but  not  mandatory.  Send  resume  to:  H 
Allen  Wamsiey.  Business  Manager.  Midland 
Daily  News.  Midland  Ml  48640. 


WEEKLY  IN  WESTERN  NORTH  CAROLINA 
looking  for  General  Manager/Editor  with  sales 
and  editorial  experience,  good  judgment  and 
sound  writing  skills  essential.  Opportunity  with 
growing  company.  Send  resume  and  informa¬ 
tion  to  PO  Box  A,  Icard  NC  28666. 


HELP  WANTED 


ADMmSTRATIVE 


GENERAL  MANAGER 

We  need  a  top  flight  general  manager  for  our 
mid-size  California  daily  newspaper.  We  want  a 
roven  leader  who  has  the  experience  and 
nowledge  to  lead  this  award-winning  news¬ 
paper  to  even  greater  heights.  Only  qualified 
applicants  will  be  considered.  Send  resume 
and  salary  history  to  Box  3299,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER 

General  manager  wanted  for  a  Shopper/Penny 
Saver  operation.  Must  have  proven  bxkground 
in  marketing  and  sales  of  Shoppers  and/or  Pen¬ 
ny  Savers.  This  is  a  big  opportunity  to  join  a 
large  company  starting  up  Shoppers/Penny 
Savers  in  Zone  9.  Send  resume  and  salary  re¬ 
quirements  to  Box  3301,  Editor  &  Publisher. 


GENERAL  MANAGER  to  take  charge  of  newly- 
acquired  Ingersoll  property  in  Ridgewood,  New 
Jersey.  Twice  weekly  newspaper  group  in  ex¬ 
tremely  upscale  marketing  area.  Excellent 
opportunity  for  a  person  with  extensive  news¬ 
paper  management  experience  and  goal- 
seeking  orientation.  Send  resume  to:  Edward 
C.  Slingland,  Senior  Publisher,  Riverdale  Pub¬ 
lishing  (tompany,  1  Boonton  Av,  Butler  NJ 


GENERAL  MANAGER.  ILLINI  PUBLISHING 
COMPANY,  publisher  of  student  publications, 
operator  of  student  FM  station.  University  of 
Illinois.  Person  would  supervise  operations. 
Newspaper  business  background  preferred. 
Send  full  details  to  Gene  GiTmore.  810  South 
Wright,  119  Gregory  Hall,  Urbana  IL  61801. 


NEWSPAPER  ASSOCIATION 
Seeks  assistant  director,  strong  in  all  phases  of  i 
daily  newspaper  business  with  solid  back-  : 
ground  in  jiersonnel  management,  editorial  | 
and  administration.  Must  be  able  to  develop  : 
and  write  bi-weekly  newsletter;  organize,  sche-  { 
dule  and  run  training  programs  in  all  aspects  of 
the  business;  handle  office  routine  and  detail. 
Send  full  particularsand  salary  requirements  to  ! 
Executive  (tommittee.  New  England  Newspap-  I 
er  Association,  223  Derby  St.  Salem  MA  ; 
01970.  ! 


ADVERTISING 


NEW  MEXICO  WEEKLY,  award-winner,  needs  ; 
assertive,  hard-working  advertising  manager  to 
sell  in  competitive  area.  Semi-arid,  energy  pro¬ 
ducing  area  near  Colorado  mountains.  Probably 
a  job  for  a  person  with  l-3yearsexperience,  not  i 
a  novice,  but  all  applications  considered  and  j 
acknowledged.  Position  opens  in  January.  ; 
Send  resume,  salary  history  to  Rich  Van  Cleef,  I 
Independent  Review,  PO  Box  X,  Aztec  NM 
87410. 


ADVERTISING  DIRECTOR  for  daily  and  weekly 
publications.  Must  be  able  to  motivate  staff 
and  be  goal-oriented.  Excellent  benefits  and 
career  opportunity  in  our  growing  national  com¬ 
pany.  Send  resume  to  General  Manager,  Tona- 
wanda  News.  435  River  Rd.  N  Tonawanda  NY 
14120. 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES  MANAGER 
The  Buffalo  News,  western  New  York's  leading 
newspaper  expanding  telephone  classified  di¬ 
vision  has  a  new  position  available  for  a  tele¬ 
phone  sales  manager.  If  you  are  a  marketing 
and  sales-oriented  TELEPHONE  professional 
with  experience  in  the  areas  of  commercial 
account  development  and  selling  new  business 
you  coukJ  be  just  the  person  to  lead  in  the 
management  of  a  winning  team  of  telephone 
professionals  at  one  of  the  nation's  fastest 
growing  Sunday  and  daily  newspapers.  An  ex¬ 
cellent  starting  salary,  a  superior  package  of  i 
fringe  benefits  will  makebecominga  part  of  the 
marttet’s  finest  sales  organizations  a  real 
bonus.  If  you  accept  the  challenge  and  want  to 
expand  your  career  and  income  potential  send 
your  resume  in  complete  confidence  to  Clyde 
Pinson,  Advertising  Director  for  an  appoint- 
:  ment. 

Buffalo  News 
1  News  Plaza,  Box  100 
Buffalo  NY  14240 

_ An  Equal  Opportunity  Employer _ 

30.0(X)  CHICAGO  suburban  group  needs  clas¬ 
sified  phone  manager  skilled  in  promotions, 
training.  Growth,  earnings,  opportunity 
I  abound!  Send  resume,  salary  history  in  com¬ 
plete  confidence  to  Box  3387,  Editor  &  Pub¬ 
lisher. 


20,000  DAILY  has  opening  for  qualified  sales- 
oriented  advertising  representative  to  join 
young,  growing  staff,  sell  both  display  and  clas¬ 
sified  Experience  or  education  in  print  sales 
essential.  Salary  plus  commission.  Send  re¬ 
sume  to  S  Haskell,  Advertising  Director,  Ken¬ 
nebec  Journal,  Augusta  ME  04330. 


HELP  WANTED 


ADVERTING 


I  ADVERTISING  SALESrtrlANAGER 
I  Expanding  Florida  suburban  free  weekly  needs 
I  experienced  person(s)  to  take  on  growing  mar- 
1  ket.  Must  be  type  who  stays  with  the  job,  and 
I  proves  reliable.  Good  opportunity  for  right  per- 
I  son.  Send  resume,  with  salary  requirements  to 
!  Box  3341,  Editor  &  Publish^. 


ADVERTISING  REPRESENTATIVE  sought  by 
eastern  Pennsylvania  publisher  with  1  daily,  2 
weeklies.  Salary  to  18M  plus  bonus  structure. 
Must  be  experienced  and  able  to  start  im¬ 
mediately.  Send  resume  to  Box  3326,  Editor  & 
Publisher. 


PARIS  NEWSLETTER  in  English  seeks  US 
partner  for  advertising,  distribution,  etc.  Pans 
Letter  Publishing (tompany.  Incorporated.  689 
Fifth  Av,  New  York  NY  10022. 


SALES  MANAGER 

Major  Midwestern  metropolitan  newspaper  has 
!  an  opening  for  a  retail  advertising  sales  mana- 
I  ger.  We  are  seeking  a  candidate  with  a  proven 
track  record  in  sales  management  in  addition  to 
a  coll^  degree.  Person  selected  will  enjoy 
direct  selling  invo'ving  new  business  and  major 
accounts  and  trail  ing  and  motivating  a  staff  of 
talented  sales  reps  while  working  as  part  of  a 
management  team.  If  interested  we  invite  you 
to  forward  your  resume  in  complete  confidence 
to  tox  3126,  Editor  &  Publisher.  Zone  5.  An 
Equal  Opportunity  Employer. 


ARTIGRAPHICS 


WANTED 

EXPERIENCED  PHOTOTYPESETTER/ 
PASTE  UP  ARTIST 

Salary  plus  commission.  Job  in  northwest  Flor¬ 
ida,  a  better  place  to  live.  National  publication. 
Per^-to  person  to:  Doc  Faison  (904)  547- 
4244,  or.  (904)  547-3630. 


CIRCULATION 


CIRCULATION  DIVISION  MANAGER 
Major  AM  metro.  Zone  2,  seeks  experienced, 
goal-oriented  individual  to  join  management 
team.  Organization,  leadership,  promotion, 
and  service  skills  are  a  must.  Good  salary  and 
benefits  with  company  car.  Send  resume  to  Box 
3325,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  community  daily 
newspaper  in  (toatesville,  Pennsylvania.  Must 
have  experience  in  home  delivery  and  be  strong 
on  service.  Knowledge  of  wholesale  distribu- 
I  tiorvand  single  copy  sales  important.  Must  pos- 
I  sess  ability  to  manage  field  and  office  person¬ 
nel.  Salary  commensurate  with  expeirience. 
Send  resume  to  Box  71,  Ardmore  PA  19(X)3. 


CIRCULATION  MANAGEMENT 
OPPORTUNITY 


Larger  metropolitan  daily  newspaper  is  seeking 
experienced  first  line  supervisors.  Excellent 
growth  potential  within  a  progressive  circula¬ 
tion  department.  Minimum  requirements: 

1.  Five  years  experience  in  circulation, 
preferably  in  home  delivery  area. 

2.  One  or  more  years  of  supervisory  experi¬ 
ence  within  a  circulation  department. 

3.  Some  college  —  degree  preferred 
but  not  required. 

Good  benefits.  $25,000  plus  to  start  depend¬ 
ing  on  background  and  experience.  Zone  9. 
Send  resume  and  salary  history  to  Box  3380, 
Editor  &  Publisher,  by  December  15,  1981. 


SUPERVISOR  PLUS.  We  are  looking  for  a  per¬ 
son  who  is  looking  for  a  future.  Six-d^,  40,000 
afternoon  newspaper  in  Zone  2.  Must  be  thor¬ 
oughly  qualified  in  all  phases  of  circulation 
work.  Carrier  home  delivery,  motor  routes,  col¬ 
lections,  promotion  and  service.  We  need  a 
strong  le^er  with  a  proven  track  record  who 
can  build  circulation.  Excellent  benefits.  Send 
complete  resume,  along  with  salary  require¬ 
ments,  to  Box  3371,  Editor  &  Publisher. 


WE  ARE  EXPANDING  our  circulation  depart¬ 
ment  and  we  are  looking  for  experienced  cir¬ 
culation  personnel. 

We  offer  job  stability  in  the  fast-growing  Sun¬ 
belt,  Zone  6,  an  excellent  salary  and  fringe 
benefits. 

Positions  open  include  district  managers, 
promotion  manager,  single-copy-sales  man¬ 
ager. 

If  you  would  like  to  relocate  in  the  Sunbelt  and 
be  associated  with  an  outstanding  metro  daily, 
send  us  some  information  on  yourself,  includ¬ 
ing  your  past  experience  and  salary  history  to 
Box  3340,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  November  7,  1981 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CIRCULATION  SALESPERSON:  Sell  circula¬ 
tion  supplies,  prizes,  and  promotional  ideas  to 
established  customers.  Circulation  manage¬ 
ment  experience  a  plus  but  not  necessary.  Ex¬ 
cellent  opportunity.  Salary,  commission,  ex¬ 
penses.  and  fringe  benefits.  Reply  Box  3263, 
Editor  &  Publisher. 


EDITORIAL 


EXPERIENCED  REPORTER  needed  by  good, 
prize-winning  chain  weekly  in  attractive,  7000 
population  small  city  with  major  forest  pro¬ 
ducts  industrial  complex  in  southern  Arkansas. 
Close  to  new  national  wildlife  refuge  and  many 
hunting-fishing  facilities.  Must  be  good  writer 
and  photographer,  self-starter  with  proven  abil¬ 
ity  to  cover  cih<ounty  government,  features, 
general  news.  About  $200  to  start  with  medical 
and  life  insurance,  vacations,  etc.  Please  do 
NOT  apply  unless  you  understand  where  we're 
located,  realize  routine  can  be  tougher  on 
weeklies  than  dailies  —  and  you  mean  busi¬ 
ness!  Job  open  early  December,  but  we  need 
applications  to  check  out  NOW.  Send  letter, 
resume,  five  samples,  references  to  Ashley 
News  Observer,  Box  798,  Crossett  AR  71635. 

EXPANDING  NEWSPAPER  GROUP 
We  are  looking  for  several  people  strong  in 
either  editorial  or  advertising  with  management 
possibilities.  All  properties  currently  located  in 
Zone  6.  Interested  applicants  should  send  re¬ 
sume,  including  salary  requirements  to  Box 
3358,  Editor  &  Publisher.  All  applications  held 
in  the  strictest  confidence. 

EXPERIENCED  society/living  writer  needed  at 
18,000  daily  PM  in  northeast  Ohio.  Must  excel 
at  feature  writing  and  page  layout.  VDT  experi¬ 
ence  desirable.  Send  resume,  clips,  salary  his¬ 
tory  and  cover  letter  to:  John  G  B^l.  Managing 
Editor.  The  Evening  Independent,  PO  Box  581, 
Massillon  OH  44648. 

ARIZONA  6  day  daily  needs  a  photojournalist 
who  can  blend  pictures  and  words  to  make 
magic.  Expanding  staff  also  needs  reporting 
and  editing  talent  for  daily  and  weekly  news¬ 
papers.  Mail  resume,  references,  samples  to 
brmovan  M  Kramer.  Jr,  Managing  Editor,  Casa 
Grande  Dispatch,  PO  ^x  639,  Casa  Grande  AZ 
85222. 

COPY  EDITORS 

WE  DEMAND  excellence  in  news  judgment, 
language  usage,  attention  to  detail  and  ability 
to  write  bright,  informative  headlines. 

WE  OFFER  excellent  compensation,  the  Paci¬ 
fic  Northwest  and  a  challenging  work  environ¬ 
ment  in  which  nothing  less  than  your  best  will 
be  accepted.  Test  and  tryout  required.  Send 
letter  to  Box  3342,  Editor  &  Publisher. 


COPY  EDITOR 

'Weekly  business  publications  needs  versatile 
editorial  staffer  to  do  make-up  and  copy  edit¬ 
ing.  Rewrite  and  original  story  experience  pre¬ 
ferred.  This  isa  great  opportunity  for  a  creative, 
imaginative  individual  preferably  residing  in 
Zone  1  or  2.  Competitive  salary  and  benefits 
package.  Send  resume  to  Box  3328,  Editor  & 
Publi^er. 


COPY  EDITOR  for  33,000  circulation  daily  in 
growing  western  Colorado  city.  One  year  experi¬ 
ence  or  strong  college  bacl^ound.  Send  re¬ 
sume,  tearsheets.  No  previous  applicants. 
News  Editor,  Daily  Sentinel,  PO  Box  668, 
Grand  Junction  CO  81502. 


CITY  EDITOR.  Zone  2  small  daily.  Supervise 
reporting,  photography  staff.  AbiliW  to  work 
well  with  people  essential.  Box  3388,  Editor  & 
Publisher. 


EXPANDING  14,000  CIRCULATION  twice 
weekly  community  newspaper  needs  take 
charge  editor.  Should  be  technically  proficient, 
a  good  manager  of  people  and  graphically  ex¬ 
perienced.  Send  resume,  front  page  clips  and  a 
brief  statement  of  your  views  regarding  the  edi¬ 
tor's  role  in  community  journalism.  State  salary 
requirements  first  letter  to  Chesapeake  Pub¬ 
lishing  Corp,  3  Post  Office  Rd,  Waldorf  MD 
20601,  Attn:  Nancy  Bowling. 


EDITORSHIP  OPEN 

New  Hampshire  Times,  ten-year-old,  award¬ 
winning  influential,  state-wide  weekly  (tabloid 
format),  18,000  circulation,  seeks  skilled  and 
experienced  editor,  preferably  with  knowledge 
of  New  Hampshire.  The  editor  will  have  full 
responsibility  for  editorial  department,  report¬ 
ing  directly  to  the  publisher.  Publication  is 
poised  for  growth,  staff  is  experienced  and  pro¬ 
fessional,  'vorkingconditionsareexcellent.  Pay 
is  competitive,  living  in  New  Hampshire  has 
many  rewards.  If  interested,  send  complete  re¬ 
sume  to  Susan  Stalls,  Publisher.  Box  35,  Con¬ 
cord  NH  03301. 


FAST  GROWING  Alaskan  daily  needs  well- 
rounded  reporter  with  1-year  daily,  2-year 
weekly  experience.  Modern  newsroom,  conge¬ 
nial  staff  looking  for  right  person  to  fill  the  gap. 
Salary  depends  on  experience.  Intenriewing  in 
Seattle  in  early  December  for  Januan  opening. 
Send  clips  to  D  Frazier,  PO  Box  79()0,  Ketch¬ 
ikan  AK  99901. 


FEATURE  WRITER  needed  for  northeast  Flor¬ 
ida  daily.  You  should  have  broad  range  of  in¬ 
terests,  lively  style,  high  productivity.  Writers 
in  department  are  responsible  for  lifestyle  stor¬ 
ies,  entertainment,  food,  homes,  fashion,  con¬ 
sumer  —  you  name  it,  you'll  get  a  chance  to  do 
it.  Send  resume  and  clips  to  Ripley  Hotch, 
Newsfeature  Editor,  Florida  Times-Union,  PO 
Box  1949-F,  Jacksonville  FL  32231. 


GEORGIA'S  fastest  growing  daily  newspaper  is 
looking  for  a  city  editor.  We  want  a  "word" 
editor  who  can  manage  reporters,  improve  their 
copy  and  has  a  touch  for  layout.  Applicants 
should  have  a  reporting  background  and  at 
least  2  years  desk  experience.  Write  Managing 
Editor,  Gwinnett  Daily  News,  394  Clayton  St, 
Lawrenceville  GA  30245. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
Latest  market  information.  Free  details.  Send 
long  self  addressed  stamped  envelope  to: 
Northwest  Marketing  Limited,  PO  Box  3658, 
Lacey  WA  98503. 


IF  YOU  WOULD  LIKE  to  build  your  own  mouset¬ 
rap  in  a  major  suburban  competitive  market.  If 
you  can  tram  a  young  staff.  If  you  are  strong  on 
local  news  coverage.  If  you  like  to  run  your  own 
show  and  have  fun.  Then  you  should  send  your 
resume  to  us.  We  offer  all  of  the  above  plus  an 
attractive  fringe  benefit  plan.  Box  3386,  Editor 
&  Publisher. 


REPORTERS 

Progressive  AM  approaching  35,000  looking 
for  perfect  reporters— aggressive,  intelligent, 
analytical,  industrious.  1  to  3  years  experience 
preferred  Goodpay,  good  benefits,  super  com¬ 
munity.  send  resume  and  clips  to  Box  3366, 
Editor  &  Publisher. 


REPORTER  WANTED 

Award-winning,  small-town  Zone  5  daily  needs 
an  all-around  reporter  to  cover  beats  as  well  as 
feature  stories,  some  photographic  experience 
helpful.  Send  resume  and  samples  to  Box 
3346,  Editor  &  Publisher. 


ITS  A  CLASSIFIED  SECRET! 

We've  got  a  secret— and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go 
to  certain  newspapers  (or  companies),  put  your  mind  at  ease! 
Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note 
In  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll  discard  your  reply. 
IMPORTANT:  We  can’t  return  your  reply  because  that  would  be 
the  same  as  telling.  So  don’t  send  indispensable  material.  Also 
attach  a  note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group.  It’s  best  to  list  the  properties. 
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JOURNALISM — Public  issues  journal,  with  de¬ 
cade-long  tradition  of  policy  analysis  and  re- 
sults-oriented  muck  raking,  seeks  journalist  for 
full-time  assignment  in  Atlantic  City,  New 
Jersey.  Articles  to  focus  on  social  and  economic 
impacts  of  casino  gambling,  culminating  in  a 
book  on  the  effects  of  the  gambling  "experi¬ 
ment"  on  the  city,  its  region  and  the  state. 
Successful  applicant  will  have  excellent  re- 
portorial  skills  and  ability  to  interpret  research 
data .  Reply,  with  resume  and  clips  to  The  Cen¬ 
ter  for  Analysis  of  Public  Issues,  16  Vandeven- 
ter  Av.  Princeton  NJ  08540. 


LIVING  EDITOR 

You've  been  putting  out  at  least  one,  some  days 
2  pages  of  lifestyle  copy  daily.  Probable  on  a 
25,000  daily  with  1  or  2  other  people  working 
together.  You  know  good  VDT  editing,  write 
lively  copy,  create  imaginative  pages.  Lead  our 
two  other  people  producing  a  new  Living  sec¬ 
tion  daily  at  our  36,000  AM  newspaper.  We're 
looking  for  a  lively  local  living  section.  Write 
Box  3369,  Editor  &  Publisher. 


LARGE  SUNBELT  DAILY  is  accepting  applica¬ 
tions  for  reporters,  copy  editors,  assistant  city 
editor  and  state  news  supervisors.  We  want  im¬ 
aginative,  resourceful  reporters  with  strong  wri- 
tiing  skills  and  experienced  news  supervisors 
with  ideas.  Send  resumes  and  string  books  to 
Box  3389,  Editor  &  Publisher. 


Manager,  Editor,  Reporter 
The  Advertiser  Democrat  in  Norway,  Maine  is 
looking  for  a  manager,  an  editor — reporter  and 
a  reporter.  Candidates  for  the  manager  and  edi¬ 
tor  positions  should  have  energy,  weekly  news¬ 
paper  experience  ,  small-town  background. 
Send  resume,  clips  to  Jim  Milliken,  The  Adver¬ 
tiser  Democrat,  2  Bridge  St,  Norway  ME 
04268. 


MANAGING  EDITOR  for  rapidly  growing, 
award-winning  weekly  group  in  Zone  2.  Man¬ 
agerial  and  training  strengths  critical  but  must 
be  able  and  willing  to  do  it  all,  hard  news, 
sports,  community  coverage,  editorial  page. 
Call  Hamilton  Meserve,  (914)  677-8241. 


NEWS  EDITOR  for  13,000  northcentral  Ohio 
daily.  Strong  in  page  layout  and  copy  editing. 
Send  resume  and  clips  to  Box  3392,  Editor  & 
Publisher. 


SPORTS  EDITOR — Sports  will  be  the  backbone 
of  our  new  Sunday  edition  scheduled  to  start 
November  29.  We're  looking  for  a  sports  editor 
who  will  help  keep  us  the  number  one  daily  in 
Wyoming  and  biso  assure  that  our  Sunday  read¬ 
ers  get  a  top-notch  sports  package.  Layout  and 
photography  experience  is  a  must,  as  are  solid 
reporting  and  writing  skills.  Please  send  re¬ 
sume,  clips,  references  and  salary  require¬ 
ments  to  Box  3354,  Editor  &  Publi^er. 


SPORTSWRITERS 

Two  openings  upcoming  on  Zone  4  daily  with  3 
major  universities  in  coverage  area.  Excellent 
opportunity  to  move  into  2nd  slot  on  4-person 
staff.  Appearance,  ability  to  meet  public  a 
must.  Zone  4  experience  preferred.  Box  3359, 
Editor  &  Publisher. 


SPORTS  EDITOR  needed  to  take  charge  of  3- 
person.  Zone  1  staff.  Ability  to  lead  through 
example  necessary.  Coverage  of  college,  pro 
sports  —  but  local  coverage  TOP  priority.  Pay, 
benefits  above  average.  Box  3368,  Editor  & 
Publisher. 


SPORTS  EDITOR  for  6-day  daily  in  southwest 
Mississippi  12,000  circulation.  Emphasis  is 
on  local  high  school  and  youth  leagues,  area 
junior  college  and  state  universities.  Looking 
for  a  person  with  a  year  or  more  experience  who 
wants  to  move  up.  Will  consider  a  J-school 
graduate  with  intern  experience.  Salary  com¬ 
mensurate  with  experience  and  qualifications. 
Write:  Editor,  Enterprise-Journal,  PO  Box  910, 
McComb  MS  3%48. 


THE  BERMUDA  NEWS  BUREAU  needs  writer/ 
reporter  with  strong  background  in  travel,  liv¬ 
ing,  community  features.  Must  be  flexible  to 
style  requirements  of  news,  features  for  wide 
range  of  North  American  and  British  media, 
including  periodicals.  Sports  writing  ability  an 
asset.  College  education  with  major  in  English 
or  Journalism  minimum  educational  require¬ 
ments:  minimum  5  years  experience  with 
known  media.  Three  year  contract:  salary  scale 
$24,210-$26,061.  Bureau  is  a  branch  of  gov¬ 
ernment  department  of  tourism.  Resume,  clip¬ 
pings  in  first  instance  to:  The  Manager,  Bermu¬ 
da  News  Bureau,  630  Fifth  Av.  New  York  NY 
10111-0068,  by  November  9, 


"ON  THE  MOVE" 

The  Times-Picayune/States-ltem  of  New 
Orleans  is  seeking  reporters  and  copy  editors 
for  a  number  of  openings  resulting  from  expan¬ 
sion  of  news  coverage  in  this  growing  area. 
Reporter  candidates  should  have  daily  news¬ 
paper  experience  supported  by  a  clipping  file 
that  demonstrates  initiative  and  good  writing 
skills. 

Copy  editor  candidates  should  have  at  least  two 
years  of  copy  desk  experience  and  be  able  to 
demonstrate  a  strong  command  of  the  English 
language  and  grammar,  plus  good  headline 
writing  skills.  All  copy  desk  positions  require 
evening  work. 

Send  resume  and  clipping  to  the  Personnel 
Director,  The  Times-Picayune/The  States- 
Item,  3800  Howard  Av,  New  Orleans  LA 
70140. 

an  equal  opportunity  employer  m/f 


THE  WEST  MOUNTAIN  TIMES,  a  new  sub¬ 
urban  weekly  near  Salt  Lake  City,  needs  an 
experienced  editor  immediately.  Expertise  in 
all  aspects  of  news  and  production  is  essential. 
Good  salary  and  benefits.  Call  (801)  966- 
4444. 


OPENING  in  4-person  sports  department  for  a 
person  with  1  to  2  years  experience  writing 
sports  and  working  sports  desk.  Good  grammar 
absolutely  a  must.  Write:  Gary  Schwab,  Sports 
Editor,  Gastonia  Gazette,  Estonia  NC  28052, 
with  resume  and  clips. 


QUALITY  5-day  daily  in  Zone  6  will  soon  have 
opening  for  managing  editor.  Prefer  family 
oriented  person  with  solid  reporting,  editing 
and  make-up  background.  University  city.  Box 
3350,  Editor  &  Publisher. 


WRITER/EDITOR  required  by  small,  non-profit 
agency  providing  technical  assistance  in  Third 
World  countries.  Job  combines  writing  grant 
proposals,  other  fund-raising  activities  and 
editing  publications.  Qualifications  include  at 
least  four  years  experience  of  wr  ting  and  edi¬ 
ting;  hands-on  experience  of  publication  pro¬ 
duction.  Salary:  $18,000  plus  benefits.  Posi¬ 
tion  available  January/February  1982.  Send  re¬ 
sume  by  December  1 5th  to  Box  3282,  Editor  & 
Publisher. 


WE  RE  EXPANDING 

Established  80,000  AM  daily  is  opening  a  new 
bureau.  We  have  reporter  openings  for  muni¬ 
cipal  beats  and  general  assignment.  Copy  edi¬ 
tor  and  layout  editor  positions  also  available. 
Highly  competitive  Zone  4  market.  We  offer  an 
ideal  working  environment,  top  salary  and  com¬ 
petitive  benefits.  Interested  applicants  please 
send  resume  including  salaiy  history  and  re¬ 
cent  work  samples  to  Box  3324,  Editor  &  Pub¬ 
lisher. 


REPORTER  needed  in  lifestyle  department  of 
fast-growing  west  Texas  daily.  Entry-level  or 
some  experience.  Familiarity  with  VDT  and 
page  layout  helpful.  Applications  also  being 
taken  for  editorial  writer/reporter.  Excellent 
company  benefits,  paid  medical/dental,  profit 
sharing.  Resumes,  samples  to  Jim  Servatius, 
The  Reporter-Telegram,  Box  6150,  Midland  TX 
79702. 


THE  AMERICAN  UNIVERSITY  School  of  Com¬ 
munication  in  Washington  DC,  seeks  graduate 
students  with  full  time  journalistic  experience 
to  work  in  teaching  and  professional  positions 
while  earning  a  Master's  degree  in  its  program 
in  Journalism  and  Public  Affairs.  This  is  a  one- 
year  full  time  program.  Includes  internship.  For 
more  information,  write  Graduate  Admissions 
Committee,  The  American  University, 
Washington  DC  2(X)16.  An  equal  opportunity 
and  affirmative  action  employer. 


WRITER/PHOTOGRAPHER  needed  by 
Midwestern  weekly  in  200,000-plus  area. 
Good  chance  to  develop  all  journalism  skills, 
features,  photos,  darkroom,  headlines,  cut¬ 
lines,  layout,  rewrite.  Photo/darkroom  back¬ 
ground  essential.  $200  week  plus  mileage  and 
benefits.  Box  3362,  Editor  &  Publisher. 


WIRE  EDITOR 

We  want  to  hear  from  editors  who  want  to  work 
the  wires.  Don't  respond  unless  you  care  about 
world  and  national  news.  We  have  sophisti¬ 
cated  readers  and  we  want  a  wire  editor  with  the 
background  to  make  sound  news  judgments. 
We  want  a  creative  editor  who  can  make  the 
best  use  of  a  variety  of  wire  resources  in  a 
limited  news  hole.  Include  with  your  resume  a 
summary  of  your  philosophy  on  wire  news  and 
why  you  are  the  one  to  implement  it.  We  are  a 
mid-sized  afternoon-Sunday  daily  in  Zone  7. 
Respond  to  Box  3381,  Editor  &  Publisher. 

_ JOB  LEADS _ 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 
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HELP  WANTED 
PHOTOGRAPHER 

AWARD-WINNING  Zone  4  dally  seeking  staff 
photographer.  Duties  include  full  range  of 
photo  assignments  plus  darkroom  duties.  Box 
3360,  Editor  &  Publisher. 

_ PRESSROOM _ 

IMMEDIATE  OPENING  for  journeyman  press- 
person.  Central  California  coast.  Double-width 
letterpress.  Seven-day  morning.  Excellent  sal¬ 
ary  and  benefits.  Box  3269,  Editor  &  Pub¬ 
lisher. 

OFFSET  PRESSPERSON  with  3  years  experi¬ 
ence  on  double  width  presses.  We  offer  com¬ 
petitive  pay  and  excellent  company  benefits. 
Send  inquiries  to  James  Fuller,  do  Lakeland 
Ledger,  PO  Box  408,  Lakeland  FL  33802  or 
call  (813)687-7861. 

A  NEW  YORK  TIMES  COMPANY 

PRESSPERSON — The  addition  of  a  Sunday 
paper  necessitates  adding  to  our  pressroom 
staff.  Applicant  must  be  familiar  with  the  op¬ 
eration  and  maintenance  of  a  Goss  Community 
press.  The  ability  to  perform  all  pressroom  and 
darkroom  tasks  is  also  required.  Zone  7.  Send 
resume,  references  and  salary  requirements  to 
Box  3355,  Editor  &  Publisher. 

_ PRODUCTION _ 

PRODUCTION  MANAGER 
Production  manager  wanted  for  a  large  West 
Coast  newspaper  operation.  Must  be  know¬ 
ledgeable  in  all  production  areas  and  have  a 
solid  management  background  in  newspaper/ 
commercial  printing.  Send  resume  and  salary 
history  to  Box  3300,  Editor  &  Publisher. 

PUBUC  INFORMATION 

COMMUNITY  INFORMATION  SPECIALIST 
Progressive  mental  health  center  in  northern 
Maine  offers  excellent  opportunity  for  someone 
who  can  write  feature  and  news  articles,  de¬ 
velop  tv  and  radio  spots,  produce  brochures 
and  annual  reports  and  develop  audio-visual 
promotional  materials.  Previous  experience 
with  excellent  writing  skills  preferred  with 
Bachelor's  degree  in  journalism  or  comparable 
experience.  Applicant  must  be  well  organized, 
a  "self-starter"  with  good  follow-through. 

Area  boasts  of  peaceful  living  with  many  out¬ 
door  recreational  opportunities.  Aroostook 
Mental  Health  Onter  offers  competitive  salar¬ 
ies,  liberal  fringe  benefits  and  financial  assist¬ 
ance  with  intenriewing  and  relocation  expense. 
Interested  applicants  may  apply  by  forwarding 
resume  to  Edwina  Anderson.  Coordinator  of 
Community  Education.  AMHC,  One  Vaughn  PI, 
Caribou  ME  04736  before  November  14, 
1981.  Equal  Opportunity  Employer  M/F. 


PUBUC  RELATIONS 


PUBLIC  RELATIONS 
MANAGERIAL  POSITIONS 

Major,  progressive  national  insur¬ 
ance  company  with  headquarters 
in  Chattanooga,  Tennessee,  is 
seeking  individuals  with  solid  jour¬ 
nalism  education  and  several  years 
fulltime  business  writing/editing 
experience. 

Duties  include  news  release  writing 
for  local  and  national  media,  sales 
promotion  writing,  financial  report¬ 
ing,  audio-visual  script  writing  and 
speech  writing.  Competitive  salary 
commensurate  with  experience 
and  good  benefits. 

Send  resume  including  job  and  sal¬ 
ary  history  and  work  samples  to: 

Assistant  Vice  President-Personnel 
Provident  Life  and 
Accident  Insurance  Company 
Fountain  Square 
Chattanooga,  TN  37402 

Equal  Opportunity  Employer  MIF 


POSITIONS  WANTED.  .  .  posmous wanted 

I  _ EDITORIAL _ 

j  SPORTS  DESKMAN,  last  3  years  at  60,000 
AnucQT/c/u/i  PntmOIAt  i  challenge  on  PM  or  big-city  AM.  I 

_ ADVERTISING  _ EDITORIAL _  offer  bold,  creative  layouts;  strong  news  judg¬ 
ment:  and  clean,  responsible  editing.  Haw  su- 
I  WANT  TO  WORK  FOR  YOU  I  WAS  THE  ASSOCIATE  EDITOR  of  a  weekly  I  pervisory experience.  Ato write ar^worii rim.  7 

Ad  executive,  with  25  years  of  expertise,  wants  and  now  work  in  the  sports  department  of  a  j  years  on  dailies.  Will  consider  all  zones.  Box 

to  help  make  your  newspaper  the  best  in  your  top-ten  daily.  I  seek  a  news,  feature  or  desk  |  3378,  Editor  &  Publisher. 

area,  nease  write  to  Anderson,  PO  Box  3302,  position  on  any  size  daily.  VDT,  proofreading  _ 

Munster  IN  46321.  and  compiling  experience.  Enthusiastic  young  SPORTSDESKMAN.32.onZone4metrodaily 

_ _ pro.  Clips,  resume.  Box  3391,  Editor  &  Pub-  seeks  similar  spot  on  paper  in  another  big- 

WILL  SELL  ADVERTISING  part  time  for  stock  lisher.  le^uecity.  Ten  years' experience,  hard  worker. 

in  Chicago  area  weekly.  Box  3372,  Editor  &  -  ^  3384,  Editor  &  Publisher. 

Publisher.  MAY'81  collegegreaduateseekssportswriting  _ 

position.  Edited  college  paper  and  has  worked  SPORTS  EDITOR/WRITER,  3  years  experi- 
on  medium  Eastern  daily  since.  Darkroom  and  ence.  seeks  spot  on  staff  of  quality  daily  in 

-  VDT  experience.  Knows  sports.  Zones  1  and  2  Zones  1, 2, 3,  5.  Photo,  darkroom,  layout,  VDT 

CARTOONIST  preferred.  Box  3279,  Editor  &  Publisher.  experience.  A  no-nonsense  hard  woriier.  Box 


ADVERTISING 


SPORTS  DESKMAN,  32,  on  Zone  4  metro  daily 
seeks  similar  spot  on  paper  in  another  big- 
league  city.  Ten  years'  experience,  hard  worker. 
^  3384,  Editor  &  Publisher. 

SPORTS  EDITOR/WRITER.  3  years  experi- 
ence,  seeks  spot  on  staff  of  quality  daily  in 
Zones  1, 2, 3,  5.  Photo,  darkroom,  layout.  VDT 
experience.  A  no-nonsense  hard  worker,  to 
3323,  Editor  &  Publisher. 


CARTOONIST/ILLUSTRATOR  paper  or  magazine  job  covering  features,  out- 

Looking  for  small  to  medium  paper  willing  to  doors  or  entertainment.  Award-winning  8  year 
consider  unusual  but  mutually  beneficial  veteran.  Call  Denis  Kavemeier  at  (414)  355- 
arrangement.  Formally  syndicated  nationally.  1658. 

18yearsinall  phasi^of  newspaperart,  includ-  _ 

ing advertising.  Samples;  Boro,  1205  Doka  Dr,  MUSIC  WRITER — Topnotch,  nationally 


MULTI-TALENTED  editor/writer  seeks  news-  _ 

paper  or  magazine  job  covering  features,  out-  TALENTED,  AMBITIOUS,  EAGER  photo- 


Prescott  AZ  86301. 


critic,  department  editor,  or  allied  work.  South 
EDITORIAL  Florida  preferred,  to  3379,  Editor  &  Pub- 

-  lisher. 

ADAPTABLE  REPORTER/photographer,  26,  NASA  intem/feature  writer  seeks  reporting  or 
with  5  years  experience,  seeks  general  assign-  pa  job-available  January  1 ,  1982.  For  resume 
ment  spot  in  Zone  7.  8  or  9.  VDT.  to  3243,  and  clips  contact  Theresa  Foley  AC  (305)  867- 

Editor  &  Publisher.  2468  or  267-7679. 


doors  or  entertainment.  Award-winning  8  year  grapher  with  3  years  experience  of  ^neral 
veteran.  Call  Denis  Kavemeier  at  (414)  355-  j  assignments  and  personality  profiles  at  large 
16^.  i  metropolitan  daily  new^per  seeks  new  chal- 

-  1  lenge.  Will  consider  all  Zones,  to  3348,  Edi- 

MUSIC  WRITER— Topnotch.  nationally  j  tor  &  Publisher. 

known,  14  years  covering  the  scene  for  Bill-  |  _ 

board  and  Variety.  Available  short  notice  as  l  TE)(AS.  CALIFORNIA,  deliver  me  from  bore¬ 


dom.  Experienced  editor,  award-winning  wri¬ 
ter,  seeks  more  excitement,  enjoyment  in  chal¬ 
lenging  position,  to  3308,  Editor  &  Pub¬ 
lisher. 

VERSATILE  AND  CREATIVE;  Experience  in 
law,  education,  social  work  plus  4  years  jour¬ 
nalism  experience.  Hard  news,  features,  edit¬ 
ing  skills,  too.  Will  consider  reporting  or  editing 
job.  to  3288,  Editor  &  publisher. 


A  LOT  OF  TALENT  for  your  money  if  the  job  is  PROFIT-MAKING/AWARD-WINNING  editor  job.  to  3288,  Editor  &  publisher 

right;  thirty  years  of  general  newspaper,  maga-  willing  to  share  details  of  how  I  turned  a  staid  _ 

zine  and  photo  (color  and  black/white)  experi-  newspaper-magazine  chain  into  huge  profit-  VERSATILE,  persistent,  perceptive  reporter/ 
ence.  Investigative  reporter,  features.  Clips  making  vehicles  of  community  influence  and  editor  seeks  fresh  challenge  on  larger  daily  or 
prove.  Sound  working  knowledge  of  grephics  respect.  The  key  was  the  IntroductKX)  of  sound  I  magazine.  Extensive  and  varied  writing  back* 
and  production.  Around  the  world  nine  times;  managerial  techniques.  The  result:  decreased  !  ground  on  medium-sized  daily,  AP  award- 
specializing  in  geo-politics.  Southeast  Asia  and  costs,  increased  revenues,  and  a  slew  of  i  winner  Will  relocate  for  THE  job  to  3278 
Middle  East;  foreign  correspondent  for  major  awards.  I  can  do  the  same  for  you.  Please  con-  i  Editor  &  Publisher 

daily.  LocateUSorabroad.  Jobmusthavechal-  tact  me  at  to  3382,  Editor  &  Publisher.  '  - 

lenge.  Available  for  interview,  to  3249,  Edi-  _  |  VETERAN  NEWSMAN.  Only  36.  Almost  20 

tor  i  Publisher.  QUALITY  SPORTS  writer-editor,  eieht  years  ex-  yearsexperiencereportingandcopydesk.su- 


VETERAN  NEWSMAN.  Only  36.  Almost  20 


-  perience.  One  of  the  best  around.  Says  who? 

AFTER  30  years  newspaper,  Sunday  supple-  Me.  Terry  Nau  (215)  949-1521.  No  letters.  | 
ment,  syndicate  and  pr  wordsmithing,  I'd  like  please.  ' 

doing  features,  rewrite,  editing,  heads,  edito-  _  | 

rials,  etc.  Specialties;  medical,  financial,  hu-  REPORTER-REWRITE.  20  years  smalltown  | 
man  interest.  Friendly  Sunbelt  shop  far  out-  and  metropolitan  dailies.  Author  of  5  books.  I 
weighs  money.  Part-time  if  not  full,  to  3364,  I've  covered  it  all.  but  police  and  courts  my  I 
Editor  &  Publisher.  specialty.  Warm  climate  more  important  than  i 

-  large  circulation.  (312)  871-2372  or  Box  ; 

AGGRESSIVE,  experienced  sportswriter,  26,  3307,  Editor  &  Publisher. 

looking  for  new  challenge  on  major  metropoli-  _  i 

tan  daily.  Staff  writer  for  New  York  area  daily  4  SPORTSWRITER,  25,  2V5  years  on  1(X),0(X)-  ; 
years  doing  all  sports.  Last  eight  months  pr  plus  Eastern  daily.  Extensive  experience  cover- 
director  on  world  wide  men's  pro  tennis  tour. .  mg  high  school  and  pros,  copy  editing  and 
No  problem  relocating.  Hard  worker,  VDT  and  headlines.  Strong  on  features.  VDT  and  Tele¬ 
teleram.  Clips  and  resume  on  request,  to  ram.  Good  clips.  Box3286,  EditoriPublisher. 

3377,  Editor  &  Publisher.  _ 

-  SEEKING  superior,  challenging  daily  or  weekly 

COPY  EDITOR,  43,  seeks  job  on  rim  or  in  slot,  that  wants  excellence.  Experienced,  creative. 

14  years  as  newspaperman,  more  than  5  years  energetic  writer-editor.  Record  of  major  exclu- 
on  metros.  VDT  know-how.  Howard  Harmening,  sives.  Solid  judgment,  strong  initiative/inves- 
1500  Royal  Crest,  Apt  102,  Austin  TX  78741.  tigative  skills.  Bright,  clear  writing.  Interested 
Phone  (512)  447-1887.  Zone  2.  to  3363,  Editor  &  Publisher. 

CREATIVE,  dynamic  features  writer  seeks  posi-  - 

tion  with  small  daily  or  weekly.  Professional  I'M  A  SPORTSWRITER  seeking  publication.  I 
experience.  Recent  graduate.  Harvey  Schoen-  can  sell  my  home  team.  Recent  college  grad, 
berg,  3  Brewster  Rd,  Cranston  Rl  02910;  Twoyearsexperiencereporting, editing, resear- 
(401)  781-9018.  ching  with  Washington  Star.  Sports  magazine. 

_  Will  relocate  anywhere;  salary  open.  For  more 


QUALITY  SPORTS  writer-editor,  eight  years  ex-  I  years  experience  reporting  and  copy  desk.  Su- 
perience.  One  of  the  best  around.  Says  who?  ;  pervisoty  experience  as  news  editor.  Covered  all 
Me.  Terry  Nau  (215)  949-1521.  No  letters.  phases  from  sports  to  national  political  conven- 


phases  from  sports  to  national  political  conven¬ 
tions.  Prefer  Zones  3  or  4  but  will  consider  all. 
Contact  Bill  Carbine  at  616  Glendale  PI,  Tulla- 
homa  TN  37388. 


I  _ FREELANCE _ 

j  JAPAN.  Experienced  joumalist/photopapher 
I  offersgeneralfeatures,  diary,  stringy.  Roy  Gar- 
;  ner.  Fumizonoso  302,  Nakano  6-29-7,  Naka- 
:  no-Ku,  Tokyo  TIM.  Phone  03-364-2506. 

_ PRODUCTION _ 

EXPERIENCED  PRESSROOM  MANAGER  with 
track  record  of  problem  solving  desires  position 
with  medium  to  large  daily  newspaper,  to 
3318,  Editor  &  Publisher. 

SEASONED  people,  systems,  cost  and  quality 
oriented  mana^  with  excellent  record  and  re¬ 
ferences.  to  3316,  Editor  &  Publisher. 

PUBUC  RELATIONS 

IMAGINATIVE  WRITER  seeks  pr  position.  De- 


DECEMBER  '81  J-GRAD,  copyeditor,  23,  3  information  write  or  call  collect:  Arthur  cembergrad.  Non-profit  pr  experience.  Values 
years  experience  with  rural  paper  as  writer  and  Schechter,  179  Oxford  St.  Brooklyn  NY  i  words.  Has  written  it  all.  to  3265,  Editor  & 
Chica^  Tribune  as  editor,  proofreader.  VDT  11235;  (212)  NI8-4058.  |  Publisher. 


experience.  Good  references,  clips.  Not  geog¬ 
raphically  limited.  Thomas  G  Lisack,  Box 
1124,  SMC.  Winona  MN  55987. 

EDITORIAL  WRITER,  EDITORIAL  PAGE  EDI- 
TOR— Western  USA  preferred  by  hard-hitting 
fiscally  consenative,  locally  progressive  award¬ 
winning  former  weekly  publisher,  to  3337, 
Editor  &  Publisher. 

EMPLOYED  EDITOR  medium  daily.  Seeks 
managing  editor,  city  editor  of  medium  daily. 
Strong  writer,  editor,  developer  of  local  news. 
44,  top  references,  daily,  wire  service  and  VDT 
background.  Prefer  Zones  3, 4.  Box  3356,  Edi¬ 
tor  &  Publisher. 


HARDWORKING  sportswriter.  25,  interested  |  \  ( 

in  job  on  mid-sized  daily  in  Zones  2, 3, 5.  Three  > 
years  experience,  to  3296,  Editor  &  Pub- 
lisher.  \ 

I'M  TALENTED,  energetic,  and  hard-working.  ^ 
Looking  for  opportunity  to  break  into  journalism  ^ 

full-time.  Am  now  writing  part-time  for  a 
30,000  daily  and  have  much  campus  news  haw. 
experience.  Willing  to  relocate.  Write  for  re¬ 
sume,  clips  and  references,  to  3287,  Editor 
&  Publisher. 

SICK  OF  THE  SMOG!  Los  Angeles  wire  repor-  f 

ter,  31.  seeks  position  with  daily.  Award-  / 
winning  writer.  Experienced  and  aggressive.  / 

Box  3370,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  Identification 
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Newspaper  ads 
score  high 
in  beiievabiiity 

A  national  telephone  survey  of  con¬ 
sumers  conducted  by  Opinion  Research 
Corp.  for  the  Newspaper  Advertising 
Bureau  reveals  that  people  find  newspap¬ 
er  ads  more  believable  than  advertis- 
ments  which  appear  in  other  major 
media. 

The  survey,  which  was  released  during 
the  Newspaper  Research  Council’s 
annual  fall  meeting  in  Chicago  this  week, 
queried  1,001  consumers  on  a  broad 
range  of  topics  as  part  of  ORC’s  August, 
1981  Caravan  Express.  The  NAB  formu¬ 
lated  two  questions  concerning  the  be¬ 
iievabiiity  of  advertising  in  five  major 
media.  The  NAB’s  questions  were  the 
only  media-related  questions  carried  in 
the  study. 

Each  respondent  was  asked  to  select 
the  one  medium  with  the  most  believable 
advertising.  42%  selected  newspapers; 
26%  chose  television;  11%  chose  maga¬ 
zines;  11%  chose  radio;  and  only  5% 
selected  direct  mail. 

Additionally,  each  consumer  was 
asked  to  rate  advertising  in  the  same  five 
media  on  a  five-point  beiievabiiity  scale. 
Of  the  total  sample,  68%  rated  newspaper 
ads  either  “believable”  or  “very  believ¬ 
able.”  Radio  was  rated  similarly  by  59% 
of  the  sample;  magazines  by  52%;  televi¬ 
sion  bu  34%;  and  direct  mail  by  25%. 

Among  the  conclusions  drawn  by  the 
study  are: 

§Newspapers  were  rated  as  the  most 
believable  of  the  five  advertising  media  in 
both  questions — they  were  rated  as  more 
believable  than  either  magazines  or  direct 
mail  in  every  demographic  segment. 

§Newspaper  advertising  was  rated 
either  very  believable  or  believable  by 
twice  the  number  of  respondents  (68%) 
who  rated  television  advertising  similarly 
(34%). 


INewspaper  advertising  was  rated  be¬ 
lievable  or  very  believable  by  more  than 
70%  of  respondents  between  25  and  44 
years  of  age,  those  with  at  least  some 
college  education,  those  with  annual  in¬ 
comes  greater  than  or  equal  to  $20,000, 
and  those  in  professional  or  managerial 
occupations.  71%  of  employed  females 
included  in  the  sample  rated  newspaper 
ads  believable  or  very  believable;  80%  of 
the  single  people  and  those  in  the  18  to  24 
age  group  gave  newspaper  ads  the  same 
rating;  and  skilled  blue  collar  workers 
gave  newspapers  a  77%  beiievabiiity 
rating. 

The  study’s  methodology  included  a 
pre-test  sample  of  85  respondents  upon 
whom  the  questions  formulated  by  the 
NAB’s  research  staff  were  tested.  ORC 
conducted  the  field  work  and  processed 
the  data.  The  figures  generated  by  the 
study  are  subject  ot  a  sampling  error  of  no 
more  than  plus  or  minus  three  percentage 
points  (at  the  95%  level).  All  ORC  figures 
have  been  weighted  to  be  representative 
of  the  adult  population  of  the  United 
States. 

The  research  report  concludes,  “The 
long  term  implications  (of  the  study’s 
findings)  for  newspaper  advertising 
appear  to  be  quite  promising.  The  25  to  34 
year-old  respondents  rated  newspapers 
as  significantly  more  believable  than  tele¬ 
vision,  even  though  they  were  the  first 
generation  to  be  rasied  with  television  as 
a  pervasive  influence.” 

The  study  also  questioned  respondents 
concerning  their  newspaper  reading 
habits.  Consumers  were  asked  how  many 
times  in  the  previous  five  weekdays  that 
they  had  read  a  newspaper.  While  the 
findings  showed  that  most  of  the  sample 
were  five-day  readers,  readership  in¬ 
creases  steadily  with  the  age  of  the  con¬ 
sumer,  his/her  education,  income  and 
employment. 

Additionally,  the  finding  shows  that 
five-day  newspaper  readership  is 
heaviest  in  the  northeast  (67%  of  the  sam¬ 
ple),  followed  closely  by  the  north  central 
U.S.  (66%  of  the  sample).  Five-day  news¬ 


paper  readership  in  the  south  is  lowest 
(60%).  In  the  west,  62%  of  the  respon¬ 
dents  said  they  were  five-day  readers. 

Five-day  readership  is  considerably 
higher  in  urban  and  suburban  areas  (69% 
and  65%  respectively)  than  it  is  in  rural 
areas  (55%).  It  is  also  higher  among  mar¬ 
ried  people  (68%)  than  singles  (52%). 


Ideas 

(Continued  from  page  27) 


story  in  an  important  way,  consider  put¬ 
ting  his  name  or  initials  at  the  end.  Get 
your  editors  out  of  the  closet. 

22.  If  you  know  little  about  writing, 
don’t  make  believe  you  do.  Assign  a 
talented  writer  or  editor  to  handle  things. 
People  will  think  you’re  an  organizational 
genius. 

23.  Each  day  praise  one  headline  that 
does  not  involve  an  easy  play  on  words. 
The  best  headlines  are  not  “cute.”  They 
tell  the  news  directly,  gracefully  and  con¬ 
cisely. 

24.  When  working  with  young,  inex¬ 
perienced  writers,  don’t  work  only  with 
the  final  copy.  Examine  early  drafts  and 
even  notebooks.  Weak  writing  may  de¬ 
rive  from  weak  reporting. 

25.  Make  it  a  firing  offense  for  anyone 
to  quote  Kahlil  Gibran. 


R.M.  Hennick  dies 

Rudolph  M.  Hennick,  83,  president  of 
the  Naugatuck  (Conn.)  News  Corpora¬ 
tion,  died  September  24  at  Waterbury 
Hospital.  He  became  president  and  pub¬ 
lisher  of  the  Naugatuck  Daily  News  in 
1942  after  a  long  association  with  news¬ 
papers  in  Waterbury,  New  Haven  and  his 
native  Bridgeport.  He  was  advertising 
manager  of  the  Waterbury  Democrat 
from  1922  to  1927,  when  he  accepted  a 
similar  position  with  the  Waterbury  Re¬ 
publican  and  American,  remaining  there 
until  he  purchased  the  Naugatuck  News. 
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Beiievabiiity  of  Advertising 
in  5  Media 


Newspapers  Magazines 

Radio 

Television 

Direct  Mall 

Very  Unbelievable 

1% 

2% 

1% 

8% 

12% 

Unbelievable 

Neither  believable 

13 

21 

17 

36 

41 

nor  unbelievable 

15 

18 

17 

19 

17 

Believable 

63 

49 

56 

31 

24 

Very  Believable 

5 

3 

3 

3 

1 

Don’t  Know 

3 

7 

6 

3 

5 

(Believable  & 

Very  Believable 

68% 

52% 

59% 

34% 

25% 

Rank  of  Medium 

1 

3 

2 

4 

5 

(Total  No.  of  Respondents:  1001) 

Source:  ORC  Caravan  Express,  August  1981 
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feiming  high  marhs  on  college  campuses. 


Now  the  same  popular  front-end  system  that  speeds  publishing  of  the 
campus  daily  also  goes  to  the  classroom  to  prepare  students  for  fast- 
paced  careers  on  city  newspapers. 

In  a  classroom  setting,  a  Mycro-Comp  System,  with  a  mini-disk  for  each 
terminal,  permits  instructors  and  students  to  "talk "  back  and  forth  on 
assignments  and  tests.  Students  protect  their  work  by  removing  their 
personai  diskette;  instructors  by  removing  information  from  the  data 
bank. 

Training  is  easy  —  no  secret  codes  or  commands.  So,  students  soon 
become  adept  using  the  same  equipment  most  newspapers  are  installing. 
They’il  be  productive  from  the  first  day  on  their  first  job. 

Check  out  our  report  card  of  Mycro-Comp  features.  And  remember,  we 
promise  you  product  reiiability  through  the  finest  service  department  in 
the  industry.  That's  our  commitment  to  a  business  partnership! 


haKe  U5  your  new 
business  partner 

820  West  Second  /  Wichita,  Kansas  67203 

TOLL-FREE:  800-835-2055 
IN  KANSAS:  316-265-5277 


Colleges  using  Mycro-Comp 
Front-end  Systems: 

university  of  Alabama 
Arizona  State  university 
University  of  Central  Arkansas 
University  of  California,  Davis 
University  of  California,  Santa  Barbara 
San  Diego  university 
Colorado  State  university 
university  of  Georgia 
university  of  Idaho 

university  of  Illinois,  Champaign-urbana 
Eastern  Illinois  university 
Northern  Illinois  University 
Purdue  university 
university  of  Iowa 
Kansas  State  University 
Pittsburg  State  University 
University  of  Maryland 
Central  Michigan  university 
Rutgers  university 
University  of  New  Mexico 
Cornell  university 
Duke  university 
Ohio  State  university 
Central  State  University,  Oklahoma 
University  of  Pennsylvania 
University  of  Tennessee 
Memphis  State  University 
University  of  Texas,  Arlington 
Texas  Christian  university 
Texas  Tech  university 


M  YCRO-TEK,  INC. 

An  ^^UIED  Company 


stone  Editorial  Contest  judges 


The  Scripps-Howard  Foundation  proudly  announces  the  selection  of  a 
distinguished  panel  of  judges  for  its  1981  editorial  writing  contest, 
named  in  honor  of  the  late  editor  in  chief  of  Scripps-Howard  Newspapers, 
and  president  of  The  Scripps-Howard  Foundation.  They  are; 


Judith  W.  Brown 

Editor  and  Publisher 

The  New  Britain  (Conn.)  Herald 

Chairwoman  of  the  Judging  Panel 


James  J.  Kilpatrick 

Syndicated  Political  Columnist 


J.  Russell  Wiggins 

Publisher 

The  Ellsworth  (Maine)  American 
and  Former  Editor, 

The  Washington  Post 


These  judges  know  excellence  when  they  see  it.  Walker  Stone's  graceful  and  vivid 
editorial  writing  won  wide  recognition  and  admiration  in  his  profession.  The 
awards  will  honor  outstanding  achievement  in  the  field  of  editorial  writing  in  the 
year  1981 .  The  first  place  winner  will  receive  $2,000  and  a  plaque,  with  a  citation  to 
his  or  her  newspaper.  Second  prize  is  $1 ,000  and  a  citation,  with  a  citation  to  the 
paper.  Entries  must  be  postmarked  no  later  than  Feb.  1,  and 
received  no  later  than  Feb.  8, 1982. 


WALKER  STONE  AWARDS 

Scripps-Howard  Foundation 

1100  Central  Trust  Tower 
Cincinnati,  Ohio  45202 

Give  Light  and  the  People  Will  Find  Their  Own  Way 
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